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This is the 

most beautiful 

and artistic pat- 
tern ever presented 
to the Jewelry Trade 
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What Your Lapidary Can Do for You 





Written Expressly for the Jewelers’ Circular by Prof. Frank B. Wade 




















“Kgetlbsrye ong ago Sir John Maundeville 
said of the rough diamonds with which 
he was acquainted, “they are square and 
pointed, of their own kind, both above and 
below, without work of man’s hand.” 
Nobody, however, unless it be a native East 
Indian prince or a student of crystallography, 
such as John Ruskin was, thinks of wear- 
ing diamonds, cr other gems in their native 
state today. They must be cut and polished 
to be marketable. The author has else- 
where described the methods in vogue in 
the cutting and polishing of both diamonds 
and other precious stones (for the arts are 
distinct from each other) and it will be 
the purpose of this and a succeeding article 
to bring before the trade some suggestions 
as to some very profitable service that any 
good lapidary or diamond cutter can give, in 
a number of circumstances, in connection 
with the recutting or the repairing of 
precious stones or of diamonds. 

Of course most jewelers send damaged 
gems to their cutters from time to time 
for repairs, or recutting, although, in many 
cases of what seem to be serious damage, 
the stone is thrown into the junk box 
along with old doublets, white stones and 
other imitations. Only recently the author 
went through such a collection, finding 
several dozens of genuine precious and so- 
called semi-precious stones, some of them 
more or less damaged, but all of them 
capable of being remade into saleable 
pieces at slight cost. 

Would it not be well, therefore, now that 
the holiday rush is over, to take an in- 
ventory of your “junk box” and see if 
you cannot salvage something from the 
wreck? If you do not want to take the 


‘time to test each piece to see if it is genuine 


you can send the lot to your lapidary with 
instructions to repair all genuine stones 
that are of sufficient market value to pay 
for the repairing. While he is in the busi- 
ness to make his living your lapidary is 


“enough of a business man not to take ad- 


vantage of such a situation. Indeed the 
writer has found the numerous lapidaries 
with whom he has had dealings to be un- 
usually conscientious in all their relations 
with their customers. Moreover the lapidary 
knows gem materials and can be relied upon 
to correctly name any sort of precious stone 
that may be sent to him. This is a service 
that he will usually readily give to his 
customers whether it is a question of giving 
him a job at the time or not. 

Having cleaned up the accumulated col- 


‘lection of chipped or broken stones let us 


next consider the new cases that occur in 
the regular course of trade. When will it 
pay to send off a damaged stone for repairs? 
As a general rule it will pay to have any 
but the very cheapest or most badly damaged 
stones repaired. Even the larger synthetic 
rubies and especially the more expensive 
sapphires can usually be repaired to advan- 
tage. Where the amount of work required 
is slight the charge is usually only nominal 
and the improvement in appearance is fre- 
quently very great, as even small breaks 
are so reflected in a facetted stone as to 
make it look altogether hopeless to the 
uninformed observer. 

Another way in which your lapidary can 
serve you is in completely recutting stones 
of moderate or of higher value when the 
criginal cutting was done in the far East 
or even by poorly paid cutters abroad. The 
East Indian has a very great reluctance to 
cut away any material that he can avoid 
removing. He does not care how un- 
symetrical the resulting stone is left. That 
does not hurt his feelings at all. He is 
skilled at getting desirable color effects but 
brilliancy is often sacrificed to avoid loss 
of weight. 

The underpaid European cutter, though 
not so likely to leave a stone unsymetrical, 
is more likely to make it incorrectly from 
the standpoint of proportions for maximum 
brilliancy or in regard to the best position 
in the crystal for desirable color characteris- 
tics. Hence in either case a recutting by 
a skilled American lapidary may, and often 
will, yield a more beautiful and more 
valuable smaller stone. 

In the case of such stones as ruby, sap- 
phire, aquamarine, tourmaline, Kunzite and 
many others, there is so marked an advan- 
tage in properly placing the vertical axis of 
the cut stone as regards the principal crystal 
axis of the rough stone, that there is much 
to be gained by recutting those stones that 
have been cut for weight alone. In any 
case where a stone is of a less pleasing 
shade than most of its fellows it will be 
well to let your lapidary look it over to find 
out if it can be improved by recutting. 
If it is “sleepy” or lacking in brilliancy it 
is probably in need of attention on that 
ground also. 

When you have a call for a stone to fit 
a certain mounting your lapidary can cut 
one into the box or other mount with the 
greatest of accuracy. It is wonderful how 
skilfully they do it! This they will do 
from the rough, if it be available, or by re- 
cutting a larger cut stone of suitable size 


and shape. If, instead, it be a case of 
matching, a certain stone, that can be done 
also by the direct cutting method when one 
— be found by selection from a large 
ot. 

Those jewelers who are located near 
places where rough gem material is to be 
found have a splendid opportunity to en- 
courage their customers to bring in pieces 
to be sent to the lapidary for cutting. 
Some really beautiful results can be had 
from such common minerals as quartz 
pebbles of pleasing tint, the flesh colored 
felspars, the so-called “moonstones” of the 
California beaches, the garnets of Arizona, 
and the ‘various copper minerals such as 
malachite, azurite and chrysocolla quartz. 
The Thompsonite and chlorastrolite of the 
Lake Superior region also make pretty 
cabochon cut stones and there are many 
others that are found in this great country 
that can be worked up into worthwhile 
souvenirs. The jeweler’s part is to spread 
abroad a knowledge of what can be done 
in this regard and thus to encourage people 
to bring in specimens to him for cutting. 
It should always be made clear to the cus- 
tomer that such pieces are sent away to the 
cutter, unless the shop is indeed equipped 
to cut and polish these stones on the 
premises. 

Now just a word about the charges that 
are usually made in America. While they 
are of necessity higher than abroad they 
are most mioderate when one considers the 
great skill demanded of the cutter and the 
precious nature of the material entrusted to 
his hands. Taking dull seasons into account 
your lapidary must be in love with his 
vocation to continue in it, for while it may 
make him a fair livelihood it is seldom that 
he acquires a competence, at the wheel. 
The jeweler will be wise to send him his 
current repair jobs and such problems of 
identification of little known gems and 
whenever there is a case coming under one 
of the above heads send the stone along 
for an opinion and an estimate of cost and 
probable results. It will cost only the 
registered mail charge if nothing can be 
done and it may return a nice little profit 
because of improvement in color or 
brilliancy or both. 








Miss Selma Schloss, for the past 10 years 
manager of R. H. Stearns & Co., jewelers, 
Pine Bluff, Ark., which firm retired from 
business recently, has purchased the fixtures 
of the store and has secured a lease on the 
building. Miss Schloss expects to open the 
store this week under the name of Selma 
Schloss, successor to R. H. Stearns & Co. 
Before opening her new establishment, Miss 
Schloss purchased a stock of jewelry, silver- 
ware and gift articles. The watchmaking 
and repair department of the business will 
be continued. 
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| I Jewelry Exhibits in the “London Museum” 


gscoD many years ago there was a 
mansion near Buckingham Palace 
known for half a century as Stafford 
House; the Duchess of Sutherland used it 
as her London residence and therein enter- 
tained royalty and nobility. It later was 
called Lancaster House. The fine mansion 
is said to have cost £250,000. In 1912, Sir 
William Lever, the well-known soap manu- 
facturer and philanthropist, purchased it 
and presented it, in 1913, to the nation as 
a home for the London Museum (the 
collections of which institution had been 
housed in Kensington Palace). Among the 
many collections exhibited (all reminiscent 
of the history of England’s capital) there 
is one of especial interest to the jeweler. 
It is the collection of jewelry and plate 
found in the “Jewelry Room.” There is, 
however, in the long “Gallery of Costumes,” 
on an upper floor, a show-case containing 
XIX century jewelry. 

The first case in the Jewelry Room 
contains household silver dating from 1660 
to 1831 (Charles II. to George V.) About 
the best piece is the standing cup and cover 
(dated 1640). Lest we, in these Vol- 
steadian days, lose sight of the romance 
that attached to “the cup that cheers,” let 
us quote from the little book (“The London 
Museum,” by F. J. H. Darton) a few words 
on such standing cups: 

“It would be the possession of a wealthy 
household, and would be used either simply 
as a drinking cup, or as a loving cup: for 
drinking ‘good health’ ceremonially. The 
ritual of drinking healths in this way is 
preserved in many old societies, like the 
Oxford and Cambridge Colleges, the City 
Companies, and elsewhere; or, if it is not 
‘preserved,’ but rather revived or invented 
yearly, it at any rate commemorates the 
original idea of such a ceremony. The 
most usual form is for the person behind 
or at the unguarded side of the drinker 
to stand up as he drinks to a third person, 


as if to protect him from treacherous 
attack—for often a treaty or agreement 


was solemnized by drinking a pledge, and 
in fiercer ages treachery might seize this 
opportunity.” 

Our 18th Amendment abolishes the 
drink-ratification of an agreement but our 
20th century morals enforce our guarding 
against “treachery.” But this is a di- 
vergence, and we can get the information 
as to these exhibits before our readers 
more quickly by just using excerpts from 
the booklet. 

_ “The second case in the Jewelry Room 
1s chiefly occupied with badges and seals. 
There are here the seals and badges of 
some of the City Companies. * * * By 
the 18th century the Companies originally 
arose, they controlled the trade of London 
and of England. They had officers, as 
Froude says, ‘whose duty it was to exercise 
authority over all persons professing the 
business to which they belonged; who were 
to see that no person undertook to supply 
articles which he had not been educated to 
manufacture ; who were to determine the 
Prices at which such articles ought justly 


_ work, 


to be sold; above all, who were to take 
care that the common people really bought 
at shops and stalls what they supposed 
themselves to be buying,’” etc. (Compar- 
ing those conditions with our prevailing 
“trading” methods, we would like—but we 
will refrain) “That explains the need for 
such formal seals as these, and the pride 
with which such badges would be worn. 
The Companies today still admit Londoners 
to the freedom of the City, as they did 500 
years and more ago; and still their Masters 
and Wardens wear badges like these on 
occasions of ceremony. In a few cases— 
notably in the case of the goldsmiths and 
silversmiths—they still maintain some 
supervision of their trades. * * * 


“The Collar of the Bath is shown here. 
Upstairs, in a case in one of the windows 
of the last room [the room containing 
Royal Coronation and other robes], are 
three other ‘orders’—three varieties of the 
insignia of the Royal Order of Victoria and 
Albert, lent by Queen Alexandra; and in 
the Costume Room is a blue Garter of the 
Most Noble Order of the Garter. * * * 
The other case against the windows and 
the wall opposite the door contains various 
pieces of plate of different periods, but they 
do not suggest any particular comment. 
The largest piece is a silver-gilt wine-cooler 
of the time of George IV.; it is distinctly 
heavy in design, but its massiveness is so 
great as to be almost impressive. A gilt 
cup of 1621, in a case of silver ranging from 
Elizabeth to George IV., is a very beautiful 
A presentation vessel, in a glass 
case by itself towards the right hand of 
the long wall, is perhaps the least graceful 
object in the Museum. The case at the 
right end of the room contains objects other 
than plate and jewelry, for the most part. 
In the left corner of it are Jacobite and 
other portraits and miniatures; among them 
a wonderful little portrait of Prince Rupert 
composed entirely of the finest seed pearls. 
* * * The cases against the wall nearest 
the door contain more plate, notably some 
spoons, besides the two-pronged forks al- 
ready mentioned. The collection of spoons 
in the London Museum is one of the finest 
in existence, and each room from here 
onwards contains a number of them, accord- 


ing to the various periods. * * * A 
hundred years or so of coffee-pots are also 
covered in this room. The period they 


cover (1686 to 1773) might well be called 
the age of coffee houses. 
“The chief glory of the Jewelry Room 


—indeed one of the most remarkable 
possessions of the London Museum—has 
been left till last. It is the ‘hoard’ of 


precious things which fills the case in the 
middle of the room. It is not known for 
certain why the jewelry was hidden where 
it was found—in the earth in Wood Street, 
off Cheapside, the chief center for gold- and 
silver-smiths in London till late in the 
XVII. century. It is not known even, 
strictly speaking, that it was hidden, though 
the circumstance that it was buried makes 
that practically certain. It is probable, 
from the position of the box containing the 
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articles, and from the fact that there is 
more than one example of several of them, 
that they are actually a part of a XVII. 
century jewelers’ stock-in-trade. Why 
they were buried, it is to be feared, can 
never be discovered; some alarm of the 
Civil War, even some local alarm of riot 
or thieves, perhaps fear of fire or of the 
Great Fire, or flight from the Plague, 
caused the owner to put them into the safe 
keeping of the earth, to await his return, or 
more secure times: and he never returned, 
and no man knew of the buried treasure 
till it was dug up, by chance, in 1912, and 
handed over to the London Museum by 
Mr. Lewis Harcourt. 


“The striking feature of the collection is 
the extraordinary delicacy of the workman- 
ship, and the beauty of the designs. The 
chains and pendants far surpass, in their 
exquisite shapes and execution, any other 
pieces of jewelry in the Museum. The 
little ornaments fashioned like bunches of 
grapes, with jewels for fruit, and golden 
filigree for stems, are in every way perfect. 
The chains, of various patterns, are delight- 
fully proportioned, and finished to the tiniest 
details. The small flagons or tankards, of 
crystal and silver gilt, have been wrought 
by a worker who loved and honored his 
work. Examine closely everything in this 
noble treasure. Whenever these things 
were made, by whomsoever, they have been 
fashioned by one who saw in his mind’s 
eye the loveliness of perfection—the 1itness 
of every part, the harmony and grace that 
nowhere sets too much gold or too large 
a jewel simply and alone for the sake of 
display.” 








India’s Peasant Jewelry 





oo i is in the peasant jewelry that we find 

the most primitive types, and, being 
made of base metal, it passes on from one 
generation to another; while that of higher 
value finds its way, sooner or later, into the 
melting pot. The distinctly savage type ap- 
pears among the Nagas of Assam, who wear 
carrings made of tusks of the wild boar, a 
neck-collar of goat’s hair dyed scarlet, arm- 
lets of brass, ivory, or plaited cane, prettily 
worked in red and yellow. Their kinsmen, 
the Garos, wear a peculiar ornament of 
brass plates joined by a string—a sign that 
the wearer has killed his man in battle. 
The Chins of Burma have the objectionable 
habit of using the telegraph wire for ear- 
rings. 

“In the Central hill tract the woman’s 
ornaments are usually of bell-metal, and the 
weight worn is remarkable. Captain Sher- 
well states that the ornaments of a fully 
cauipped Santal belle consisted of two ank- 
lets 12 bracelets, and a necklace, weighing 
in all 34 pounds. 

“A Garo woman of Assam was found 
wearing earrings of 16 pounds weight, which 
were supported by a string tied over the 
top of her head, the friction of which had 
quite worn away her hair. Such women 
think it a mark of distinction to have the 
lobes of the ears torn by the weight of their 
jewels. In the neighborhood of Benares 
and Patna the weight of their bell-mctal 
anklets gives the girls a peculiar shuffling 
gait.”"—WILLIAM CROOKE. 
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HAT IS “QL ADRUPLE PLATE”? 





ederal Trade Commission Files Complaint 
Against Taunton, Mass., Silver Concern 
for Using This Term 


WasuincTon, D. C., Jan. 9.—The use of 
quadruple plate” as a brand on silver plated 
are is attacked by the Federal Trade Com- 

,jssion in a complaint brought against the 
White Silver Co., of Taunton, Mass. The 
Commission charges that the plated products 
sw marked by the Taunton firm were not 
wated four times with silver as is generally 
understood by the trade and public to be the 
tase when plated ware is designated “quad- 
ruple plate.” 

The company’s practice, the Commission’s 
complaint charged, is misleading to the pur- 
chaser and is unfair to competitors on ac- 
count of creating a preference for the White 
company’s products as against those of its 
competitors who refrain from marking their 
silver ware in such a manner unless it is 
actually quadruple plated. ; 

The White Silver Co. must file answer to 
the complaint within 30 days from date of 
service, and thereafter it will be set down 
for trial. 








New Insignia Adopted for Military Units 
of Rhode Island 


ProviDENCE, R. I., Jan. 10.—In accordance 
with a recent order of the War Department 
giving permission to the various military 
units to wear new insignia for the purpose 
of promoting an esprit de corps, as well as 
to perpetuate traditions of the several units, 
several of the commands entitled to display 
them are having appropriate designs worked 
out and the insignias made. The Ostby & 
Barton Co, has already completed the insig- 
nia adopted by the 301st Field Artillery. 
The local units of this command were origi- 
nally recruited from what were known as 
jattery A and Battery B, Rhode Island Na- 
tional Guard, both of which owed their ori- 
gin in the old Providence Marine Corps of 
Artillery, which now composes the veteran 
organization of the artillerymen. 

During the late Spanish-American War, 
vattery A was commanded by the late Capt. 
Edgar R. Barker, of the manufacturing 
Jewelry concern of Barker & Barker, and 
whose son, Col. Harold Barker, of the same 
firm, was an officer therein during its over- 
seas service in the World War. In th: 
Spanish-American War, Battery B was com- 
manded by Capt. Henry Walcott, of the 
Walcott Mfg. Co. In selecting the insignia 
for the 301st Artillery, it was thought fitting 
that the design should in some way show 
the affiliation to the old Providence Marine 
Corps, and the design finally adopted does 
this very significantly, 

Raised upon the center of the insignia is 
an old field piece of the type immediately 
following the Revolutionary War, with a 
_— of cannon balls beneath which is 
a late 1801, the date when the Providence 
>see Corps was chartered. The design is 
Ma on the front of the dress buttons of the 
ne ecg Surrounding the field of 
le ro is a broad belt, forming the 
; S¢ of the insignia. This is in red enamel, 
ae the artillery color, with brass 
= and slides, and on the lower side is 

Marine Corps slogan, in brass letters, 
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through the red enamel, “Play the Game.” 

The Ostby & Barton Co. is working out 
designs for several other units, but the 301st 
Artillery is the only one yet adopted. 

Another of these insignias that have been 
adopted is that to be worn by the. soldiers 
and officers attached in the Coast Artillery 
Corps to Fort Adams and other defenses in 
the Narragansett Bay district. The design 
here adopted is strikingly attractive and con- 
sists of the arm of the service, superimposed 
upon the seal of the State. In this particu- 
lar instance it happens to be two crossed 
cannon, the insignia of the Coast Artillery, 
on an anchor, which symbolizes Hope for 
Rhode Island. It is of enamel and brass, 
the color of the enamel being blue. 








Strict Marriage Law Decreases Business of 


Omaha Jewelers 


Omana, Nebr., Jan. 11.—The grief of 
Omaha and Douglas county jewelers as a 
result of the strict marriage law which is 
driving young couples into neighboring 
States to be married and consequently to 
buy their marriage rings and jewels, took 
concrete form when the final figures for the 
year’s licenses and marriages in Omaha and 
Douglas county were made public by the 
license clerk, Jan. 1. Omaha jewelers them- 
selves had hardly dreamed that the law had 
decreased marriages to such an extent in 
their own city until they saw the figures 
flashed before them. 

The total marriage licenses issued in 
Douglas county during 1923 were 1,959, as 
compared with 2,708 in 1922. But this does 
not tell half the story, for the marriage law 
did not go into effect until Aug. 1. So the 
number of marriages in Omaha and Douglas 
county was normal until Aug. 1. Then came 
the law requiring young people to obtain 
their licenses 10 days before marriage went 
into effect and the number of licenses issued 
and the number of marriages in Omaha and 
Douglas county, fell to almost nothing. The 
same effect was noticed in most every county 
of the State for that matter, as it was al- 
ways easy for impetuous young blood to get 
into an automobile and drive from 25 to 100 
miles to cross the State line. 

Nothing shows the result of this law as 
graphically as the table of figures on licenses 
issued and marriage ceremonies performed 
month by month in 1923 as compared to 1922. 
It will be: noted how sharply the numbers 
dropped off the moment the law became ef- 
fective, Aug. 1. The tabulation follows: 


Marriage Marriage 
Licenses Ceremonies 
— 

1922 1923 1922 1923 
January . 189 206 16 18 
February ... 212 181 23 42 
Mareh: «sce 165 184 29 35 
Yo) ee 209 177 27 17 
ere 208 243 10 33 
TRG ib ase 330 336 21 32 
July . 188 266 15 23 
August » ZAS 97 20 8 
September .. 257 65 26 3 
October .... 268 68 20 2 
November .. 251 72 18 1 
December .. 216 64 34 1 








The Sebel Co., Inc., 526 State Life build- 
ing, Indianapolis, report an unusually good 
season, with every prospect for continuance 
during the year 1924. 
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GOLD AND DIAMONDS 


These Products Comprised More Than 60 
Per Cent of the Exports of South 
Africa Reports American Trade 
Commissioner 
Wasuineton, D. C., Jan. 10.—More than 
60 per cent of South Africa’s total export 
trade in the first half of last year consisted of 
gold and diamonds, reports the American 
trade commissioner at Johannesburg, to the 
Department of Commerce. Returns for the 
six months ending last June disclose no 
marked change in the commercial position of 
the country. Exports totaled £36,398,591, as 
compared with £25,441,148 for the first half 
of the preceding year, but this difference 
was due largely to the fact that in 1922 
South African gold exports suffered a heavy 
decline because of the strike in the mines. 
Gold exports for the half year peried in 
1923 were valued at £19,598,703, as compared 
with exports valued at £10,531,331 for the 

corresponding period of 1922, 

Diamond exports rose from 475,927 carats 
in the first half of 1922 to 1,133,761 carats 
in the first 6 months of 1923, and in value 
from £1,479,656 to £3,394,905. 











The Man Wrapped Up in Himself 


By J. H. Tregoe* 


WALKING along the other day, I hap- 
pened to glance upon a bulletin board 
and read this epigram: “A man wrapped 
up in himself makes a very small package.” 
Self-absorption undoubtedly leads to con- 
traction. Only as we lose thought of our- 
selves and take thought of others do our 
dimensions grow. I think this motto very 
appropriate at the present time when there 
seems to be so much self-concentration. 
The eternal question nowadays seems to be, 
“What can I do to give myself pleasure or 
to bring profit to myself?” The best of 
Books .says that “he who loses his life shall 
find it.” 

How wonderful it is to associate with 
others, to realize the other fellow’s view- 
point, to work with him even though our 
judgment may be a little rebellious! 

As it is for an individual,—so is it for 
the nation, If our country becomes wrapped 
up in itself, it will make a very small 
package. Even with this readily discernible 
truth, we are urged to watch our own 
affairs exclusively, to allow our neighbors 
to drift as they will. To feel as high as 
the stars and as broad as the universe is a 
happy sensation that we cannot enjoy ex- 
cept as we give up self-absorption and 
realize that there are others beside ourselves 
in the world. A little wrenching may be 
needed to break the old moorings and cast 
us into entirely new currents, but it will 
give great satisfaction to realize that there 
are other people bigger than ourselves, that 
there are spheres other than our own. 

Introspection is useful only as it may 
lead us to appraise our needs and place us 
where the best we have is at the service of 
our neighbors, our fellow-men. 





*Sec.-Treas., National Association of Credit Men 








F. W. Elliott has accepted a position with 
Stinson & Berg, Camden, Ark., as a jeweler. 





THE JEWELERS’ CIRCULAR January 16, 19% 














Note to Wholesale Jewelers 


The above illustration shows the Deltah Traveler’s Standard Sample Line composed of 


twelve numbers retailing from $6 to $51 


. Fits into compact standard size sample case 
only 5% inches high. List price $285.50. 


A Friendly Challenge To Your Buyer 
Of Pearl Necklaces—Compare The Lines 


We Are Ready to Prove That Deltah Pearls 
Offer Greatest Quality and Value. 


J 


1} 





ANY leading jewelers and whole- 
salers have declared that our 30th 
Anniversary advertising last season 
conclusively proved Deltah the adver- 
tising leader of the pearl necklace field. 
Yet we ourselves, being specialists in 


greatest value with highest quality. 
Our challenge to you—friendly but 
serious—is to prove this fact. To do 
this you must compare Deltah Pearls 
with other lines you are handling. The 
1924. line is now in the hands of your 


this field, know that the most important 
feature about Deltah Pearls is this. 
that it gives you and your customers 


wholesaler. We are ready to stand or 
fall by your judgment based on this 
comparison. 


Meltah 


PHAR LS 


TRADE MARK REG.U.S. PAT. OFF. 


THE GOLD-PURPLE 


Several thousand jewelers 
will double their pearl 
necklace sales during 
1924. Will you be one 
of them? 


Your wholesaler now has 
the new 1924 Deltah 
Pearls line. Call on him 





to see it. 


LINE 
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Propose Credit Clearing House for Diamond Trade 





Leading Diamond Concerns Meet in New York and Discuss Question of 
Checking Up on Abnormal Purchases of Gems 














a 
———— 





In response to a call sent out to the 
diamond trade, about 50 of the leading 
diamond importing and cutting houses of the 
city were represented at a meeting held 
Tuesday afternoon, Jan. 8, at the rooms of 
the National Jewelers Board of Trade, 15 
Maiden Lane, at which the question of form- 
ing a credit clearing house for the diamond 
trade or arranging for a credit clearing de- 

rtment of the industry in connection with 
the National Jewelers Board of Trade was 
thoroughly discussed. No definite action was 
taken at the meeting beyond the decision to 
appoint a committee of five to look into the 
matter, consider the suggestions made at 
the meeting and coming from the diamond 
trade, and to report back at a future meeting 
of the industry as to the feasibility of the 
plan or to prepare a detailed plan on which 
such an organization could be based. 

The meeting was called to order by Presi- 
dent Niemeyer of the National Jewelers 
Board of Trade, under whose auspices the 
arrangement for it has been made and he 
explained the purpose of the gathering. A 
clearing house for credits in the diamond 
industry was no new idea but had been dis- 
cussed for years, he said. It had been taken 
up at the last annual meeting of the board 
but nothing had been done. In the last 
year, however, developments in the credit 
situation have been such as to call strong 
attention to the necessity of doing something 
to permit the members of the trade to know 
the amount of purchases that were being 
made by dealers, and, for this reason, a 
number in the diamond industry had asked 
for a meeting of this kind to be called for 
the purpose of discussing what should be 
done. If the trade was ready to have a 
credit clearing house department started, 
whether for the entire industry or just for 
the metropolitan district, the board stood 
ready and willing to help in every way. 

_ The board, he explained, had endeavored 
in the past to meet the situation, but unfor- 
tunately it was unable to get the proper 
information necessary to check up _ the 
amount of purchases of a debtor and deliver 
this information in time to be of any use. 
The board was not to blame for this situa- 
tion, the blame being on the trade as a 
whole. He discussed generally the abuses 
that were perpetrated by people who buy 
diamonds promiscuously just before going 
into bankruptcy and then declared the meet- 
ing open and asked that a chairman be ap- 
pointed, 

gg not a member of the diamond 
inde vo! Niemeyer was asked to continue 
he ra air and conduct the meeting, which 

The = celerity and dispatch. 

Fine irst speaker on the subject was Mr. 
» who told how he had taken up the 
— at the last annual meeting of the 
ee that something be done. He 
mene @ e conditions of the past year had 
ie necessity of haying some or- 
"es or branch of the board to do the 
¢quired. He referred to the Harris- 





Kober failure among others, and said that if 
there had been any way of checking up the 
purchases of this house about half a million 
dollars would have been saved to the indus- 
try. He suggested that the work could be 
done on a basis of having members report 
whenever a large bill is purchased, that the 
board be notified, and if many of these pur- 
chases are made, that the board, in turn, 
notify the trade or at least the firms who 
have made such reports. 

Answering some questions, Secretary 
Backus referred to some of the recent 
failures in the jewelry trade which he said 
indicated clearly the necessity of some such 
system being inaugurated. Liabilities in the 
trade last year, he said, were more than 
double those of the previous year, being over 
$26,000,000 as against $11,000,000 the year 
before. He suggested that some action be 
taken at once and if the whole trade could 
not be covered at once to begin with the 
metropolitan area. 

Mr. Loeb made a suggestion that a $100 
fee be charged to those who benefited by the 
use of this information, while Mr. Hoch- 
berger suggested that the reports be confined 
only to firms with a capital rating of less 
than a certain amount, because it would be 
unnecessary to disseminate the information 
about the larger firms who made large pur- 
chases at all times. 

Jacob Schoen took the ground that if any 
such organization be formed, it be one of 
the diamond trade generally and not of the 
members of the industry in the Board of 
Trade, because he claimed there were a large 
number of diamond dealers outside the board 
from whom it would be absolutely necessary 
to get reports. 

Milton Ernst, while saying that something 
must be done to check credits in the diamond 
business at the present time, felt that the 
work of this kind should be an adjunct to 
the work of the Board of Trade. 

Many other opinions were expressed as to 
the advisability of checking up purchases 
but, on the other hand, there was shown 
that there was opposition to the formation 
of any organization among a number of 
houses, some of whom opposed the plan be- 
cause they felt it was not necessary and 
others on the ground that it would never 
be worked out in a way that it would be 
effective. 

Otto Wormser claimed that the bulk of 
the diamond business done today was done 
in quarters that suffer no loss whatsoever 
and these people would not give the infor- 
mation required, and without that informa- 
tion little could be accomplished. Despite 
the failures recorded, Mr. Wormser claimed 
that as an industry the diamond industry 
was one of the most decent and honest in 
the country and the proportion of fraudulent 
failures among the smallest. The losses, he 
claimed, to a large extent were among peo- 
ple who were loose in giving credit and 
among people who would not give the in- 
formation required by the clearing houses. 
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R. G. Monroe called attention to the fact 
that this matter had been brought up before 
the trade many times; that it was very 
strongly brought up about 10 years ago and 
all the larger houses in the trade were 
present. At that time, the bigger houses 
would not go into it and it was abandoned. 

Louis Cohn, representing a credit in- 
surance association, was one of the strong 
advocates of ah organization along the line 
proposed. He said he had worked for a 
while in the jewelry trade years ago and 
understood why it could not be-accomplished 
then, but conditions had changed greatly and 
the necessity of such an organization was 
greater now than ever before. He analyzed 
the various objections that had been made 
to the proposition and said that while these 
were valid in the past, they were not today. 

It was brought up during the meeting 
that there were about 400 diamond dealers 
in New York and that the invitations to the 
meeting had been sent to 100 of those rated 
at $100,000 or more. 

On motion of Mr. Fine, it was decided that 
a committee of five be appointed from the 
chair. The full text of the motion passed read: 

“That a committee of five be appointed by 
the chairman to take up the advisability of 
this credit clearing proposition and any other 
suggestions which the members of the 
diamond industry may deem advisable, said 
committee to report back at some future 
time when they have some concrete plan to 
place before the members of the diamond 
trade, who have been invited to this meeting 
today.” 

Chairman Niemeyer Thursday announced 
the names of the committee he appointed as 
follows: David Rothschild, chairman, of 
Rothschild & Loopuit; Jacob Fine, of Max 
Fine & Sons; Fred Finkelstein, of Finkel- 
stein Bros.; William Loeb, of James J. Loeb 
& Bro.; Louis Cohn, of Ocean Accident & 
Guarantee Co. 








Tips for Taxpayers 


Every single person whose net income for 
the year 1923 was $1,000 or more, or whose 
gross income was $5,000 or more, and every 
married couple (living together) whose net 
income was $2,000 or more, or whose gross 
income was $5,000 or more, must file an in- 
come-tax return. 

sroadly speaking, gross income is all in- 
come received by the taxpayer during the 
year from salary or wages, business, trade, 
profession or vocation, dealing in property, 
interest, rent, or dividends, or from the trans- 
action of any business carried on for profit. 
Net income is gross income, less certain spe- 
cified deductions for business expenses, bad 
debts, taxes, etc. 

The exemptions are $1,000 for single per- 
sons, $2,500 for married couples (living to- 
gether) whose net income for 1923 was $5,- 
000 or less, and $2,000 for married couples 
whose net income was in excess of $5,000. 
An additional credit of $400 is allowed for 
each person (other than husband or wife) 
dependent upon the taxpayer for chief sup- 
port if such person is under 18 years of age 
or incapable of self-support because physi- 
cally or mentally defective. 

The normal tax is four per cent. on the 
first $4,000 of net income in excess of the 
exemptions and credits and eight per cent. 
on the remaining net income. 
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The News from England 





Optimistic Spirit Prevails in the Jewelry Trade—The Diamond Market— 
Report of British Platinum and Gold Corporation—Bracelets in Popular 
Favor—Queensland Customs Officials Object to Importation of Brit- 
ish Made Spoons and Forks Stamped “Stainless Nickel” 




















Lonpon, Dec. 28.—The jewelry industry 
will look forward to the New Year with 
confidence. In the diamond market business 
is on a much more satisfactory scale and 
conditions have improved materially in the 
past few months. Prices now seem pretty 
well stabilized at the higher levels and with 
the London Diamond Syndicate disposing of 
their rough goods with the usual ease there 
are no indications of an early reaction in 
rough and polished goods. The United 
States market continues a prolific one and 
the Continental diamond centers have been 
well attended the last three weeks of 1923. 
American buyers are busy combing the 
markets here for their requirements. It 
would seem that there is now a pretty wide 
demand for most classes of stones with the 
possible exception of fine goods. Apropos 
of the present state of the diamond market 
and the outlook for the New Year, Backes 
& Strauss, of Kimberley House, Holborn 
Viaduct, E. C., inform THE JEWELERS’ Cir- 
CULAR that the end of the year finds the dia- 
mond trade in a much better state than it 
was 12 months ago. Business, says Backes 
& Strauss, has broadened out all over the 
world, and except for really fine goods every 
class is in demand. The supply of second 
hand goods from Russia and other sources 
having practically ceased, cutters and 
polishers now are obliged to procure their 
raw material from the legitimate channels, 
and, in consequence, values have become 
more stabilized and greater confidence has 
resulted. The rough diamond syndicate 
continues to dispose of their goods with the 
greatest ease. In fact, in the lower grades 
the demand has far outstripped the available 
supply. The inquiry for closed goods, how- 
ever, still hangs fire, but with trade in such 
a flourishing condition in the United States, 
no doubt a demand for finer qualities soon 
will be forthcoming. Although trade in this 
country (Britain) has been on the slow side 
for some time, stocks in the hands of 
jewelers are small and, with anything like 
a decent Christmas trade, a fair demand for 
stuff ought to make itself felt in the New 
Year. The markets at Amsterdam and 
Antwerp have been well’ visited in the last 
few weeks, American buyers predominating. 
Quarters to eight grainers, as well as eight 
Cut, are the articles chiefly in demand, and 
although prices are inclined to be stiffer 
than they were a short time ago, plenty of 
goods have changed hands. 

* * * 

Business on the diamond share market 
quieted down with the approach of the 
Yuletide holidays and there will not be much 
activity now until the New Year. Just be- 


fore Christmas an African World cable re- 
ceived on ’Change stimulated business in 
the Abe Bailey group with the report that 
in the second level of the Sherwood Star 


6 mine ore has been struck giving 23 


wts. gold over 60 ins. and that in a cross 





cut assays have given 55 dwts. over 48 ins. 
xk *k x 

The British Platinum and Gold Corpora- 
tion, in its report for the year ended July 
31, just issued, says its net profit for the 
12 months amounted to some $165,000 
which compares with a profit of only $5,000 
for the previous year. This position is 
considered very satisfactory and is equal to 
5% per cent. on the issued capital. Includ- 
ing a balance of $90,000 brought in it is 
considered there is sufficient money available 
to pay 8% per cent. to the shareholders. 
No distribution of profits, however, is 
recommended at present. There has been 
delay, it seems, in connection with No. 2 
dredger. On receipt of advices that this 
dredger has commenced working the direc- 
tors say they will feel justified in declaring 
an interim dividend. 

* * & 

John S. Dane, presiding at the meeting 
of the Dome Mining Corporation, Ltd., at 
Winchester House a few days ago, said he 
regards the dredging of the Orbige river 
properties for gold as a good commercial 
undertaking. Two years’ extensive boring, 
he said, proved its value beyond all doubt. 
Sufficient capital was forthcoming, he said, 
to acquire and install a gold dredge which 
would start work not later than next July. 
Sir Ernest Birch, associated with four 
dredging companies in the Malay States, 
thought dredging on the Dome properties 
an easy task in comparison. There are no 
natural obstacles, he thought. The company 
considers its large gold dredging areas will 
eventually make the corporation a_ great 
dividend-paying concern. 

* ok Ok 

Bracelets most likely will take the place 
of earrings in general popularity during 
1924. From Paris the vogue for many 
bracelets on one arm has spread to London 
and New York. As many as a dozen brace- 
lets on the right arm for evening functions 
is to be the prevailing fashion. These 
bracelets are worn alternately—that is to 
say: half a dozen in diamonds or crystal 
and half a dozen in colored gems. The 
large ivory armlets or slave bangles will 
be in demand, the jewelers say. The 
“choker” necklet of large beads alternatirg 
with pearl and amber is another fashion in 
decorative jewelry that Paris has handed 
on to other countries. 

* * * 

Jewelers here say that the demand for 
jewelry this Yuletide was enormous, Metro- 
politan jewelers were more than surprised. 
They anticipated good business but the last- 
minute rush far exceeded their expectations. 
Not only were numerous purchases made 
of utility jewelry for gift purposes but any 
amount of decorative and personal jewelry 
was bought outside of gift purposes. 

x * * 


The Birmingham jewelers have felt the 
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influence of the season more than was at 
first expected. A large number of the 
trade’s unemployed have been absorbed this 
month. Electro-platers, chietly those mak- 
ing utility goods, had a big rush to get 
their Christrias orders out. There was a 
very big output in domestic ware in stain- 
less and electro-plate goods, but business in 
the high class electro-plate trade has not 
increased to any great extent, 
* * * 


As a contrast to the prices of artificial 
pearls, a pearl necklet has been disposed of 
by Ogden & Son, pearl merchants of Lon- 
don and Harrogate, the price being, it is 
understood $250,000. The rope, it is said, 
is One of the finest ever sold in this country. 
Each pearl is absolutely flawless and the 
string is fastened by a diamond snap an 
inch square. The pearl merchants say there 
was considerable competition in London and 
Paris for possession of the necklet. The 
buyer’s name is not divulged. He has, 
however, sent a member of the Ogden firm 
a gold cigarette case with a sapphire snap 
inscribed “Good wishes.” 

*“* * 

Reports to the trade from Sheffield indi- 
cate that the Customs officials of Queens- 
land are raising an objection to the impor- 
tation of British-made spoons and forks 
marked “stainless nickel.” This attitude is 
causing some perturbation in electro-plate 
circles. It seems that the goods in question 
were made from a new stain-resisting alloy 
which keeps bright for a long period with- 
out any cleaning, being superior to nickel 
silver and not much more expensive, besides 
being harder and more durable than the 
latter. The less responsible plate makers 
brand their spoon and fork products with 
the word “stainless.” This, probably, is at 
the root of the trouble. The modern alloys 
used at Sheffield are excellent but since they 
are not absolutely infallible in their contact 
with acids or atmospheric influences they 
are not absolutely stainless as is stainless 
steel, 








William J. Smith, proprietor of Smith’s 
Diamond Shop, South Main St., Salt Lake 
City, Utah, and one of the best known and 
most popular jewelers in the city, has dis- 
posed of his business to handle diamonds 
in a wholesale way in Los Angeles, Cal. 
Mr. Smith, who is 40 years of age, started 
his business career by cleaning up his 
father’s jewelry shop at a dollar a week. 
Today he is regarded as one of the most ex- 
pert diamond men in the west. Mrs. Smith 
and the children left for their new home 
some weeks ago, and Mr. Smith will join 
them after spending a short time in San 
Francisco on business. The members of the 
Salt Lake jewelers’ association tendered 
Mr. Smith a farewell dinner at the Chamber 
of Commerce recently which was presided 
over by President Wm. M. McConahay, of 
the association. Mr. McConahay said they 
were all very sorry to lose Mr. Smith. Mr. 
Smith had been in the jewelry business all 
his life at one location, which he had 
just vacated. Mr. Smith in a little talk 
thanked them all for their kindness to him. 
The store will now be operated by Goldstein 
Bros. well known in jewelry circles of this 
city and until a short time ago operating a 
store on the west side of South Main St. 
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Paris Jewelry Fashions 





New Styles for the Winter Sports or for Wear on the Riviera—New Customs 
Regulations—Thiers Necklace to be Sold 























Paris, Dec. 29.—Parisians are getting 
ready for the Winter sports or the Riviera, 
for everyone who is anyone is going to one 
or the other. Although the uses of jewelry 
in a mountain resort are strictly limited, 
Parisians provide for all eventualities, as 
many do not go in for the sports to any 
extent. They require jewelry to go with 
afternoon gowns as well as for evenings 
when full dress is absolutely de rigueur in 
chic hotels. On the Riviera, the jewelry 
worn is more magnificent than at Deauville 
or Trouville, for the climate calls for some- 
thing of the kind. White dresses and hats 
in February seem almost absurd in Paris, 
where it rains and snows, often freezing 
tard during that month, but on the Riviera 
they are the only wear, thus sautoirs and 
fancy belts, shoes with elaborate buckles 
and other ornaments are worn all day long. 
The less expensive stuff is seen of a morn- 
ing, for the stroll before lunch, while with 
the afternoon gown, handsome jewelry is 
worn, Of an evening at the Casino at 
Monte Carlo or in theatre or concert hall 
at Nicé, a fine display is seen, nothing being 
too gaudy or too rich, 

Among the elegant trifles being packed 
for the Riviera are oval purses in white 
satin, sewn with seed pearls, the tiny sack, 
just large enough to hold loose change or 
one of the miniscule handkerchiefs now on 
sale, is held together by rings of black onyx, 
a slender band of black moiré ribbon, half 
a yard in length, is used to suspend the 
purse from the arm. For the line of the 
arm—sleeveless gowns are still the rage— 
must be broken somewhere, whether bare 
at the wrist or higher up. As a rule a tiny 
“line” armlet is worn, just an apology, so 
to speak, for the bareness of the upper arm. 
While the French woman is sparing of the 
bracelet, the Fleming, in her right royal 
flamboyant style, wears a number of dia- 
mond bracelets two inches broad, some 
woiien have even been seen with the entire 
lower arm encased in diamond bracelets, to 
the elbow, while others wear diamond 
“snakes,” winding round and round the 
upper arm. Multi-colored “serpent” brace- 
lets are also seen among the luggage of the 
Antwerp diamond merchant’s wife and 
sister. She takes her jewel case south, of 
course, and likes to throw her French friend 
mito the shade. Emeralds, rubies and other 
Stones form the scales of the giant “snake,” 
and the stones, cut in facets, of course, 
glitter on her arm, as she moves about the 
rooms. Long pearl sautoirs are rolled 
around the arm, the end hanging carelessly. 
Women, with bobbed hair especially, wear 
their pearl necklaces on their arms now- 
adays as it is not considered that necklaces 
and short hair go together and only a slight 
alteration is needed. 

Heavy gold links, almost too heavy to be 
Pretty, are used for bracelets. The links 
are oblong or square, and without ornament, 
excepting for the pearl or diamond studded 
fastening. Fastenings, bye the bye, are very 


rich, frequently being more expensive than 
the bracelet itself, just now. 

Earrings, so long as almost to touch the 
shoulder, are made in all kinds of material 
and a wonderful variety of shapes. Coral 
beads, threaded on wires, or sewn on stif- 
fened tissue, form a couple of loops, and 
make a new kind of earring. Five square 
blocks of black onyx, varying in size, the 
smallest being close to the ear, are attached 
by chains of tiny pearls, while designers 
are making earrings with a huge rounded 
stone at the end. It is the coming mode. 
A round pearl, with a string of tiny dia- 
monds, another smaller pearl, more dia- 
monds and a pearl to rest on the lobe of 
the ear to finish. Diamonds and black onyx 
chains, but this time the onyx is cut in long 
shaped blocks, are used in the same way, 
the big stone always at the farthest end of 
the slender chains broken by smaller stones. 

Among the ornaments being packed for 
the Winter sports, are many headdresses 
and it is indeed dubious whether any ele- 
gante will appear of an evening without 
something of the kind. Silken nets, with 
very wide meshes, perhaps an inch wide, the 
strands being fairly thick and wide, are 
sewn at the joints with pearls. The fashion 
is a pretty one. Bandeaux, made of tulle, 
are sewn with pearls, draped around the 
head, they are effective. Another kind of 
rigid headdress is made entirely in mother- 
of-pearl, while strings of pearls are sus- 
pended from the headdress. Of varying 
lengths, these ropes of pearls hang to the 
shculders. The same pattern is carried out 
in tortoise shell, the chains being formed 
of links, 

Much jade, coral, lapis, opal and turquoise 
will be seen on the Riviera this Winter, 
jewelers with branch establishments there, 
tell me. Necklaces in ivory, amber, rock 
crystal, white or very pale pink coral will 
be seen, with medallions in jade, amethyst, 
or deep red coral. Fans will be in ivory, 
tortoise shell, with ostrich, pheasant or bird 
of paradise plumage. While umbrellas are 
absurdly short, their handles are very rich, 
the same rule applying to sunshades for the 
Riviera. Anything of the kind would, of 
course, be out of place at the Winter sports. 
Marble, of rare colors and purity, tortoise 
shell, jade, onyx, enamels of various kinds 
and wrought gold and silver are used for 
the handles of sunshade and umbrella for 
the south of France. Cigarette holders for 
women—for smoking is becoming more and 
more general among the fashionable world 
that frequents the Riviera—are made of 
wrought gold, and studded in gems. Amber 
is sometimes used as is also tortoiseshell, 
but encrusted in filigree work. For woman’s 
use the plain cigarette holder is avoided. 

Buckles of all kinds are being used even 
for hat trimming. As a rule a_ beaded 
band is passed through the black buckle, 
both buckle and beads are in jet as a rule, 
although onyx is also used. Dresses are 
draped for afternoon wear; the fullness com- 
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ing in front of the gown. This fullness is 
held in place, somewhat below the waist by 
a buckle, also in jet. White buckles, in 
ivory or ivorine are seen, often encrusted 
in gold with diamonds. Sometimes there 
are gold tracings on the white enamel 
buckle, used for holding the drapery of the 
Riviera gown. The hat trimming and the 
buckles on the shoes naturally correspond 
with the waist buckle. 
a 


Another terror has been added to the 
European customs. After inquiring whether 
passengers have a long list of dutiable 
objects or anything new for sale with them, 
the French custom house officials on the 
Belgian frontier now inquire whether pearl 
necklaces are being brought into France. 
This is the most recent manner of trans- 
ferring capital from one country to another 
and the French authorities want to collect 
duty on anything of the kind. Innocent 
people inquire why it is that expert thieves 
manage to travel from the Riviera to Paris, 
from Paris to London and from thence to 
Amsterdam, laden with stolen jewelry, 
without let or hindrance when so many 
rules and regulations harrass the travels of 
the ordinary tourist. They are told—and it 
is true—that it is only the dishonest who 
can travel in peace and quiet today for they, 
only, know the ropes. Their friends and 
confederates naturally warn them of new 
regulations and they take their precautions 
accordingly while the honest traveler is 
much annoyed by all these rules. 

* * * 


Sacrilegious thefts are becoming very 
common. Eight million francs’ worth of 
jewels were stolen from the Cathedral of 
Covadonga some 10 days ago. Besides 
golden vessels, the thieves took the crowns 
of the statues of the Virgin and the Child, 
made of fine pearls, which had been pur- 
chased with the proceeds of a subscription 
raised in the United States among the 
Spanish there. Since the Great War there 
is no longer the same respect for holy places 
and the thieves rendered expert in wrong 
doing during the war, hesitate at nothing. 

* * * 

The pearl necklace, now in the museum 
of the Louvre, in Paris, known as the 
“Thiers Necklace” will soon be put up to 
auction. The property of Madame Thiers, 
the wife of the celebrated statesman, his- 
torian and man of letters, who was Presi- 
dent of the French Republic. The necklace 
was given to the museum in 1881, with 
several other jewels, including another pearl 
and turquoise necklace and a_ pendant. 
Madame Thiers left the jewels to her sister, 
Madame Dosne, for life, but the lady gave 
them to the Louvre, on condition that the 
collection should remain intact, no object 
to be sold or alienated. If this condition 
were not observed the whole collection was 
to revert to the heirs of Madame Thiers. 
As this particular necklace has no artistic 
value, it has been considered for some time 
past that it should be sold instead of re- 
maining in the Apollo Gallery of the Louvre. 
Negotiations were opened with the heirs of 
Madame Thiers and it has been decided that 
the proceeds of the sale will be divided 
ameng them, as soon as the law authorizing 
the sale has passed the Senate. The neck- 
lace is valued at four million francs. 
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Work of Trade Associations Hit by Attorney General 





Head of Department of Justice Rejects Secretary Hoover’s Suggestions as to 
Necessity of Encouraging Trade Bodies to Gather 
Statistics for Use of Members 














Wasuincton, D. C., Jan. 10.—Attorney 
General Daugherty again has rejected as 
eepugnant to the Anti-trust Laws, Secre- 
ury Hoover's plan utilizing the trade asso- 
ations for the collection and distribution 
of statistical trade information, Under this 

» the association’s secretary collects and 
compiles unidentified current information 
and distributes it to the members, simul- 
taneously sending identical reports to the 
Commerce Department, competitors of the 
ssociation’s members, and to any others 
vho arrange to receive them. 

This co-operative plan probably will be 
abandoned as the result of the statement by 
the Attorney General in a letter to Secretary 
Hoover dated Dec. 19 that the decree 
entered in the government’s anti-trust suit 
ygainst the Tile Manufacturers’ Credit 
Association is in line with the policy of the 
Department of Justice regarding trade asso- 
cations generally. The decree permits a 
trade association to collect from its mem- 
bers and compile statistics on prices, pro- 
duction, shipments, and stocks on hand, for 
a governmental agency but prohibits the 
association from distributing such informa- 
tion among its members, 

“I think there is a great likelihood that 
not only the associations from which this 
department now receives valuable statistics 
but a great many others, will discontinue 
the collection of information and _ statistics 
a to production, shipments, stocks on hand 
and the prices of closed transactions,” Sec- 
rary Hoover wrote to the Attorney Gen- 
eral in a letter dated Dec. 11, asking 
whether the court’s decree against the tile 
matufacturers reflected the policy of the 
Department of Justice. 

“They will not go to the expense of col- 
lection, if the only use that can be lawfully 
made of them is to transmit them to some 
governmental department. If this should 
happen, I fear that the efficiency of this 
department in carrying out the purposes set 
forth in the act creating it would be very 
greatly impaired,” stated Secretary Hoover. 
‘It is not the desire or purpose of this 
department to continue operations under the 
Co-Operative plan if it is in conflict with 
the policy of your department.” 

The Attorney General, in replying to 
Secretary Hoover’s letter stated in effect 
that the terms of the decree against the tile 
manufacturers is a correct expression of 

the attitude of the Department of Justice. 
J have no doubt,” wrote Mr. Daugherty, 
that it is important that those engaged in 
an industry have general information as to 
the conditions of that industry, but I think 
t tt information should be distributed 
‘trictly through a responsible medium, like 
your department; and I see no objection to 
Its being gathered by an association pro- 
vided it be strictly guarded and the associa- 
ion be prohibited from distributing it 
among its membership. This is but a state- 
Tent of the position I feel impelled to take 


as Attorney Genera! in enforcing the Anti- 
Trust Act. But, of course, as to what 
activities and how far you will co-operate 
with trade associations are matters for your 
determination in conducting your depart- 
ment.” 








LETTERS TO THE EDITOR 
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Maiden Lane as a Jewelry Centre 
New York, Jan. 10, 1924. 


Editor, THE JEWELERS’ CIRCULAR: 

The continued exodus of members of the 
jewelry trade from its time-honored habitat, 
‘Maiden Lane, is the cause of much concern 
to those who, for various reasons, are in- 
terested in maintaining its hitherto undis- 
puted supremacy as the country’s leading 
jewelry mart. Despite the apparent advan- 
tages of other localities, there are powerful 
reasons why the Maiden Lane region should 
continue its traditions as the jewelers’ central 
emporium. It may not be amiss to recall 
some of these reasons, and to inquire into 
the conditions that call for their affirmation. 

The history of Maiden Lane has for so 
long been identified with the jewelry trade 
that its very name has become a synonym 
for it. What Wall St. has been to finance, 
Maiden Lane has been to jewelry, antiquity, 
tradition, association, fame—all would seem 
to be sufficient to resist any economic pres- 
sure threatening its identity, but the civic 
sentiment that is so marked an influence in 
Old World parallels seems wanting in the 
New. Nevertheless, it may be conjectured 
that even policy—if at some sacrifice—would 
oppose the removal of old landmarks, and 
all that they connote, were not the counter 
inducements irresistible. These inducements 
are—shortly stated—better accommodations 
at lower rent. 

For years the accommodations of the 
jewelry trade in the Maiden Lane district 
have been inadequate, the district itself, 
often outlined in these columns, has been of 
singularly restricted dimensions. The orig- 
inal improvements in modern buildings were 
all of the office structure type. These housed 
the dealers, brokers, salesrooms, etc., but 
made no provision for manufacturers. These 
latter, forced by factory laws, insurance 
rates, etc., to abandon dark, dangerous and 
insanitary rookeries, invaded the offices, and 
the hum of the motor gradually took the 
place of the rattle of the typewriter. Many 
of these buildings have been entirely trans- 
formed for the purposes of manufacturing, 
but as their tenants are, in a manner of 
speaking, usurpers, their overhead is enor- 
mous. With all this, they are not ideally 
suited to their new purposes, owing, as may 
be surmised, to radical differences of type. 

Of buildings of modern type, constructed 
especially for the purposes of light manufac- 
ture, in the Maiden Lane district, there are 
amazingly few examples. There has been 
some attempt to provide accommodations of 
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this character in some of the older buildings, 
which have been altered and refurbished, but 
the supply still appears to be inadequate. 

Much of the conjection and discomfort of 
the district is due to artificial restrictions of 
boundaries, or shall we say, tendency to 
huddle on the part of its tenants. This ten- 
dency has always been a marked feature of 
lower Manhattan topography. Cheek by jowl 
with the enormously wealthy Wall St. dis- 
trict lie the slums of Washington and Green- 
wich Sts. The Maiden Lane region offers 
similar incongruities. Few of the denizens 
of the “Lane” have ever had the hardihood 
to seek quarters in the territory immediately 
adjacent to it. Broadway presents an in- 
tangible barrier to the west, although there 
is a great deal of unimproved real estate in 
that direction. To the east and northeast 
there are large continguous areas, some of 
considerable squalor, that to the layman ap- 
pear to offer profitable fields for improve- 
ment. Just why enterprise has not replaced 
these unsightly, inflammable congeries with 
modern accommodations such as are tempting 
the Maiden Lane vanguard to invade hitherto 
unknown districts, is a question. 

One of the reasons usually given for the 
violent shifting of commercial centers, which 
has been so marked a feature of the New 
York landscape in recent years, is that the 
out-of-town buyer prefers to do business in 


the neighborhood of his hotel. To what de-. 


gree this may apply to lines other than 
jewelry the writer offers to venture the in- 


expert opinion that it is very much exag-: 
gerated. As for the buyer of jewelry being: 
averse from a ten-minute ride to do business: 
with a house in which he has confidence, the' 


far from amateurish opinion is here set forth 
that such buyer is an extremely rare bird. 

It behooves the Maiden Lane business man, 
who is contemplating the northward trek, to 
put a good deal of salt on the tail of the 
real estate propaganda that encourages it. 


The best interests of the jewelry trade are: 


opposed to any general dispersal of its mem- 
bers from its long established seat of indus- 
try. There may be certain units whose close 
connection with uptown retailers is of such 
importance that their best interests would be 
served by direct contact. That is a situation 
calling for no comment; but for the trade 
in general, with its multifarious branches, all 
depending more or less on each other, there 
is no doubt that the close cohesion hitherto 
the rule, is the wisest policy. There is no 
plausible reason why the wholesale jewelry 
mart should seek a change of base, while its 
present terrain is susceptible to enlargement. 
Your truly, 
S. RosENBAUM. 








The headquarters of the National Jewelers’ 
Publicity Association reports that the fol- 
lowing men have accepted State chairman- 
ships of the Million Dollar Publicity Fund 
Drive: Sidney Y. Ball, Illinois; A. J. 
Krower, Louisiana; H. E. Sweet, Massa- 
chusetts; William Cooper, Minnesota; W. 
I. Riley, Jr., Mississippi; George G. Gam- 
brill, Missouri; T. L. Combs, Nebraska; 
Arno <A. Dorst, Ohio; Gustave Sylvan, 
South Carolina; W. J. Mills, South Dakota; 
James Cayce, Tennessee, and Arthur A. 
Everts, Texas. One hundred and seventy- 
two concerns have distributed literature for 
the organization up to date, 
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A Review of the Silver Market for 1923* 








CIRCULAR 








The year 1923 has drawn to a close, and 
the time is one when business men are 
looking backward as well as forward, 

We shall attempt in this article to review 
briefly some of the important features of the 
silver market for 1923, and to forecast as 
far as possible what the coming year may 
nold in store for the white metal. In our 
review for 1922, we pointed out that the 
prevailing bearish sentiment and prediction 
of a severe fall in the price of silver during 
1923, owing to the completion of the pur- 
chases of our domestic output under the 

‘Pittman Act, might not be warranted, and 
that if there were another story, most of 
the language in which it would be written 
would be that of the export trade of the 

Orient. 

In that same article we also made the 
| statement that production has never been 
~ the dominant factor, but that the demand 
. from India and China more than any other 
, influence, accounts for the price levels at 
which the silver market rules. We feel this 
statement has been verified during the 
present year. 

The world production of silver for 1923 
has increased some _ twenty-six million 
ounces over 1922, the Director of the Mint 
discontinued purchases under the Pittman 
Act in May instead of November, and ster- 
ling exchange has declined; but notwith- 
sanding all these unfavorable conditions 
the price of silver in New York at the close 
of this year is practically unchanged from 
a year ago as shown below: 





Sterling 
New York Exchange London 
Dec. 30, 1922.. 64%c $4.63 3% 31-9/16d 
Dec. 31, 1923.. 64%4c $4.31%4 33-7/16d 


This conditicn may be accounted for by a 
comparison of the two main factors in the 
situation, namely, supply and demand. 

Let us first estimate supplies from: 

1. Mining operations. 

2. Melted coinage and reduction in the 
silver content of coinage. 

SUPPLIES FROM MINING OPERATIONS 

From estimates now obtainable it seems 
certain that the world’s production of silver 
this year will exceed that of 1922 by some 
twenty-six million ounces, and will be ap- 
proximately 239 million ounces, thereby 
establishing a new high figure for world 
production. The previous largest output 
was in 1912, when the figure reached 
230,900,000 ounces. The United States 
shows a gain of some sixteen million ounces, 
Mexico about nine million ounces, while 
Canada and other countries remain about 
constant, 








SUPPLIES FROM MELTED COIN AND REDUCTION 
IN FINENESS 

Gresham’s law continues to operate in the 
countries of Central Europe with depre- 
cated currencies, and silver coinage has 
wholly disappeared as a money metal, find- 
ing its way instead to the melting pot. 

In other countries where subsidiary coin- 
age debasement has occurred, quantities of 
silver thus released have been sold and 





By Handy & Harman, New York. 





added to this year’s supplies of the metal. 
This reduction in fineness has been adopted 
by many countries following the example of 
England and Mexico. From London sources 
we learn that the amount of silver sold by 
the British Government due to the reduction 
in fineness of its silver coinage is 25 million 
ounces for this year, as compared to 24 
millions for 1922, and that the imports from 
the Continent total 28 million ounces, con- 
sisting mostly of melted Austrian, Czecho- 
Slovakian and Russian coin. 

Let us now consider the demand from: 


1. India. 

2. China, 

3. The Arts and Manufactures. 
4. Coinage. 


INDIAN DEMAND 


India, with a population of over 300 mil- 
lion sculs, as a result of a favorable Mon- 
soon this year, has shown a substantial trade 
revival. 

Consul General Waddell cabled from 
Calcutta to the United States Department 
of Commerce as follows: 

“The improvement noted in India’s foreign trade 
the latter half of September continued through 
October. Instead of an unfavorable balance of 
almost 13,000,000 rupees, there was a credit bal- 
ance of 49,500,000 rupees, which was also an 
advance of 23,000,000 rupees over the September 
trade of this year. The total merchandise exports 
and imports for October amounted to 461,500,000, 
a gain of 49,900,000 rupees compared with the 
previous month, and of 26,100,000 rupees against 
the same month of last year. Of this total 206,- 
000,000 rupees were imports, 245,700,000 rupees 
exports and 9,800,000 rupees re-exports. 

“Imports of cotton goods, construction iron and 
steel, and motor vehicles, with exports of raw jute, 
rice, wheat, shellac, hides, skins, and raw cotton 
go to make up the above trade balances. 

“The net favorable trade balance for 1922 was 
514,000,000 rupees, as compared with a net adverse 
balance of 530,000,000 rupees for 1921. For the 
first five months of 1923, there was a favorable 
merchandise balance of 548,000,000 rupees, so that 
with the continuation of the excess of exports over 
imports as indicated above for the fall months, the 
favorable trade balance of India for 1923 should 
be very large.” 


The demand for silver in India seems in- 
satiable. Possibly the most important single 
factor is the native custom of hoarding and 
turning all surplus wealth into gold and 
silver jewelry, rather than trusting it to the 
banks in the form of cash or currency. 
Political disturbances have accelerated this 
hoarding tendency, and driven increased 
amounts of silver from circulation. 

The Bazaar demand for silver has shown 
no decrease but has been extremely heavy 
and constant. Shipments of silver to India 
this year will approximate 100 million 
ounces, 


CHINESE DEMAND 


While political unrest still continues to 
disturb China and trade development has 
been hampered, nevertheless good crops, 
generally stable exchange conditions, firm 
prices of staple products, and a profitable 
export business in tea and silk have given 
great buying power to Chinese merchants 
this year and the demand for silver has 


more than equalled that _of 1922. 


The following information on the thkde of 
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China was obtained from the Chinese 


Legation: 

“We beg to say that Customs receipts 
for the first nine months of the present 
year are about the same as the previous 
year, after making allowance for in- 
crease in application of an additional 
five per cent. tariff. For the month of 
October it is 1,800,000 taels more than 
October, 1922. It is a record month 
exceeding the highest previous monthly 
returns.” 


This information relates to the imports to 
China only, and does not give actual trade 
conditions, 

We are indebted to a high authority in 
Chinese banking circles for the following 
statement : 

“Business in China during the last year has 
been only fair. Political unrest has created a lack 
of confidence and has interfered with imports. 
Exports from China to Europe have been seri- 
ously curtailed owing to the diminished purchas- 
ing power of European nations. Though no figures 
are available, exports to the United States will 
probably be about the same as in 1922. Another 
factor regarding imports is that he morale of cer- 
tain Chinese merchants appears to be at a low 
ebb, as instances have been reported where mer- 
chants have refused to deliver on their contract: 
Another factor is the tax put on goods in transit 
and the reported raids made by various outlaw 
bands on peaceful traders in the interior. There 
has been good export of silk the last few months. 

“The mints have been fairly active. Large 
quantities of dollars and considerable coinage have 
been turned out from time to time. Though large 
shipments of silver have been sent to China, it 
does not follow that this bullion has been used 
for trade purposes, as in times of unrest the ten- 
dency of the people is to hoard the metal. It is 
possible also that large quantities of silver have 
been required by the various warring factors where- 
with to pay their troops.” 


The best authorities seem to agree that 
trade conditions for 1923 approximate those 
of 1922, although statistics indicate that 
shipments of silver to China this year will 
be close to 77 million ounces, an increase of 
about 10 per cent. over last year’s 
figures. 


DEMAND FOR THE ARTS AND MANUFACTURES 


The amount of silver used in manufac- 
tures and the arts is fairly constant. The 
last annual report of the Director of the 
Mint states the world’s industrial consump- 
tion in 1922 as 59,869,000 ounces or 28 per 
cent. of the 1922 world production. 

England has used 4,000,000 ounces in the 
arts this year as compared to 4,500,000 
ounces in 1922, 

We estimate that the United States has 
consumed 29,250,000 ounces in 1923 as com- 
pared to 24,000,000 last year. Silver con- 
sumed in the manufacture of nitrates in this 
country will amount to approximately 
5,480,000 ounces this year, which figure is 
included in the above total. These estimates 
refer only to net fine ounces of new silver 
and do not include old material which has 
been remelted. 

A graphic chart of our domestic silver 
industries would not show the upward curve 
during the past twenty years warranted by 
the increase in our wealth and population, 
and paralleling the growth of business in 
other lines. However, due to intensive 
advertising and educational propaganda by 
the silversmiths, there has been an encourag- 
ing increase the past few years. Photogra- 
phy and especially the thousands of miles 
of motion picture films now turned out 
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auually have greatly increased the indus- 
trial demand for silver. 


DEMAND FOR COINAGE 


Outside of the consumption of silver for 
winage by the United States, China and 
\exico, the demand for this purpose has 
yen relatively small. The United States 
purchased this year under the Pittman Act 
approximately 50,000,000 ounces, as against 
000000 in 1922. China minted some 
3,000,000 ounces in 1923, a decrease of 
pout 5,000,000 ounces from last year. 
Yexico coined about 11,500,000 ounces this 
year as against 9,600,000 in 1922. 

The Government of India has bought no 
diver for coinage this year, partly because 
it has an enormous accumulation of coined 
supees in its reserves as a result of pur- 
cases of silver during the war, and partly 
because bank notes to a greater extent are 
‘ming into use in India. The ability of 
the British Government to maintain silver 
wyments during the war is responsible for 
the increased public confidence in paper 
money. 

The British Government has bought no 
dlver for mintage this year, and the use of 
diver for coinage in Europe is becoming 
less evident. The Norwegian Mint is re- 
ported to be making preparations for the 
striking of a new nickel coinage, valid as 
currency in Norway only, in order to pre- 
vent the smuggling of their present silver 
coinage into Sweden, where it is appreciated 
over 50 per cent. 

In connection with the general trend 
towards debasement of coinage, the reported 
movement on the part of the Latvian Gov- 
ernment to mint 10,000,000 silver “lats,” 
each equal to one franc of the Latin Union, 
is worth noting. 

A summary of the foregoing estimates for 
supply and demand follows. In this tabu- 
lation the 1922 production figures are taken 
from the current report of the Director of 
the Mint, other figures being based on re- 
liable data from various sources: 


World Production, 
(In Millions of Fine Ounces) 


1922 

WMD RUNS) io eke asco deaiieaeeaus 72 56 
MME Wiese divi cetaceioieca i's dia setucoinsetstecateeeie-s 90 81 
WOR stocker wits alates a 18 18 
All other countries...........scceecees 59 58 
Total production .............e0-- 239 8213 


Did bdrks recuse cwuunkendanee 25 24 


Melted Continental coin .......e.eeee- 20 19 
RO oN Siar Poth aetna Oh ore ihe 284 256 
World Consumption. 

Shipments: 1923 1922 
To India from the United States. 36.7 18. 
To India from England.......... 64. 39. 
To China from the United States 

and ne eee 62. 49. 

Pan China from England........ 1S. 21. 

‘rts and Manufacture: 

In the United States............ 29.2 24. 
In IR ONtS a 4.5 

Coinage: As ‘ , 
- S. Mint under Pittman Act.. 50. 62. 
“exican Government .........0. 11.5 9.6 
hes Buyers: 

Jrigin and destination unknown... 11.6 28.9 
Et ee 284 256 


PRICE LEVELS 


Mid market has ruled remarkably steady 
year. The highest price for prompt 


delivery was: 
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New York, 685£c on March 27, 
London, 33-11/16d on December 18th. 


and the lowest price: 


New York, 62%c on July 30th and 
August 23rd, 24th and 28th. 
London, 30%d on February &th. 
Sterling exchange has shown a marked 
decline during the year, which weakness has 
been generally reflected by a corresponding 
advance in the London quotation for silver. 
The sterling rate touched $4.7134 on Febru- 
ary 2lst and dropped to $4.28 on November 
19th. 
The average monthly quotations and aver- 
age for 1923 are shown in the following 
table : 


London New York 





1923 Spot Official 
ee re 31.912d 65.668c 
eee 30.875 64.313 
NEAGO NS aor ahead eae 32.310 67.556 
ee eT eee 32.346 66.855 
BE hikeidsc cn hican nied 32.611 67.043 
i ee sa Vane suds bys 31.611 64.861 
| ee rT 30.942 63.015 
AMEE ia os aloes oie Wars 30.952 62.793 
errr errs 31.698 64.203 
0 ree 31.714 63.649 
re 32.774 63.818 
a a ere se 33.375 64.705 

Average for the Year 31.926d 64.873c 


The yearly average for 1922 was: 


Pe TON ascccivees 67.528c 
EY eikcnsdnunins 34.406d 
Comparative price ranges in recent years 
have been: 
1923 1922 1921 1920 
London price 
range ....... 3-/16d 7d 12%d 5S0%d 
N. Y. price 
exten 6c 11%c 2l1c 77¥%c 


STOCKS IN SHANGHAI 


Starting with approximately 51 million 
ounces on January Ist of this year, stocks 
of silver in Shanghai have remained fairly 
constant, touching 67 million ounces in May 
and gradually falling to about 45 million 
ounces at the end of December. 


SHIPMENTS FROM AMERICA 


It is interesting to note in the following 
table the changing statistics for shipments 
from this country, showing the tendency for 
direct business with the Far East rather 
than through London. This situation is due 
to the development of American banking 
interests in China and India, and the more 
favorable freight rates for direct shipments. 


In Millions of Ounces 


1923 1922 1921 
(11 mos. only) 
N. Y. to England...... 9.4 16. 18.5 
—_—-<_— 31.7 18. 48 
N. ¥. to Climo ....... a — — 
Prisco: to CHING: ..%.... 46. 29. 17. 
Frisco to Hongkong.... 3.6 20. 17.5 
Frisco to Japan ...... — J 5.5 
Halifax to England.... 3.4 4. 6. 
Vancouver to China and 

Hongkong .......... 3.4 2.6 1.5 
ery ry 976 897 708 
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PITTMAN ACT 

The most important event of the year, and 
the one causing the greatest interest in all 
parts of the world where silver plays its 
part in financial and commercial circles, was 
the completion of purchases under the Pitt- 
man Act by the United States Government. 

It was not expected at the beginning of 
the year that the balance of 50 million 
ounces would be filled before November, but 
due to very heavy purchases during March, 
with the privilege to sellers of delivery 
against sales up to October 1, 1924, the 
Director of the Mint announced on May 
2%h that purchases under the act were 
suspended, 

This cessation of buying by the govern- 
ment had been the nightmare of silver 
producers for many months, and with this 
artificial influence on silver removed, a fall 
in price was expected in many quarters. 
The worst did not happen, however, as sil- 
ver prices receded only slightly and have 
remained fairly steady for the balance of 
the year. 

This condition has been due to the large 
world demand, and also to the fact that, as 
a result of the Treasury purchases for 
future delivery, the full production of the 
United States has come on the market 
gradually. At the end of the year there still 
remained to be delivered to the Mint under 
the Pittman Act 1,433,000 ounces. 

Silver producers in this country, seriously 
considering the probable adverse effect on 
the price likely to result from the cessation 
of government purchases, have been active 
in their efforts to expand the market for 
silver sufficiently to allow for the absorption 
of their output at attractive prices. The 
plan of a loan to China of 200 million 
ounces to be paid back in ten or fifteen 
years at $1.00 per ounce was even con- 
sidered. 

A Senatorial Gold and Silver Commission 
was created by the U. S. Senate to investi- 
gate the production, sale and uses of gold 
and silver, and is now actively engaged in 
this work. A Silver Export Association 
was organized at Reno, Nevada, last Sep- 
tember, and an executive committee of this 
association was appointed to endeavor to 
control the price of silver by concerted 
action in marketing their product. It is to 
be hoped that the result may be at least 
stabilization of price and increased demand 
for the white metal. 

(To be continued) 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Jan. 12, 1924 


The U. S. Assay Office reports: 


Gold bars excharged fer gold coins.. $1,162,897.94 
Gold bars paid depositors........... 115,861.43 


$1,278,759.37 


Of this the gold bars exchanged for gold 
coin are reported as follows: 





Total 


Date Exchanges 
NE el elicnsiacende we CON ee es Ones $424,759.53 
CIEE 215,967.37 
Mao: ndi/o9 hdd ib ds 6 La eat ceca Oia weak 113,851.08 
MRA MSs xed diatlare d o-iaesewe decode aart 155,158.20 
(RE BE a oe ciolAainie aelocdioie trae dla melas Bava 140,302.22 
POE ie wi diaessies.os-4-0.d wee diwleiaraaesiniad 112,859.54 








PRON ao sib a cavand ne bree waded $1,162,897.94 
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- Successors 
Walter Eitelbach & Co., Ine. « 576 Fifth Ave., 


Ludwig Nissen & Co, NEW york 
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Specialists in Genuine Oriental Pearl Necklaces and Individual Pearle 











Finest Selection Rare Gems 




















SAPPHIRES - EMERALDS? 
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Annual Meeting of Jewelers’ Safety Fund Society 
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Reports Submitted, and Directors Elected at Gathering in New York—Directors 
Meet and Chose Officers and Members of Executive Committee 

















The annual meeting of the Jewelers’ 
Safety Fund Society was held last Wednes- 
day afternoon at the headquarters of the or- 
ganization, 15 Maiden Lane, New York. 
This meeting was well attended, a number 
of interesting reports were submitted and 11 
directors were selected. The following day 
the board of directors of the society met at 
the same place and elected officers for the 
ensuing year. ; 

The meeting on Wednesday was presided 
over by President William T. Gough and 





WILLIAM T. GOUGH, PRESIDENT 


was attended by Louis Kahn, of L. & M. 
Kahn & Co.; August Oppenheimer, of Op- 
penheimer Bros. & Veith; Harry Durand, 
of Durand & Co., Inc.; Jacob Goodfriend, of 
Goodfriend Bros.; Frank Jeanne, of Wm, S. 
Hedges & Co.; Lee Reichman, of Reichman 
Bros., Inc.; Leopold Stern, of Stern Bros. 
& Co.; Marcel M. Mirabeau, of Lissauer & 
G.; Frank T. Sloan, of Sloan & Co.; Al- 
pheus L. Brown, of A. L. Brown; Charles 
R. Jung, of Jung & Klitz; Harry C. Larter, 
of Larter & Sons; Frank E. Karelsen, of E. 
Karelsen, Inc., and Fred L. Goddard, of Ira 
Goddard & Son. 

After dispensing with the reading of the 
minutes of the last annual meeting, Presi- 
dent Gough delivered his annual address, as 
follows : 


ADDRESS OF PRESIDENT GOUGH 

Gentlemen—You will be interested to know that 
this is the 40th annual meeting of our society, and 
again it is my privilege to extend to you a wel- 
come and ccngratulate you on the close of another 
successful year. 

The society has been fortunate in escaping many 
of the losses arising from the numerous robberies 
(hold-ups especially) which have occurred during 
the year. We have had to pay some losses on ac- 
count of goods being left in automobiles without 
Protection; on the other hard robberies from hotels 
have not been so numerous, and it would seem that 
We are at last obtaining a little more co-operation 
from those to whom goods have been entrusted. 


The necessity for cauiion is, however, just as 
great, and it is my duty to continue to remind 
the members of their obligations, and ask them to 
give especial attention to instructing their repre- 
sentatives to obey the rules published for their 
guidance by the Jewelers’ Protective Union. We 
are to be cengratulated on the fact that none of 
the cases of robberies reported to us have been 
accompanied with violence. We have indeed been 
fortunate. 

The society has continued to give great service 
to its members, and they will be pleased to learn 
that the return of deposits will be larger than 
they were in the year 1922. It is to be hoped we 
shall soon return to nermal conditions, when the 
cost of insurance to members with the society will 
be normal. The question of the high cost of in- 
surance through other channels has been disturb- 
ing many of the pecple in the trade, and those 
who are affected should turn their attention to the 
facilities afiorded by the society, which, if adopted, 
would go a long way to give them relief. 

The Jewelers’ Safety Fund Society is not oper- 
ated for profit. It is not in business to make money, 
but to save it for its members. The directors are 
constantly on the alert and are doing everything in 
their power to further the interests of the society 
by affording members every facility for covering 
their goods while in course of transportation. 

Owing to the severance of long and pleasant 
relaticns, I feel that it is my duty to report a 
change in the directorate which has occurred at 
the close cf the year. Charles G. Alford has ex- 
pressed his wish net to stand for renomination, 
after having been connected with the society from 
its foundation. He has filled the office of second 
vice-president with honor, and as director and 
member of the executive committee he has always 
been of valuable assistance in the counsels of the 
beard. I am sure you will join with me in wish- 
ing him every happiness and the best of health. 

I trust that the year 1924 may be a prosperous 
one, and that the society and its members may 
share in the prosperity. 

My ‘sincere thanks are extended to the board for 
their able assistance and to the secretary-treasurer 
for his constant devotion to his duties. <A 
Happy and Prosperous New Year to you, gen- 
tlemen. 


Following the interesting remarks of 
President Gough, the report of the treasurer, 
the financial statement, the report of the ex- 
amining committee and that of the auditor 
were submitted. Next came the report of 
the secretary, which shows the society to be 
in a satisfactory condition. All of these re- 
ports were received and ordered approved. 

The president announced that the secre- 
tary of the society had received a letter from 
Charles G. Alford stating that he had de- 
cided, after careful consideration, that he 
preférred not to have his name presented for 
re-election as a director. Consequently, Mr 
Alford was dropped, and in his place Lee 
Reichman, of Reichman Bros., was elected. 
The election of 11 directors to serve for the 
ensuing year then took place. Those select- 
ed included: Louis Kahn, of L. & M. Kahn 
& Co.; Frederick H. Larter, of Larter & 
Sons; William T,. Gough, of Carter, Gough 
& Co.; August Oppenheimer, of Oppen- 
heimer Bros. & Veith; M. Luther Bowden, 
of J. B. Bowden & Co.; Harry Durand, of 
Durand & Co.; Jacob Goodfriend, of Good- 
friend Bros.; David Kaiser, of the Powers 
& Mayer Mfg. Corp.; Fred L. Goddard, of 
Ira Goddard & Son; Frank Jeanne, of Wm. 
S. Hedges & Co., and Lee Reichman, of 
Reichman Bros., Inc. 

The election of Alpheus L. Brown and 
John W. Sherwood as inspectors of election, 
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to serve at the next annual meeting, took 
place. After this, Leopold Stern made a 
motion tending a vote of thanks to William 
T. Gough, president, and Fred L. Goddard, 
secretary and treasurer, for the very efficient 
and able manner in which the affairs of the 
organization had been conducted under their 
guidance. This motion was unanimously 
carried, after which the meeting adjourned. 





On Thursday afternoon the board of di- 
rectors of the Jewelers’ Safety Fund Society 
met at the organization’s headquarters for 
the purpose of electing officers and members 
of the executive committee to serve for the 
year. This action resulted in the re-election 
of all of the officers, with the exception of 
Charles G. Alford, whose office of second 
vice-president was filled by August Oppen- 











FRED L. GODDARD, SECRETARY-TREASURER 


heimer and his place on the executive com- 
mittee by Jacob Goodfriend. 

William T. Gough was re-elected presi- 
dent; Louis Kahn, re-elected vice-president ; 
August Oppenheimer, second vice-president, 
and Fred L. Goddard, re-elected secretary- 
treasurer. The following were elected to 
serve on the executive committee: Frederick 
H. Larter, August Oppenheimer M. Luther 
Bowden, Harry Durand and Jacob Good- 
friend, with the president and vice-president 
ex-officio. 








Creditors of Gilbert Cohen, Kansas City, 
Mo., Start Bankruptcy Proceedings 
Against Him 
Kansas City, Mo., Jan. 11.—Bankruptcy 
proceedings, and request for appointment of 
a receiver, were filed Jan. 9, in the Federal 
Court here, against Gilbert Cohen, jeweler 
in the Ozark building. The petitioners 
allege amounts due on open accounts. These 
and the amounts claimed are: Milton 
Watch Co., New York, $314; Michelstein 
& Sigel, New York, $482; India Pearl Co., 

New York, $732. 

The allegation is made that the alleged 
bankrunt had assigned, transferred and con- 
veyed property and that he had paid cer- 
tain creditors preferentially. It is also 
alleged he admitted his inability to pay debts. 
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Artificial Pearl Necklaces 


Made and Sold in Europe for 15 years—A Superior Reproduction 


direct from France 
ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K. White Gold Mountings with our artificial pearls 
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Worthy of a place among gems 


GATTLE & HUNTER 


576 Fifth Avenue, New York 
IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 


~The Star Sapphire 


SETS FOR LINK BUTTONS 
SCARF PIN and RING SIZES 


Am particularly qualified to supply you with 
all other precious stones no matter how un- 
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usual your requirements. 


Louis Ne / Mare 


15 MAIDEN LANE New York, N. Y. 
CORTLAND 2358 
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Stone Seal Engraving and En- H. N. SCHIFF ONYX RING STONES 
crusting Lapidary Work. 15 Maiden Lane Furnished for Any Size 
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HOLD MONTHLY MEETING 





Members of Milwaukee Jewelers’ Club 
Hear Interesting Address and Dis- 
cuss Trade Topics 


MILWAUKEE, Wis., Jan. 11.—Business dur- 
ing the year of 1923, especially during the 
holiday season just past, formed a part of 
the animated discussion at the regular Janu- 
ary meeting of the Milwaukee Jewelers’ 
Club, held on Wednésday evening, Jan. 9, 
at the Blatz Hotel here. A. C. Hentschel, 
president of the club, presided and took an 
active part in the discussions. 

A feature of interest at the meeting was 
an address to the jewelers by Senor E. P. 
Kirby-Hade, Mexican Consul at Milwaukee, 
who spoke on “Interesting Facts About 
Mexico.” The senor is a cultured gentle- 
man, with a keen eye for the artistic, and 
his talk touched upon many matters that 
appealed particularly to the jewelers as a 
class. 

One of the main subjects of informal dis- 
cussion at the meeting was the elimination 
of free engraving. Milwaukee jewelers are 
becoming more and more closely united in 
their stand against the practice, which for 
many reasons is considered not only un- 
profitable, but even detrimental to the 
general high standing of the jewelry indus- 
try. It was pointed out from the floor, 
that one of the chief objections to the matter 
of free engraving is the fact that the general 
public is led to underestimate the value of 
the high grade of work that is being done in 
this line, for the very reason that no charge 
is made for it. The fact that department 
stores find it possible to sell their goods at 
prices in many cases even higher than those 
asked by the jewelers for the same articles, 
without making any concessions in the mat- 
ter of free engraving, was cited as evidence 
that the elimination of the practice would 
be entirely practicable, and would in no way 
lessen the amount of business done. This 
was declared to be the case especially in 
view of the fact that jewelers could invest 
a portion of the additional profit gained 
through making a legitimate charge for en- 
graving, in advertising and other merchan- 
dising expedients to increase the general 
amount of business done by the various 
firms. This subject will probably form the 
major part of the discussions at the Febru- 
ary meeting. 

Several objectionable conditions existing in 
Milwaukee today came in for a full share 
of disapproval by the jewelers in session. 
Disapproval was expressed from the floor 
of the meeting, of the alleged practice of 
certain wholesale firms in the city, of selling 
to the retail trade. It was pointed out that 
no one would object if the wholesalers 
openly became retailers, but the matter of 
expecting the retailers to buy their stocks 
from covert competitors, was declared to be 
unreasonable, 

The demoralized condition in the local 
solid silver business was also deplored. It 
was declared that at the present time the 
margin on which most of the jewelers are 
forced to sell their stocks of solid silver 
18 so small that the profit left after war tax 
1s paid, is negligible. In some cases in- 
Stances were sighted where there was no 
Profit whatsoever made. A speedy adjust- 
ment of this situation is hoped for. 
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The meeting adjourned with general good 
will existing among the various retailers, 
and the general sentiment being one of 
hearty co-operation to make the coming year 
greater if possible than the past year, 
which was generally conceded to have been 
as much as 20 per cent. ahead of the pre- 
ceding year. The year 1924 holds much 
promise, according to the Milwaukee 
jewelers, 








ASKS TO BE SENT TO JAIL 
Louis La France Admits Robbing Milwaukee 
Jewelry Store and Requests Court 
to Lock Him Up 


MILWAUKEE, Wis., Jan. 11.—Louis La 
France, confessed jewelry store window 
smasher and burglar, was taken at his word 
when he told Judge Backus in Municipal 
Court that he was a menace to society and 
deserved to be punished. The judge sen- 
tenced him to three years in the house of 
correction, where he will be given a chance 
to develop his lost will-power before he is 
released, 

La France was arrested several weeks ago, 

after a detective chased him for several hun- 
dred yards through the downtown business 
section, the culprit having chosen to sprint 
for his liberty rather than answer the of- 
ficer’s questions as to why he was gazing so 
intently into the. window of pawnshops on 
Wells St. Upon being taken to the police 
station he confessed to being the man who 
smashed the window of the O. H. Nehs 
jewelry store at 536 12th St. and removing 
the contents of the window display. An 
officer who was called to the scene by neigh- 
bors, following the smashing of the window, 
fired four shots at La France as he sped 
down an alley. 
' At the completion of the State’s testimony 
at the trial before Judge Backus, La France 
was asked what he had to say for himself. 
Instead of entering the usual plea for len- 
iency, the man informed the judge that he 
was powerless to control his actions and 
that the court had best sentence him to 
prison. 

“I am a menace to society and a parasite 
upon it,” he stated. ‘Moonshine has made 
me what I am. Before I drank the stuff I 
was all right, but now I no longer can con- 
trol my impulses to steal.” 

Records revealed that on Dec. 13, La 
France had been placed on probation for 
abandonment of his two children. He is 37 
years of age. Jewelry valued at $326 and 
later identified as that taken from the jewelry 
store window, was found in La France’s pos- 
session, prior to his admission of guilt at 
the police station. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 
Selling Price 


London U. S. Gov’t New York 
Date Official Assay Bars Official 
ae 3 nkadeae 33 Ys 66% 64 
iF ssawres 33 fs 66% 64% 
Tae, 10) ccvvacs 33% 66% 63% 
Tee AE accers 3245 65% 62% 
Fae. 12 vcvcses 33 fs 65% 63% 
Jan, A uces'ees 33 5 65% 63% 
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HELD UP AND ROBBED 





Four Bandits Visit Montreal, Can., Jewelry 
Store and Escape with Loot Valued 
at Over $2,000 
Montreal, Can., Jan. 9.—On or about 10 
o'clock on the night of Jan. 5, four armed 
men entered the jewelry store of Armand 
Dor, 195 Ambherst St., held up the pro- 


prietor and his wife, and stole jewelry and . 


cash to the value of over $2,000. 

When the robbers entered, Mrs. Dor was 
telephoning in the store, and Mr. Dor and 
a woman customer were in an apartment in 
the rear listening to a radio set. The first 
man entering presented a revolver at Mrs. 
Dor and ordered her not to move. Another 
went through the store to the room behind 
and held up Mr. Dor and his companion, 
while the third rifled the show cases and the 
window. A fourth blocked the door and 
received the articles passed to him by the 
other. 

The man menacing Mrs. Dor with a re- 
volver went behind the store counter and 
stooped down to open a safe. As he did so 
Mrs. Dor reached for a revolver which was 
on a shelf and fired at the man beside the 
safe, but missed him. The shot alarmed 
the bandits who ran off. Mrs. Dor en- 
deavored to get another shot at them but 
the revolver jammed. They jumped into an 
automobile and drove off rapidly. 

On Monday afternoon the police arrested 
a mian suspected of being one of the gang. 








Boston Firm and Providence Manufacturers 
Charged by Federal Trade Commission 
With Stamping Sterling on Silver- 
Plated Collar Buttons 


Wasuincton, D. C., Jan. 10.—Sale of 
silver-plated brass collar buttons as sterling 
silver is alleged in a complaint issued by 
the Federal Trade Commission implicating 
Rosenberg & Gordon, Inc., of Boston, and 
Parks Bros. & Rogers, of Providence. 
The complaint charges that the Providence 
concern made, on order from Rosenberg & 
Gordon, collar buttons of brass or other 
base metal, silver-plated and stamped “ster- 
ling silver.” These buttons were subse- 
quently advertised and offered for sale as 
“sterling silver buttons” by the Boston firm, 
according to the commission’s complaint. 
The practice alleged is unfair to competitors 
and a fraud upon the public, the complaint 
declared. The respondents have 30 days in 
which to reply to the complaint. 





Provipence, R. J., Jan. 12.—Everett I. 
Rogers, of Parks Bros. & Rogers, this after- 
noon declined to discuss the report that 
complaint had been brought against his firm 
by the Federal Trade Commission, charging 
that silver plated collar buttons were 
stamped “Sterling.” He said that until he 
could read the text of the complaint he did 
not care to discuss something he didn’t 
know anything about. From what he knew 
of the matter, however, he said that a mis- 
take had been made and that at the proper 
time satisfactory explanations 
made. 








‘Cassius S. Graves, formerly at Elk City, 
Kans., has moved to Kansas City. 
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Mazer’s “Better Sort’? Bunch Rings 


Our Single Stone Rings are mounted with specially selected diamonds that run 
uniform in size, color, quality, shape and cutting. Every stone has been specially 
selected and examined and every individual ring is the best value obtainable. 
Our Mr. Joseph Mazer or Mr. Max Hirsch will gladly call and explain more 
fully “Our Guarantee Offer.” We continue to offer attractive values in Loose 
Diamonds. Live jobbers should investigate. 


JOSEPH MAZER CO,, INC. 


DIAMONDS 
170 BROADWAY -i- -i- NEW YORK 
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Samuel Lenkowsky & Son 


170 Broadway New York 
IMPORTERS OF 


DIAMONDS 


VERY diamond sale you make brings you increased prestige as well as a worth- 
E, while profit. Make your establishment “Headquarters for Diamonds” in your city 

—and depend on our complete stock for your diamond requirements. Square, 
Emerald cut and Marquise Diamonds always on hand. 



































AMSTERDAM PARIS ANTWERP 
9 Tulpstraat 12 Rue de la Victoire 76 Rue du Pelican 
ANTWERP—1 Rue Van Lerius LONDON E. C.—50 Holborn Viaduct 
AMSTERDAM—2 Tulp Straat PARIS—11 Rue de Chateaudun 


LE ROY PRESENT Co. 


DIAMONDS 


170 Broadway New York 
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GET LOOT WORTH $4,500 





Burglars Visit Atlanta, Ga., Store and Get 
Away with Watches, Diamonds 
and Other Valuables 


AttanTA, Ga., Jan. 11.—Burglars entering 
the store of Paul Faison, 130-A Peachtree 
St, some time Monday night, Jan. 7, com- 
pletely cleaned out his stock and made away 
with $4,500 worth of watches, diamonds, ma- 
terial and other valuables. 

The nocturnal visitors “jimmied” their 
way through the front door of the store, 
opened the safe, helped themselves to pretty 
nearly everything in the store, even breaking 
off the scales and carrying them away, and 
made their escape. 

When Mr. Faison came down to work 
Tuesday morning he found the front door 
open, papers on the floor in confusion, and 
most of his stock of jewelry, watches and 
goods left for repair work missing, 

Captain M. J. Wright, of the finger-print 
department of the city police force, was at 
once called in, and has made a number of 
photographs which will help to identify the 
culprits if any suspicious characters are ap- 
prehended. In the meantime, the police net 
has been spread in Atlanta and nearby cities, 
and the department is confident that it will 
have its hands on the burglars before long. 
Police authorities declare the robbery to be 
the work of experts, who made a careful 
survey of the store, waited for a good op- 
portunity to enter, and made a quick and 
thorough job of the robbery. 

Paul Faison has announced that he will 
recompense all customers for their goods if 
the police department fails to locate them. 








GUNMEN GET GEMS 


Kansas City Jeweler Tied Up and Robbed 
of Diamonds and Other Articles 
Valued at About $7,300 

Kansas City, Mo., Jan. 9—Harry Ber- 
nat, retail jeweler and optometrist at 938 
Main St., was a victim of a holdup the morn- 
ing of Jan. 8. Mr. Bernat has a small store, 
in space about 10 feet wide, near the corner 
of 10th and Main Sts. It is his custom to 
open the store himself, as he has no clerks, 
about 8 o’clock each morning. On this Tues- 
day morning he opened as usual, gathered 
up his mail from the floor, laid it on the 
showcase next to the safe, opened the safe 
and began to remove the trays. 

His custom is to stack all the trays con- 
taining items of any value in the safe at 
night. The diamonds are gathered together, 
and the cards on which they are held are 
stacked in a cigar box having no lid, the box 
being placed on top of the other trays in the 
safe, 

He had scarcely touched the stock, when 
4 man entered, walked quickly back the 15 
feet from the front door to the safe, and 
threatened Mr. Bernat with a revolver. The 
visitor forced the jeweler to mount the steps 
to the optometric room, where he bound him 
with ropes, 

Just as the first bandit started up the stairs 
with Mr, Bernat, a second man entered and 
rifled the safe, grabbing the box of diamonds, 
Scattering trays and papers, and picking up 
some of the items. The full record of the 
loss is not available, but it is believed that 
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the bandits got two or more trays of watches 
and jewelry, in addition to the diamonds. 
They were in the store only a few minutes, 
leaving together. 

L. H. Levine, brother-in-law of Mr. Bar- 
nat, an insurance salesman, customarily 
drops into the store about 8:30 every morn- 
ing. Sometimes he remains 10 or 15 min- 
utes while Mr. Bernat goes out for break- 
fast. On this morning ‘Mr. Levine was sur- 
prised to discover, at 8:20, that the door 
was locked. He peered through the glass 
and noted that the safe door was open and 
papers and trays were on the floor nearby. 
He had a key to the front door, but hesi- 
tated to enter alone. He went to the police- 
man at the corner, and asked if he had seen 
“Harry” that morning. The policeman had 
not seen him. He then asked the cashier in 
an adjoining store. Then he called to the 
policeman to accompany him, and the two 
entered the store. Mr, Bernat, supposing it 
was Mr. Levine on his usual morning visit, 
called to him to get a policeman. The of- 
ficer went upstairs and released the captive. 
About $7,300 of merchandise is believed to 
have been taken. It is partly covered. 

Mr. Levine believes that he narrowly 
escaped personal injury in the holdup of this 
store. Had the bandits come Monday morn- 
ing instead of Tuesday, Mr. Levine would 
have been in the store alone at this hour, 
for he had been there while Mr. Bernat was 
visiting a surgeon for treatment of an in- 
jury. Mr. Levine did not have keys to the 
safe, and did not know the combination. 
Perhaps the bandits would have taken out 
on him their chagrin at being unable to carry 
out the robbery. 








DEATH OF RUDOLPH STOTZER 





Engraver Well Known in Chicago Trade 
Succumbs to Apoplexy in His 
77th Year 


Cuicaco, Jan. 9.—The funeral of Rudolph 
Stotzer, one of Chicago’s best known en- 
gravers, was held yesterday at his home at 
Riverdale, Ill. Interment was at Waldheim 
Cemetery. He passed away suddenly from 
a stroke of apoplexy, on Saturday, Jan. 5. 

Deceased was born in Switzerland, 76 
years ago, and at the age of 18 came to this 
country and to Chicago. On July 7, 1866, 
he became associated with Juergens & Ander- 
sen Co., with whom he learned his trade, 
and later was placed in charge of their en- 
graving department, where he remained until 
eight years ago, when he celebrated his 50th 
anniversary with this concern and was retired 
on a pension. For the past eight years, he 
worked a small vegetable and fruit farm for 
nimself. 

During the many years Mr. Stotzer was 
connected with the jewelry trade he won 
many friends, and few men enjoyed greater 
confidence of their employer than did he. 
He was a member of the Odd Fellow Fra- 
ternity, and is survived by his widow and 
one sister. 








Phil Silverstein, Pacific Coast representa- 
tive for Morris Kaplan & Son, manufac- 
turers of diamond jewelry, New York, has 
been visiting the concern’s office in the latter 
city for the past two weeks and will leave 
for his territory about Jan. 20. 
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ROCHESTER RETAILERS MEET 





Members of Association Hold Regular 
Monthly Gathering and Elect Officers 
for the Ensuing Year 


Rocnester, 'N. Y., Jan. 11—The annual 
election and regular monthly meeting of the 
Rochester ‘Retail Jewelers’ Association were 
held Thursday night, Jan. 10, at the New 
Osburn Hotel. There was a large attend- 
ance of the jewelers and their families, who 
enjoyed a beefsteak dinner in a private hall 
reserved for the dinner and the meeting 
which followed. President L. M. Campbell 
called the meeting to order and Secretary 
Russell G. Scheer gave a review of the past 
year’s proceedings. 

In the drive for funds for the work on 
eliminating the jewelers’ luxury tax, the as- 





CHARLES E, SUNDERLIN, PRESIDENT 


sociation sent in $315, which was more than 
its quota. It is proposed this year to open 
the door of membership to the retail jewel- 
ers in the surrounding four counties. 

The subject of engraving on silver came 
up, and after some of the jewelers reported 
their custom of what was gratis and what 
was charged for, a more uniform schedule 
was formulated, which allows for one letter 
in Old English gratis, and other letters to be 
paid for on a schedule price. This was 
agreed on and a motion carried to that ef- 
fect. It is intended that the jewelers shall 
show a preference to the local jobbers in 
buying goods when they can. 

The president announced that the annual 
banquet date has been placed for Thursday, 
April 10, when it is expected that the mem- 
bers will invite their families and employes 
to be present. At the banquet and the vari- 
ous outings this coming Summer the ladies 
will be the invited guests. 

Officers elected for the present year are: 
President, Charles E. Sunderlin; vice-presi- 
dent, Frank Tarrant; secretary, Russell G. 
Scheer; treasurer, Edward J. Schroedel. 








G. W. Fairchild & Sons, Bridgeport, 
Conn., has renewed a lease on their store 
at 997 Main St., for a period of 10 years. 
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SAPPHIRES — EMERALDS 


As long as we continue to uphold the good standard of service, quality and work- 
manship, our price will remain the cheapest. 


Every stone in our stock has its purpose—to have it all ready for you when you 
We have on hand shapes of colored stones which you would never suspect 
we would have the foresight to have ready. 
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Annual Meeting of Brotherhood of Traveling Jewelers 





Officers Elected and National Jewelers’ Publicity Campaign Discussed at 
Gathering in New York 
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The annual meeting of the Brotherhood 
of Traveling Jewelers was held in the assem- 
bly hall of the Merchants’ Association, in 
the Woolworth building, New York, last 
Saturday afternoon, at which time the off- 
vrs for the ensuing year were elected, other 
matters of business transacted and consider- 
able time devoted to the campaign of the 
National Jewelers’ Publicity Association to 
raise a million dollar publicity fund. The 
aficers chosen were: President, L. D. 
Reynolds; vice-president, Louis Berger; 
secretary-treasurer, A, L. Woodland; mem- 





L. D. 


REYNOLDS, PRESIDENT 


bers of the executive committee, E, H. 
Eckfeldt and J. D. Beacham. 

The meeting was called to order at 2.30 
P.M. by President Reynolds, with a large 
attendance. President Reynolds welcomed 
the members of the Brotherhood to the 
meeting and delivered a short preliminary 
address in which he spoke of the splendid 
spirit of co-operation and brotherly love that 
has always existed in the Brotherhood since 
the time of its inception and of the growth 
and prosperity of the organization. 

Secretary A. L. Woodland then read the 
minutes of the last meeting which were ap- 
Proved as read and also read a telegram 
from John W. Sherwood, ex-president of the 
association, who was out of town and was 
unable to attend the meeting. 

Next came the report of the treasurer 
which showed the: association to be in fine 
imancial condition, 

ADDRESS OF PRESIDENT REYNOLDS 

President Reynolds then delivered his an- 
nual message saying, in part: 


seme wonderfully 


constructive work has been 
done in the past few years by certain bodies in 
connection with our industry, which we would have 
them know that. as an organization, we appreciate. 
We have fcllowed their efforts closely and with 


lean Seno : A 
ceep interest. Among organizations we 


these 


might mention, the American National Retail 
Jewelers’ Association, the Jewelers’ Vigilance Com- 
mittee, the Jewelers’ War Revenue Tax Committee, 
the Special Excise Tax Elimination Committee, the 
Good and Welfare Committee of the National 
Jewelers Board of Trade, and others who have been 
ever mindful of the great needs of our industry. 
They have given of their time in a beautiful spirit 
of unselfish co-operation and have left no stones 
unturned to better, our conditions all along the 
line. 

The campaign of the National Jewelers’ Publicity 
Association is beyond question one of the biggest 
projects ever attempted in the interests of the 
jewelry business. Those back of this movement 
have started in the right way. Advise yourself of 
the great possibilities of this move and you will 
surely give it your unqualified support. Jt must go 
over. Co-operation is the keynote to all great suc- 
cesses in any undertaking. The life of work, the 
life of endeavor—let me at all times live in the 
atmosphere of real endeavor. In a spirit of fair- 
ness and justice to all, with this, the new year, let 
us join in a spirit such as we have never realized 
before, to lift up, lift out, and carry to successful 
issue such realizations as we have never known in 
our jewelry interests. 

It can be accomplished, but every man, from 
the heads of our largest institutions to the repre- 
sentatives who travel from the Atlantic and to the 
Pacific, from the Great Lakes to the Gulf, must 
lend his aid. 

The economists agree in forecasting greater things 
in a business way for 1924. Consequently what- 
ever may have been, let us enter this, the New 
Year, with a feeling that we are drawing closer 
together all along the line. In closer co-operation 
we will accomplish so much more. 


President Reynolds urged the travelers to 
study the project of the publicity campaign 
and then go out and help themselves and 
their firms by interesting the trade in the 
campaign. He declared that the greatest 


need of the ;ewelry trade is to increase 
consumer demand and that this can be 
brought about through publicity. In his 


opinion the publicity campaign marks one of 
the biggest steps that has ever been under- 
taken by the industry. 

Following President Reynolds’ remarks 
the members of the Brotherhood stood while 
the secretary read the list of members who 
had died during the past year. 

Letters were next read from J. E. Simon- 
son, Frank L. Wood, F. F. Gibson and 
William Parks, who were unable to attend 
the meeting because of sickness. These 
letters were in response to a letter which 
had been written to each one of the sick 
members by President Reynolds, 

After the reading of the Brotherhood 
poem, President Reynolds again spoke briefly 
about the publicity campaign and then intro- 


duced G. H. Niemeyer, president of the 
National Jewelers Board of Trade who 
imade a strong address in support of the 


campaign, 

President Niemeyer pointed out that the 
jewelry trade has for years been pursuing a 
drifting course and that, taking into con- 
sideration the enormous growth in popula- 
tion and wealth in this country, has not kept 
pace with other industries. The sales of 
jewelry and silverware instead of increasing, 
he said, have decreased on this comparative 
basis while other industries by modern mer- 
chandising methods have grabbed a large 
nart of the dollar formerly spent for jewelry. 
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He said that the problem of the industry 
is not one of production but rather of dis- 
tribution and consumer demand and that it 
is up to the jewelers to go after trade in- 
stead of waiting for it to come to them. 
He quoted figures to show the comparative 
sales in other industries and urged co- 
operative effort among manufacturers, whole- 
salers, and retailers in creating a demand 
which will provide business enough for all 
rather than striving for a share of what 
there is with not enough to go around. 

With general business prospects good for 
1924 he urged the travelers to carry the 
message of co-operation to the trade and by 
making the publicity campaign a success, 
make the 1924 a big jewelry year. 

Harry C. Larter, chairman of the Jewel- 
ers’ Vigilance Committee, the next speaker, 
told the travelers that they are the greatest 
power in the industry for putting over a 
campaign of publicity which will mean busi- 





SECRETARY | 


A. L. WOODLAND, 
ness for everybody in the trade. Careful 
study of the reasons why the jewelry busi- 
ness has not made greater strides, he said, 
had led to the suggestion that the Christmas 
Fund Clubs, which release thousands of 
dollars just before the holidays, should be 
so planned that the money will be paid out 
on Dec. 2 instead of so late in the month. 
The experience of the past Christmas, he 
said, has shown that the last minute rush 
had made it impossible for the retailers to 
properly care for their trade and had driven 
the wholesalers beyond their limits in filling 


orders from retailers. He urged the 
travelers to use their influence with their 
friends in banking circles throughout the 


country to adopt the proposed date for dis- 
tributing the Christmas club funds. He also 
urged the need of co-operative action to put 
the jewelry trade in a position to get its full 
share of trade and heartily endorsed the 
publicity campaign as a means to this end. 

A. G. Goode, president of the Southern 
Jewelry Travelers’ Association, asked for 
information as to the plans of the National 
Jewelers’ Publicity Committee for raising 
and spending the $1,000,000 fund. 

In reply, President Reynolds called upon 
John Drake, who outlined in brief, the plans 
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Special Orders 


We carry a very complete stock of every 
kind of Precious and Semi-Precious stones, 
and are thoroughly prepared to match stones 
or to fill orders for any special size, color or 


shape. 





Our lapidary shop is replete with the most 
modern appliances and our stock of rough 
material includes practically every variety of 
gem. We are therefore in a position to turn 
out special order work with a nicety of pre- 
cision as to exactness of detail and finish, and 
with the utmost promptness. 


BUY FROM THE CUTTERS. 


American Gem & Pearl Company 
6 West 48th Street, New York 


LONDON PARIS 
26 Holborn Viaduct 44 Rue Lafayette 


FROM MINES TO MARKET. 
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Sapphires, Rubies and Emeralds 


Calibre Cutting 


S. NATHAN & CO. 


Importers and Cutters of 
Everything in the Stone Line 


New York 
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ANNOUNCEMENT 


Our Mr. Harry Preston, junior 
member of the- firm of Preston 
Bros., left on January 13th for an 
extensive trip through the South 
and Pacific Coast. He will call on 
our trade with our complete line of 
Ladies’ and Gents’ watches. He 
will also feature some new spe- 
cials, that have been added to our 
line, and which will be of great 
interest to you. 


PRESTON BROS. 


Manufacturers and Importers of Watches 
9-11 Maiden Lane 
New York, N. Y. 
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as they have been developed thus far. Sub- 

‘eione of one-half of one per cent. of the 

“ai ratings of jewelry and kindred firms, 
will supply the fund of $1,000,000 and a 
carefully worked out scheme of publicity 
which includes newspapers and magazine 
advertising dealer helps and many other 
features are contemplated to create a greater 
caflet for the sale of jewelry and kindred 











aoning the address of Mr. Larter, the 
idlers who had been appointed at the open- 
ing of the meeting reported the result of the 
dection and a short recess was declared. 
After the recess the publicity campaign 
was discussed informally and the meeting 
then adjourned. 





















DEATH OF JOSEPH MOLDAWSKY 








New York Jewelry Manufacturer Passes 
Away at His Home in Brooklyn 






After an illness of only a few days, 
Joseph Moldawsky, manufacturing jeweier, 
105 Canal St., New York, and one of the 
test known business men on the East Side 

























THE 


LATE JOSEPH MOLDAWSKY 







section of the city, died last Thursday at 
his home, 575 New Jersey Ave., Brooklyn. 
The funeral took place the following day 
from his late residence after which the re- 
mains were laid at rest in Mount Twainey 
Cemetery, Long Island. 

Joseph Moldawsky was born in Russia 
and at the time of his death was 51 years 
old. He learned the jewelry business in 
that country and about 20 years ago came 
to the United States. Upon his arrival here, 
he worked for several concerns in New York 
and about 16 years ago, started in business 
on his own account. 

Mr. Moldawsky was widely and favorably 
known on the East Side and numbered 
among his friends practically every jeweler 
in that section of the city. He had the 
happy faculty of making and holding friends 
and his colleagues in the jewelry business 
always regarded him highly. He was a 
member of the Independent Order of Bri 
taham., 


The deceased is. survived by his widow 
and five children. ’ 














THE JEWELERS’ 
ENDORSE PUBLICITY CAMPAIGN 





Presidents of National Wholesale and Retail 
Jewelers’ Associations Express Ap- 
proval of Plan 


Newark, N, J., Jan. 15.—Strong endorse- 
ment of the National Jewelers’ Publicity 
Association’s project to raise a million dol- 
lar fund, in 1924, 1925 and 1926, for trade 
promotion and publicity, has been given by 
the executive officers of the American Na- 
tional Retail Jewelers’ Association and the 
National Wholesale Jewelers’ Association. 

Writing to P. J. Coffey, chairman of the 
National Jewelers’ Publicity Association, 
W. R. Cooper, of Minneapolis, president of 
the wholesalers’ national organization says: 


LETTER OF PRESIDENT COOPER 


“My dear Mr. Coffey:—We are more 
than pleased at this time to endorse the plan 
now under way of a national advertising 
campaign by the National Jewelers’ Pub- 
licity Association, such as has been done by 
other organizations in other lines, of which 
the facts are known to have been put before 
the dealers in their respective lines in such 
a forcible manner that results are without 
question. This cannot be done in a small 
way with a small amount of money to put 
it over and make it a success. 

“We believe at this time that manufac- 
turers, importers, wholesalers and retailers 
should get behind this movement and there 
would be no question of its success, so this 
association may be able to divert to its 
proper channels much that is being diverted 
to other lines, and I certainly am more than 
pleased to endorse this broad-gauged plan 
that takes in every branch of our industry. 

“We trust you will meet with a ready 
response throughout this vast country of 
ours on the part of those whom it will 
assist in the distribution of the products 
which make up the lines that are carried 
by the retail jewelers of this country, and 
should have the endorsement of all branches 
of the trade.” 

Edward H. Hufnagel, of Mt. Vernon, 
N. Y., president of the retailers’ organiza- 
tion, has written: 


PRESIDENT HUFNAGEL’S LETTER 


“Dear Mr. Coffey:—I am very glad in- 
deed to be apprised of the plans of the 
National Jewelers’ Publicity Association for 
its proposed publicity campaign. 

“As you know, one of the greatest prob- 
lems of our business is that of distribution. 
It has been found that jewelry wares are 
indiscriminately sold by retail dealers in 
other than retail jewelry stores to such an 
extent that our business is rapidly becoming 
dissipated. Price cutting on jewelry has be- 
come a habit with certain of the large retail 
distributors who use our rightful wares as 
leaders with which to promote the sales of 
other merchandise. This condition has be- 
come so prevalent that it is making a great 
inroad upon the incomes of many reliable 
retail jewelry firms. It occurs to me that a 
well directed national publicity campaign 
will have the «ffect of inducing the public 
to buy its jewelry in retail jewelry stores, 
and will also have the tendency to discourage 
the sales of jewelry items by certain manu- 
facturers to those distributors who rob 
jewelry of its individuality and character by 
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debasing it through the wholesale slashing 
of prices. 

“The work accomplished by the National 
Jewelers’ Publicity Association during 1923 
has had, I believe a stimulating effect upon 
the retail jeweler’s sales during that year, 
especially at the Christmas and New Year 
season. A larger and more forceful adver- 
tising campaign will unquestionably benefit 
all branches of our industry, because for 
many years the jewelers have suffered from 
not having placed their business before the 
public in a sufficiently active manner. This 
condition is not applicable to any one par- 
ticular branch of the industry but is charac- 
teristic of manufacturers, retailers, and 
wholesalers. 

“I fully appreciate the fact that for your 
purpose it is vitally necessary to raise an 
adequate and substantial fund with which to 
carry out your plans during the next three 
years. I believe that the million dollars. 
which is asked by your association for that 
period, can and will be raised. I assure you 
that the officers of the A. N. R. J. A. wilk 
do everything in their power to bring this 
matter before the members of our associa- 
tion, and will recommend that each member 
subscribe as much as is consistent with the 
volume of his business.” 








Manufacturers and Wholesalers Elect Offi- 
ers and Hear About Publicity Drive 
CINCINNATI, Jan. 12.—In the notices that 

have been sent out by the entertainment com- 

mittee of the Cincinnati Wholesale Jewelers’ 
and Manufacturers’ Association, members 
are asked to vote for Charles Becker of the 

Keystone ‘Watch Case ‘Co. for president, in 

free verse. The task of getting out excep- 

tional invitations always falls to the lot of 

Clarence Loeb, as chairman of the commit- 

tee. 

The election will be held at the annual 
meeting, which is to take place at the Busi- 
ness Men’s Club, Tuesday, Jan. 15, at which 
time Arno Dorst, chairman of Ohio in the 
National Publicity Campaign, will outline 
the thing in its entirety. 

Inasmuch as Becker has no opposition for 
the presidency it was felt that a campaign 
should be waged for him and the following 
verse was thrust upon all possible locab 
voters: 

C has he can win 

H ow! will we elect him? 

A vote irom each man there 

S eats him a year in the chair. 


B e sure to come 

E ach hip padded with rum 

C ount on us for the ice 

K id the loser, but be nice 

E ach man vote the new ticket 
R ule or ruin you have to pick it. 


F ind his running mates 
O n them vent your hates 
R ule or ruin vote straights. 


P ut in there mates your O. K. 

R ush me your mit we are on our way, 

E very member vote and shed a tear— 

S ee Becker and Mates enthroned for a 
year. 


That is a fine mesh of words to send, 

But hope it will make you attend; 

So be prompt at the Business Men’s Cus, 
Where you get that wonderful grub 

The evening is all you can spend 

The whole affair is free, apprehend? 
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55% Anniuersary Number 


of 


Che Jewelers’ Cirrular 


will be issued February 6, 1924 


+ SPECIAL NUMBER of exceptional excellence, an elaborate and artistic edition, 
reviewing the jewelry trade of the past, forecasting the styles for the coming 
year, illustrating new designs and patterns for the Spring buying season, containing 
a vast number of special articles of the utmost interest to jewelers, covering every 
phase of the industry, and written expressly for this issue. 


CHESE BIG ANNUALS, of 400 pages or more, which have appeared for so many 
years, longer in fact than most jewelers have been in business, have become a 

tradition in the jewelry trade, are looked forward to by the whole industry and are 

preserved for future reference and referred to frequently throughout the year. 


A deep sentiment and strong prestige are attached to these Anniversary Numbers, 
aside from their intrinsic merit, which lend a distinct and additional value to their 
advertising columns. They are the standard year books of the trade and constitute 
the most comprehensive collection of advertisements of the leading houses. 


HE ADVERTISING VALUE that these Annual Numbers offer is apparent to any- 

one. They are the most important and largest productions of trade journalism 
in the jewelry and kindred trades. They have the largest circulation, are of the 
greatest interest and contain the most enduring features, which assure the greatest 
attention on the part of the readers. 


You unquestionably will find it a profitable investment to have your advertise- 
ment in the Fifty-fifth Anniversary Number of The Jewelers’ Circular and be placed 
in contact with practically every buyer at this most important time—when the 
jewelers have finished their inventory and are arranging for their purchases for the 
new year—when stocks are at their lowest ebb and when new goods must be purchased. 


5 there need to point out the sales value of reaching buyers at this psychological 
time? Your salesmen cannot be in every store at this most opportune moment 
of the year—BUT—The 55th Anniversary Number can carry your message to all. 
The Jewelers’ Circular, the greatest factor in the promotion of sales, will be of greater 
assistance this year to manufacturers, importers and distributors than ever. 


PACE in the Fifty-fifth Anniversary Number should be reserved at once and adver- 


tising copy received by January 21st at the latest to receive the best attention. 


The Jewelers’ Circular Publishing Co., 11 John Street, New York 
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Kansas City Wholesalers Join in Publicity Drive 





Members of Association Hold Annual Meeting, Elect Officers and Offer 
Co-operation in Big Campaign 




















Kansas City, Mo., Jan. 11—The regular 
monthly meeting of the Kansas City Whole- 
sale Jewelers’ Association was held Tues- 
day at the Kansas City Athletic Club with 
a good attendance. E. L. Munn, president 
during 1923, opened the meeting. After the 
regular routine business an election of 
oficers was held. W. G. Riggs, of the 
Riggs Optical Co., was elected president. 
Since the meeting of the American Op- 
tometrical Association is to be held in 
Kansas City this Spring, the members of the 
Jewelers’ Association felt that Mr. Riggs 
was the logical man for their president, C. 
E. Thistle, of the Woodstock-Hoefer 
Jewelry Co., was elected first vice-president ; 
E. A. Kiger, of the C. A. Kiger Co., second 
vice-president; A. H. Clark, of the Clark 
Tool & Material Co., was re-elected treas- 
urer, and Fred Sands, publisher of the 
Mid-Continent Jeweler, was re-elected secre- 
tary. 

The association adopted the same plan of 
co-operative convention program advertising 
as has been used the two past years. It 
was voted to close the wholesale houses at 
one o'clock on Saturdays, to become effective 
from Feb. 1 till Nov. 1, following the same 
plan as has been adopted for the past two or 
three years, 

The plan of the National Jeweler’s Pub- 
licity Association to put on a drive to raise 
$1,000,000 for advertising purposes to be used 
over a period of three years, was brought up 
for discussion. It was decided that in this 
city an organization will be perfected to 
handle the drive in Kansas City and the im- 
mediate vicinity, under the direction of 
George G. Gambrill, of the Eisenstadt Mfg. 
Co., of St. Louis, who is the chairman of 
Missouri for the drive. 


In connection with this drive plans are 
being made to hold a meeting for all the 
traveling men out of Kansas City to acquaint 
them with this movement. This meeting 
will probably be within the next two weeks 
and a speaker thoroughly familiar with the 
plans of the National Jewelers’ Publicity 
Association will be present to address the 
traveling men upon this subject. When the 
traveling men leave Kansas City each one is 
to wear a small button on his coat lapel, 
which has a large question mark in the 
center and in lettering “I am for ? M. D. 
P. F.,” the letters meaning Million Dollar 
Publicity Fund. These buttons have been 
distributed to wholesale jewelers all over the 
United States, to be worn by the traveling 
men with the object of arousing curiosity, 
and thus giving the salesmen an opportunity 
to explain regarding the drive. All whole- 
salers, manufacturers and retailers in 
jewelry will be invited to participate in this 
drive, 

William H. Joers, president of the Hoefer 
Jewelry Co., president of Hayden W. 
Wheeler & Co., of New York, vice-president 
of the National Jewelers Board of Trade 
and chairman of the finance committee of 
the Board of Trade, was a guest of the 


association and gave a very interesting and 
instructive address. He spoke upon the 
operations of the National Jewelers Board 
of Trade stressing especially those activities 
of the Board in pushing prosecutions in 
cases of fraudulent bankruptcy and violation 
of stamping laws. 

The next meeting of the association will be 
on Tuesday evening, Feb. 12. 








Preparations Complete for the Great Ban- 
quet of the Jewelers’ 24 Karat Club of 
New York, Saturday Night 


The stage is set for the great social event 
of the jewelry trade of the east,—the 
banquet of the Jewelers’ 24-Karat Club of 
New York, which will be held in the grand 
ballroom in the Hotel Waldorf-Astoria, 
34th St. and Fifth Ave., New York, Satur- 
day night at 6.30 P. M. 

Great as have been the banquets in the 
past and large as has been the attendance, 
the present event is expected to eclipse them 
all, both in number of people and in interest 
of the proceedings. Despite the fact that 
with considerable crowding and the filling 
of every one of the upper boxes surrounding 
the great ballroom, nearly 840 members and 
guests have been arranged for, nevertheless 
a large number of the people had to be dis- 
appointed owing to the fact that no room 
could be found to accommodate them, 

The banquet committee has now completed 
all its arrangements both for the dinner 
itself and for the entertainment that is to 
follow, the latter, by the way, being one of 
the most remarkable that the club has ever 
offered to its guests. There will be practi- 
cally no set speeches outside of the brief 
address of the new president, Herbert Reich- 
man, and the invocation which will be de- 
livered by Dr. Joseph Patton McComas, 
vicar of St. Paul’s and chaplain of the 7th 
Regiment. The dinner will be followed by 
a wonderful theatrical performance for 
which a special stage has been erected at the 
hotel. 

The souvenirs (the plural is used advised- 
ly), will be even more attractive than for- 
merly and will be cherished by all who 
receive them, particularly the principal one 
which will be distributed toward the end of 
the banquet. 

The honored guests of the evening besides 
Dr. McComas, will be Brig. Gen. William 
Weigel, representing the United States 
Army; Capt. Joseph P. Wainwright, repre- 
senting the Navy, the presidents of the 
Boston Jewelers’ Club and the Philadelphia 
Jewelers’ Club, and the chairman of the 
Jewelers’ War Revenue Tax Committee. 

As usual the dinner will be run off on a 
regular time table and will begin promptly 
at 6.30 p. M. Those who wish to visit with 
their friends before the banquet are urged 
to get there at 6 P. M. 

The banquet arrangements are in charge 
of a committee of which Harry P. Dickinson 
is chairman. 
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INDUSTRIAL ART EXHIBIT 





American Manufacturers of Silverware and 
Jewelry Participate in Display at 
Metropolitan Museum of Art 


The jewelry and silverware industry are 
well represented at the annual exhibition of 
American Industrial Art which opened last 
Monday at the Metropolitan Museum of 
Art, New York. The visitors to the exhibit 
are being given the opportunity of viewing 
a general selection of designs from current 
stock in 40 different industries located in 
the United States. A change in the re- 
quirements for entering this annual exhibit 
was decided upon by trustees of the museum, 
and this year the designs which are embodied 
in the objects exhibited need not necessarily 
have originated at the museum. It was 
always one of the strict policies since es- 
tablishing these exhibits to have all designs 
used in objects to be placed on display, 
originate in the museum. As a result, the 
exhibit this year is a great deal larger and 
probably wider in scope and is being viewed 
enthusiastically by the public. 

Silverware occupies one of the most 
prominent places in the exhibit, which is 
being held in the gallery of exhibitions 
(D-6). The Gorham Mfg. Co. displays 
a large assortment of its products in several 
huge glass cases. A few of these objects 
include a beautiful silver urn, water pitchers, 
coffee pots, shakers, creamers and sugar 


. bowls, gravy boats, sugar holders, table- 


ware, silver services, candlesticks, and simi- 
lar articles of hollowware. 

Cartier, Inc., also show a beautiful line 
of silverware as well as a large assortment 
of jewelry, utility boxes, etc. 

Another beautiful display of silver and 
gold ware is being made by Tiffany & Co., 
whose case is located not far from the en- 
trance to the exhibit hall. Theo. A. Kohn 
& Son, J. Mehrlust and Gustave Manz are 
showing a variety of jewelry, while Lester 
Vaughan of Boston is displaying a fine line 
of pewter ware. Other exhibitors under 
the jewelry group include Charles S. Albert, 
Leo Elwyn & Co. and Julius Wodiska. 
Under the heading of silver and goldsmiths’ 
work are also included Edward F. Caldwell 
& Co., Inc, Wm. B. Durgin Co., Walter 
W. Kantack, Kantack, Heath & Warman, 
Wm. B. Kerr Co., the Sterling Bronze Co. 
and the Whiting Co. 

The museum has been aided on this ex- 
hibit by an honorary committee composed of 
men from every industry represented. The 
jewelry and silver trades are represented by 
Gilbert Crowell, of Dominick & Haff; Her- 
bert L. Farrow, of Carter, Gough & Co.; 
Emil W. Kohn, of Theo. A. Kohn & Son, 
and V. F. von Lossberg, of Edward F. Cald- 
well & Co. 








The Fidelity-International Trust Co. 
New York, has issued an attractive 1924 
calendar which contains a reproduction of 
Thomas Moran’s original painting, “Wood- 
land Peace,” which is a work of unusual ex- 
cellence. It is of interest to know that al- 


though 85 years of age, Mr. Moran is still 


carrying on his work and is considered by 
many as America’s best landscape artist. 
Two of his paintings were purchased by 
the United States Government and now 
hang in the Capitol. 
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Here’s a New Vanity 


Sure to Please Your 
Discriminating Trade 





This Wightman and Hough new 3-in-1 Vanity is the 
latest addition to our line of popular vanity styles. 
Your discriminating fem- 
inine customers are sure to 
be delighted with this new 
Sterling Silver case. It 
contains mirror, compact 
powder, compact rouge 
and a concealed lip stick! 
This new and different 
Vanity will be a quick and 
profitable seller. 


It is made of Sterling Sil- 
ver, in several beautiful 
designs. May be had plain 
Butler finish, engine turned 
and engine turned and en- 
graved. May also be had with woven wire wrist 
strap. 





Z Stock these smart-looking 
Patent Applied For Vanities N OW 


Wightman & Hough Co. 


Established 1856 
Main Office and Factory: Providence, R. I. 


Toronto, Canada: New York: San Francisco: 
Electric Chain Co., Ltd. 15 Maiden Lane Alfred H. Bullion Co. 
21-23 River St. 220 Post St. 
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BANK ELECTIONS 
Changes in Officers and Directors of 
Banks Where Jewelers Do Business 


National and State banks in New York 
held their annual elections during the past 
week and as usual the jewelry and allied 
wages are well represented on the di- 
vectorates. There were some changes in 
the oficers and directors of the institutions 
that held their elections which resulted as 


Few 


follows: 
ws & Phenix National Bank— 
President, Louis G. Kaufman; chairman, 
George M. Hard; first vice-president, 
Richard H. Higgins; vice-presidents, Wil- 
iam H. Strawn, Bert L. Haskins, Norborne 
pP. Gatling, C. Stanley Mitchell, Max 
Markel, George R. Baker, Wallace T. Per- 
kins, Joseph Brown, John B. Forsyth, Vinton 
\. Norris, Walter B. Boice, Arthur T. 
Strong, George P. Kennedy, James C-. 
Brower, Lawrence J. Grinnon, H. F. 
Meehan, Henry R. Johnston, Arthur D. 
Wolf, Harvey H. Robertson, John M. Mc- 
Grath; cashier, Llywellyn E. Jones; as- 
sistant cashiers, Henry L. Cadmus, Henry 
C Hooley, Welling Seely, Robert Roy, Wil- 
liam S. Wallace, William Minton, E. J. 
Donahue, Warren W. Lamb, Abner Jackson, 
Michael F. Bauer, Graveraet Y. Kaufman, 
Harry J. Meyer, Leslie D. Wagner, Max 
J. Meyers; trust officer, Henry E. Ahern; 
assistant trust officer, Elliott Debevoise. 
State Bank—President, Harold C. 
Richard; vice-presidents, Albert I. Voorhis, 
John Kneisel, William B. Roth, Charles A. 
Smith and Harry W. Vogel; cashier, John 
Kneisel; assistant cashiers, Frank A. Pappi, 
Philip L. Tuchman, Arthur J. Van Pelt, 
J. V. D. Garretson, Walter J. Gilpin and 
Joseph A. Seckinger; auditor, Chester 
Woodworth; manager of foreign depart- 
ment, Maxwell M. Teicher. The following 
new appointments were also made: Assistant 
vice-presidents, Clarence E. James, Charles 
(. Schnecko, Paul Muller, Maxwell M. 
Teicher and Thomas M. Sherman; assistant 
cashiers, Thomas E. Speer, James H. Van- 
denbree, Robert J. Kiernan, David T. L. 
Van Buren and George W. Pierson. 
National Park Bank—Francis R. Apple- 
ton, formerly with the Waltham Watch Co. 
Seventh Avenue National Bank—Joseph 
Frackman, of the Joseph Frackman Co. 








Manufacturing Jewelers Elected as Direc- 
tors of Banks and Other Financial and 
Commercial Corporations. 
Provipence, R. I., Jan. 12—A number of 
persons identified with the manufacturing 
Jewelry industry and its co-ordinate and 
affiliated branches, were among the directors 
“ected at the annual stockholders’ meetings 
o various financial and commercial corpora- 
tions here during the past week. Among 
these were the following: 
Gorham Savings Bank—President, Charles 
‘. Lawton; vice-president, Victor E. Smith; 
treasurer and secretary, Henry V. Gardiner ; 
trustees, Charles N. Lawton, Victor E. 
Smith, Alfred K, Potter, Henry V. Gardiner, 
ag E. King, Christopher Webster, Am- 
oa R. Peck, Elisha W. Crooker, Charles 
. Corey and James E. P. Pender. 
Aaron E. Markoff was elected treasurer 
and Edward D. Kunz, a member of the ad- 
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vertising committee at the annual meeting 
of the mercantile division of the Bristol 
Chamber of Commerce. 

‘Merchants National Bank of Providence— 
Everette L. Spencer, president of E. L. 
Spencer Co. 

Mechanics National Bank—Manton NN. 
Coombs, of Taylor & Symonds Co. 

National Exchange Bank—George H. Ca- 
hoone, president of George H. Cahoone Co.; 
Samuel M. Einstein, of the Baer & Wilde 
Co.; Theodore W. Foster, president of the 
Theodore W. Foster & Bro. Co.; Arthur 
Henius, of Henius & Co., Inc.; Joseph L. 
Sweet, of the R. F. Simmons Co., and 
Clarence L. Watson, of the Watson Co. 

National Bank of Commerce—William P. 
Chapin, Jr., secretary of Chapin & Hollister 
Co. 

Blackstone Canal National Bank—William 
A. Viall, secretary of the Brown & Sharpe 
Mfg. Co. 

Rhode Island Safe Deposit Co.—Samuel 
M. Nicholson, president of the Nicholson 
File Co.; Everett I. Rogers, of Parks Bros. 
& Rogers Co.; John S. Holbrook, of the 
Gorham Mfg. Co.; Erling C. Ostby, of the 
Ostby & Barton Co.; Paul C. Nicholson, of 
the Nicholson File Co. 

Roger Williams Savings Fund & Loan As- 
sociation—President, Joseph Baker, Jr. 

Mercantile Mutual Fire Insurance Co. and 
Narragansett Mutual Fire Insurance Co.— 
William P. Chapin, Sr., treasurer of Chapin 
& Hollister Co. 





$500 REWARD 








Insurance Co. Offers Above Sum for Cap- 
ture of Bandit Who Robbed St. Louis 
Jeweler of Gems Worth $11,000 


St.’ Louis, Mo., Jan. 10.—Adolph N. 
Ackerman, owner of a jewelry store at 203 
N. 9th St., who reported last week that his 
wife had been heldup in the store and sev- 
eral trays of diamonds stolen, furnished po- 
lice later with a list of jewelry valued at 
$11,444, which he said was taken in the 
holdup. The company insuring the articles 
offered a reward of $500 for the capture of 
the robber and 10 per cent. of the value of 
all jewelry recovered. 

Ackerman reported that at 8:30 a. M. on 
Jan. 2, while ‘Mrs. Ackerman was alone in 
the store, a young man entered with a re- 
volver and ordered Mrs. Ackerman to a 
chair in the rear of the store, after which 
he took jewelry estimated at that time to be 
worth $5,000 and ran out. An inventory of 
the articles missing showed, Ackerman said, 
that the loss was over twice the original 
estimate. 

The same store was held up on Jan. 24 last 
year, when under another management, and 
$14,000 in jewelry stolen. The Ackermans 
had a previous experience with robbers, hav- 
ing reported a year ago being heldup near 
Chicago in their automobile and of being 
robbed of jewelry valued at $5,500. 


—— 
— 








August H. Radke, Boston, Mass., has re- 
ported that on Jan. 4th the show window at 
his store was smashed by an intoxicated 
man who staggered into it. The man was 
arrested, but it was found that he had no 
criminal: record and was released. 


83 


Death of Edwin Thompson 


ProvipENce, R. [., Jan. 12.—Edwin 
Thompson, one of the veteran employes of 
the Brown & Sharpe Mfg. Co., with which 
he had been associated for more than half 
a century, 21 years of which was as fore- 
man of one of the departments devoted to 
the manufacture of tools especially adapted 
for jewelers’ uses, died at his home, 59 
Holden St., last week in his 83rd year. He 
had been in failing health for some time, 
having retired from active work nearly two 
years ago, although he was confined to his 
house but a short time. 

He was born at Southbridge, Mass., 
March 28, 1841, and when 16 years of age 
went to Worcester to learn the machinist’s 
trade. He came to Providence in 1866, 
working in local machine shops until Jan. 
22, 1869, when he entered the employ of 
J. R. Browne & Sharpe at the old S. Main 
St. shop, where the firm was still manufac- 
turing small tools and lathes and just enter- 
ing upon the making of steel rules, calipers 
and gauges for accurate measuring pur- 
poses. He later became foreman of the 
department that he was in charge of for 21 
years. 

‘Mr. Thompson was a veteran of the Civil 
War, having enlisted in Company D of the 
Fourth Massachusetts Heavy Artillery in 
1864, and served until the close of the war. 
His wife died Jan. 23, 1922, and he is sur- 
vived by two sons, Edward S. Thompson 
of Philadelphia and Waldo Thompson of 
Providence. 








Death of William Maxfield 


ProvivENceE, R. I., Jan. 12.—William Max- 
field, for more than 40 years an employe of 
the Gorham Mfg. Co., died at his home on 
County road, Barrington, R. I., last Monday 
in the 68th year of his age. Death was 
caused by a cerebral hemorrhage from which 
he had been ill for the past four months. 
He was born in Barrington and received 
his early education in the public schools of 
that town, after which he entered the employ 
of the Gorham Mfg. Co. and learned the 
silversmithing trade in which he became one 
of the most expert in his line. 

Being of a mechanical turn of mind Mr. 
Maxfield improved and invented many of 
the tools and methods in his department. 
For several years, because of his great love 
for flowers as well as to furnish outdoor 
occupation he conducted a large greenhouse 
at his home and became one of the most 
successful carnation growers for the local 
market of any one in the State. 

He is survived by three daughters, and 
was a member of Massasoit Council, Royal 


Arcanum, and a charter member of the 
Florists’ and Gardeners’ Club of Rhode 
Island. 








Paul Faison, Atlanta, Ga., was the victim 
of a robbery recently in which a considerable 
amount of jewelry, old metal, diamonds and 
clothing were taken. He stated that the 
entrance to his establishment was gained by 
inserting a knife or thin metal between the 
door and moulding. forcing the spring lock 
back, and a chisel or similar tool was used 
to force the moulding away from the 
door. 
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Congress Gets Jewelers’ Plea 











President Hufnagel and Members of Special Excise Tax Elimination Commit- 
tee of the A. N. R. J. A. Appear Before Ways and Means Committee 
and Submit Arguments Why Excise Tax on Jewelry Should 
Be Repealed 














Wasuincton, D. C., Jan. 15.—The case 
of the retail jewelry trade for abolition of 
the 5 per cent excise tax on all articles of 
jewelry and otherwise included in Section 
905 of the present revenue law was pre- 
sented to the Ways and Means Committee 
of Congress today by Edward H. Hufnagel, 
of Mt. Vernon, N. Y., president of the 
American National Retail Jewelers’ Asso- 
ciation. The retailers’ contention is that 
during the war the jewelers were willing to 
pay the excess tax as their patriotic con- 
tribution but that they should not now be 
expected to pay the war debt. 

The committee was informed that the war 
tax often turns a retail jeweler’s profit into 
a loss and that the retail jewelers, the ma- 
jority of whom are small business men, will 
be obliged to include the tax in the selling 
price of the articles sold, if it is not removed. 
It was stated that this tax previously has 
not been included by them in the retail price 
because of the fact that it is necessary for 
them to meet competition of other lines of 
retail trade handling jewelry and related 
merchandise as accessories. The committee 
also was told that of the retail dealers evad- 
ing payment of the excise tax 80 per cent 
are not, properly speaking, retail jewelers. 
The imposition of this tax, therefore, it was 
argued, is an unfair burden upon the honest 
retail jeweler. 

The statement presented by Mr. Hufnagel 
was prepared yesterday by the special Excise 
Tax Elimination Committee of the retailers’ 
association in meeting at the Old Colony 
Club. Those present were: Arthur G. Man- 
sure, of Burlington, Vt., first vice-president 
of the association; A. W. Anderson, of 
Neenah, Wis., secretary; Conrad J. Broth- 
erly, treasurer; Ralph Roessler, of Marion, 
Ind., chairman of the special committee; 
William F. Sellers, of Altoona, Pa.; Louis 
Otto, of Crawfordsville, Ind.; George N. 
Garner, of Council Bluffs, Ia.; John P. 
Hess, Fond du Lac, Wis.; Alfred Morrell, 
of New York city; Ellis Gifford, of Fall 
River, Mass.; Frank Todd, of Bridgeport, 
Conn.; A. K. Potter, of Providence, R. L, 
and C. J. Duncan, of Massillon, O. 

Only one spokesman for the retail jewel- 
ers was permitted to appear before the Ways 
and Means Committee, and consequently 
their statements of fact and arguments were 
summed up in the concise statement pre- 
sented by Mr. Hufnagel. Mr. Hufnagel in- 
troduced as exhibits the report of the Har- 
vard Bureau of Business Research, disclos- 
ing that the retail jewelry trade sustained a 
loss in 1922 of six per cent, and also a 
report of the National Jewelers’ Publicity 
Association showing the classification of cap- 
ital invested in the jewelry industry. 

The statement presented by Mr. Hufnagel 
follows : 


STATEMENT PRESENTED TO WAYS AND MEANS 
COM MITTEE 


“In the early part of 1918 Congress levied 


an Excise Tax on all jewelry wares sold. 

This tax, levied under Section 905 of the 
Excise Tax Laws, has been paid by the re- 
tail jewelers of the country to this day, and 
we cannot continue to pay this tax in addi- 
tion to every other business tax that is im- 
posed upon us without meeting with disaster. 

“Almost immediately after the signing of 
the armistice, the excise taxes were com- 
pletely removed from the following lines: 
Furs, candies, chewing gum, sporting goods, 
musical instruments, perfumes, soft drinks, 
paints, powders and cosmetics and other ar- 
ticles which bid for the surplus income of 
our citizenry. The dealers in these goods 
have been permitted to compete against the 
jewelry industry, which has had an adverse 
effect upon sales of jewelry wares, and has 
forced the retail jeweler into a competition 
which he cannot meet. Because of the free- 
dom from taxation given these industries, 
they are afforded a greater opportunity in 
their fields of business than the industries 
which are taxed. It has been definitely 
proven by authoritative figures, that unless 
Congress affords us the necessary relief at 
once, a great industry will shortly be taxed 
out of existence. 

“Since 1919, the failures in the jewelry 
business have been many, as shown by the 
following table, furnished by the National 
Jewelers Board of Trade: 


Year Embarrassments Liabilities 
TAD ec suas 94 $688,093 
LU. eee 139 2,931,451 
LO es 488 13,834,137 
Wee sscacees 570 11,935,327 
LO Saas 503 11,268,872 


“Among these 1,791 failures are firms of 
the highest calibre, many of which had been 
established for a considerable period of 
years. In addition to these failures, a large 
number of retail jewelers have sold their 
businesses and entered other lines of en- 
deavor. They were unable to continue in 
business because they were forced to pay to 
the Government the amount of money, which, 
for them, spelled the difference between suc- 
cess and bankruptcy. 

“The above statements are further sup- 
plemented by the following facts: 

“Retailers in other lines than the jewelry 
business carry stocks of jewelry upon which, 
under the law, they are required to pay an 
excise tax. These firms represent the de- 
partment stores, hardware stores, chain 
stores, gift shops, men’s and women’s wear 
shops and countless small dry goods and 
stationery stores. The United States Treas- 
ury Department, at our instigation, has con- 
ducted a thorough investigation into the 
evasion of jewelry taxes with the result that 
80 per cent, numerically, of tax evaders un- 
der Section 905 were found to embrace the 
before-mentioned kinds of business. This 
condition continues to exist and it is believed 
that the full tax can never be collected. In 
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itself, this proportion is great, but there js 

a much more far-reaching effect upon retail 

jewelers than is commonly supposed, 4 

retailer outside of the jewelry industry who 

evades payment of the excise tax, is abl. 
to use in his business money which he should 
pay to the Government. This permits him 
to increase his activity to a degree of com. 
petition which is most unfair to the honey 
retail jeweler who meets his just obligations 

An over-balanced, uncontrolled economic 

situation such as this will result in disaster 

to the legitimate trade. 

“The Harvard Bureau of Business Re. 
search has been employed by the American 
National Retail Jewelers’ Association to 
thoroughly investigate the economic. cond. 
tions concerning the retail jewelry trade 
In Bulletin No. 38, issued by that organiza. 
tion in August, 1923 (appended hereto and 
marked Exhibit 1), it is proven that in 192 
the retail jewelry industry suffered a totgl 
loss of 6 per cent. The greatest contributing 
factor to these losses is the Excise Tag. 
In order that any firm in any line of busi. 
ness shall continue to operate, it is neces. 
sary that its stock shall be turned over at 
the minimum of twice a year. Figures given 
by the Harvard Bureau of Business Re. 
search show that in 1922 the rate of stock 
turnover was 0.8 per cent. of one time, which 
rebresents one turnover in fifteen months, 
A retailer cannot hope to freshen his stock 
and encourage the consumer to buy unless 
he has the money with which to operate, 
He cannot afford to take losses on items 
through sales unless he has some reserve 
capital obtained from profits with which to 
finance them. The money necessary for these 
purposes is now being paid to the govern- 
ment in taxes. This is confiscatory, and un- 
sound from an economic standpoint. It has 
been asked, ‘Why is it the retail jeweler 
does not increase his sales price to include 
the Excise Tax?’ It is answered by these 
facts: During the past five years the cost 
of doing business has steadily increased un- 
til, in 1922 (see Exhibit 1), it reached 4 
per cent. This exorbitant cost, coupled with 
the exceedingly slow rate of turnover, eats 
up the difference between the purchase price 
and the sales price, which, after deducting 
operating costs, is ordinarily known as profit, 
It can be readily seen that if the retail jewel- 
er increases his sales price, and also adds 
the amount of the tax, the public will quick- 
ly refuse to buy and will purchase its wants 
from stores which do not pay the tax. A 
condition such as this should not be tol- 
erated, 

“It has been reported that the annual na- 
tional spending and earning power of our 
citizenry is sixty billions of dollars. A fe 
port of the National Jewelers’ Publicity As- 
sociation (appended hereto and marked Ex- 
hibit 2) shows that the jewelry industry 
contributes to this amount yearly approxi- 
mately five hundred millions of dollars. In 
other words, the three branches of the jewel- 
ry trade, manufacturer, wholesaler and fe 
tailer, represent more than 1/120, or slightly 
less than one per cent, of the national vol- 
ume of business. The jewelers, in addition 
to paying all customary business and income 
taxes, contribute approximately twenty-five 
million dollars a year to the government 1 
Excise Taxes. Figures compiled by the 
American National Retail Jewelers’ Associa- 
tion in January, 1924, from data furnis 
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py the National Jewelers Board of Trade 
show the following classification of strictly 
ail jewelers, whose livelihood is derived 


ret 
solely from the sales of jewelry: 
Number of 
Classification Jewelers 
$500 to S20,000: asicvics 12,141 (66244%) 
20 000 to 50,000 oeeeree ’ 87 80% 
301,000 to WOODOO s6000%% »481 


100,000 to 300,000 loo 
300,000 to 1,600,000 and over 1,285 





oe Te om 

“Of these 18,329 jewelers, 15,709 are doing 
a volume of business in amounts less than 
$100,000 per year. A great majority of 
them, as shown, do considerably less than 
$20,000 per year. By comparing these facts 
with the figures shown in Exhibit 2, it can 
be seen that the great majority of jewelers 
do not deal in the expensive or luxurious 
items of their trade. The total business 
done in diamonds and precious stones is less 
than 10 per cent. of the entire annual vol- 
ume of the jewelry industry. It is reason- 
ably safe to state that the larger sales of 
these stones are confined almost solely to 
that smaller group of jewelers who are do- 
ing business above $100,000 per year. The 
average retail jeweler confines his efforts to 
the sale of those necessities which form al- 
most entirely his complete stock. 

“Secretary Mellon, in his report te Chair- 
man Green, of the Ways and Means Com- 
mittee, has recommended that watches up 
to $5 be exempted from the tax, but this 
would still leave the high-grade watches, in 
compulsory use by railroad employes, and 
on which the safety of the traveling public 
depends, subject to a tax. They are the rail- 
road men’s working tools for the prevention 
of train wrecks. The tax on these would 
not be relieved under Secretary Mellen’s 
plan, and it is a gross injustice to so classify 
a business as to penalize an employe en- 
gaged upon a legitimate and important duty. 
Due to the Excise Tax, retail jewelers have 
found that a lack of funds has made it dif- 
ficult to dispose of sterling silverware. 
Knives, forks and spoons are essential to 
civilized customs; made of sterling silver 
they last for many years; money spent for 
their purchase is an investment. Due to the 
prices for which they must be sold under 
present conditions, the consumption of ster- 
ling silver has not materially increased in 
Many years, irrespective of an enormous in- 
crease of population and wealth. Proof of 
the desirability for stimulating the uses of 
this metal is submitted in the form of a copy 
of a letter from S. C. Lind, the Chief Chem- 
ist, Bureau of Mines, Washington, D. C., 
dated Oct, 18, 1923 (appended hereto and 
marked Exhibit 3). 

“If this large proportion of failures of 
retail jewelers continues, the wholesalers 
and manufacturers must also perish, carry- 
ing with them unemployment for thousands 
of workers, 

“Secretary Mellon has stated that exces- 
sivé taxation will result in drying up the 
sources of revenue. This statement is par- 
ticularly applicable to the jewelry industry. 
When the retailer can no longer meet his 
“obligations to the wholesaler and manufac- 
turer, there ceases to be a channel of dis- 
tribution. There ensues a period of hard 
‘times, with a consequent closing of many 
otherwise productive factories, with lack 
‘of employment of many thousands of men 
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and women. This condition, under Govern- 
ment taxation, is inevitably certain. Adam 
Smith, in his treatise on economics, laid 
down the four following fundamentals: 

1. Taxes should be equal and just. 

2. Taxes should be levied conveniently 

to the citizens. 

3. Taxes should be certain, regular, and 

not arbitrary. 

4. Taxes should be capable of inexpensive 

collection. 

We respectfully submit that in the im- 
position of Section 905 of the Excise Tax 
Laws, all of the above principles have been 
violated. Our appearance before this Com- 
mittee is the result of the desperation to 
which members of our trade are driven. We 
submit that need for the entire elimination 
of Section 905 of the Excise Tax Laws to 
be found in Representative Dallinger’s Bill 
H. R. 1819, providing for the repeal of this 
section is based upon the following proven 
facts that: 

The present tax law is unequal, un- 
fair and discriminatory. 

It is economically unsound. 

It is detrimental to business and makes 
for dishonesty. 

It provides a sure road to our financial 
ruin. 

“During the world war our industry con- 
tributed this tax as a patriotic duty. Now 
that the war is over we feel that this unjust 
burden of taxation should be removed. We 
feel that it is inequitable to compel the 
jewelry trade to pay this unusual tax as a 
means of defraying the war debt. 

“We therefore request that you gentlemen, 
the members of the Ways and Means Com- 
mittee, will very carefully consider the facts 
we place before you, believing that your 
understanding of economics, as well as your 
sense of justice and fair play, will lead you 
to recommend to Congress that we be 
granted the relief from taxation which is so 
urgently needed.” 


—" 
. 
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RESPECTFULLY SUBMITTED BY: 


Edward H. Hufnagel, President, American 
National Retail Jewelers’ Association, 
Mount Vernon, N. Y. 

Arthur G. Mansur, 1st Vice President, 
American National Retail Jewelers’ Asso- 
ciation, Burlington, Vermont. 

A. W. Anderson, Secretary, American Na- 
tional Retail Jewelers’ Association, 
Neenah, Wisconsin. 

Conrad J. Brotherly, Treasurer, American 
National Retail Jewelers’ Association, 
Newark, N. J. 

Ralph Roessler, Chairman, Special Excise 
Tax Elimination Committee, American 
National Retail Jewelers’ Association, 
Marion, Indiana. 

William F. Sellers, President, Pennsylvania 
Retail Jewelers’ Association, Altoona, Pa. 


Louis Otto, Past Pres. Indiana Retail 
Jewelers’ Association, Crawfordsville, 
Indiana. 


George N. Gernor, Council Bluffs, Ia. 
John P. Hess, Pres., Wisconsin Retail 
Jewelers’ Association, Fond du Lac, Wis- 


consin. 
Alfred Morrell, Representing the Retail 
Jewelers’ Association of Greater New 


York and Vicinity, New York City, New 
York. 

Ellis Gifford, Pres., Massachusetts and 
Rhode Island Retail Jewelers’ Association, 
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Fall River, Massachusetts. 

Frank Todd, Past Pres., Connecticut Retail 
Jewelers’ Association, Bridgeport, Con- 
necticut. 

C. J. Duncan, Pres., Ohio Retail Jewelers’ 
Association, Massillon, Ohio. 


COMMITTEE, AMERICAN NATIONAL RETAIL 
JEWELERS’ ASSOCIATION. 








DEATH OF WM. E. ROUNSEVILLE 





Well Known Manufacturing Jeweler and 
Prominent Mason of Attleboro Passes 
Away in His 66th Year 


ATTLEBORO, Mass., Jan. 14.—William E. 
Rounseville, who was widely known 
throughout the jewelry trade as manufac- 
turing jeweler of Attleboro, and prominent 
throughout New England as a 32nd degree 
Mason, passed away Thursday at his home, 
235 S. Main St., Attleboro, in his 66th 
year. The funeral services, which were 
held yesterday (Sunday) in the Murray 
Universalist Church, were under Masonic 
auspices, the Rev. Chas. H. Pennoyer offi- 
ciating. The interment was in Woodlawn 
Cemetery. 

Mr. Rounseville was a native of East 
Freetown, Mass., but lived the greater part 
of his life in Providence and the Attle- 
boros, coming to the latter city after com- 
pleting his education. He found employ- 
ment in the jewelry establishments here and 
among others worked for the firm of H. D. 
Merritt & Co. Here he was associated with 
George A. Shepardson for a number of 
years, and in 1893 Mr. Rounseville and Mr. 
Shepardson came to Providence, where they 
started to manufacture jewelry on their own 
account. 

The firm’s first name was Shepardson & 
Rounseville, but in 1894 they took in C. A. 
Marsh and his son, R. John Marsh, into 
partnership and the firm became known as 
C. A. Marsh & Co., and the business was 
moved to Attleboro. Here it grew and 
expanded until it became one of the most 
prominent firms in the industry. In 1917, 
Mr. Shepardson and Mr. Rounseville bought 
out the Marsh interest but continued the 
business as before, Mr. Rounseville remain- 
ing the head of the firm until his retirement 
two years ago on account of ill health. 

Besides being prominent in the jewelry 
business here, Mr. Rounseville was very 
active in the Attleboro Chamber of Com- 
merce and its work and was a member of 
the West Side Club and the Murray Uni- 
versalist Church. In Masonic circles he 
was prominent and was affiliated with the 
Palestine Temple of Mystic Shrine of Provi- 
dence and the Boston Consistory of Scottish 
Rite ‘Masons. 

Deceased is survived by a brother, L. H. 
Rounseville, and two sons, Dr. Wilfred E. 
and Frank Rounseville, all of Attleboro, and 
also by five grandchildren. 








To further the interests of his growing 
business, William L. Patch, Main and 3rd 
Sts., Irwin, Pa., has rented the suite of 
rooms directly over his store. These will 
constitute his repair department and office 
and give him much more room in his Main 
St. store for the display of his stock of 
goods. 
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Annual Glass and Pottery Exhibit Opens in Pittsburgh 








Forty-Fourth Event of American Manufacturers Attracts Buyers from All 
Sections—Display Valued at $1,000,000—Many Attractive Offerings 

















PittspurGu, Pa., Jan. 12—An_ exhibit 
said to be valued at $1,000,000, the biggest 
of its kind ever made here, and the 44th an- 
nual Glass and Pottery Exhibit, opened Jan. 
7, under the auspices of the associated glass 
and pottery manufacturers of this country, 
in the Fort Pitt and William Penn hotels 
and in private display rooms, attended by 
buyers from all over the country. The ex- 
hibition will continue until Jan. 26, inclusive. 

Jewelers from Pittsburgh, surrounding 
towns and from various parts of the country 
have been here as buyers, since they are 
realizing more and more each day that there 
is wonderful opportunity to pick up splendid 
merchandise to be offered in their gift shops, 
the idea of gift suggestion having grown with 
wonderful rapidity. Many glass and pottery 
manufacturers of every kind of ware also 
are realizing more each day, it is stated, the 
field for enlarged operation in the jewelry 
trade. Buyers are not only in Pittsburgh 
from all sections of this country, but from 
Europe, South America and _ elsewhere. 
Two entire floors are being used this year 
at the Fort Pitt Hotel and parts of nine 
other floors, while two entire floors are be- 
ing used at the William Penn Hotel, which 
is a new departure for that hostelry, the ex- 
hibit this year having outgrown all others 
and now numbering about 100 exhibitors. 
In addition, towns adjacent to Pittsburgh, 
Rochester, Pa., East Liverpool, Pa., and 
elsewhere have their showrooms open for 
the purpose. 

Some of the most exquisite offerings of 
glassware, both cut and ornamental, as well 
as pottery, is being shown this year, and the 
new ideas and designs certainly dazzle the 
eye. One of the handsomest displays is that 
of the Cowan Pottery Co., being shown in 
the showroom of the sales representative 
here, the George R. West Sales Co., in the 
Pottery and Glass building, 954 Liberty 
Ave., just named for the industry. It will 
house a lot of concerns as soon as the re- 
modeling is completed. 

The Cowan Co.’s line includes American 
art figures, book-ends, bowls, vases, lamps, 
candlesticks, pitchers, etc., in 12 different 
colors, with perhaps marigold, larkspur, 
blue, jade-green and sea-green the most pop- 
ular. It is a permanent display. The jewel- 
ers’ line is particularly noteworthy, these in- 
cluding transparent decorations in trays, bon- 
bon boxes, comports, candlesticks, lemonade 
sets in heavy gold band and heavy encrusta- 
tions. They are exceedingly beautiful. 
Other oddities and of exceptional beauty are 
the amber lemonade sets. The dinnerware 
lines also attract much attention, especially 
those decorated with Chinese pheasants. 
Plymouth sets also are most attractive 
and the large line of lamps exceedingly 
beautiful. 

In the Fort Pitt Hotel the Art Industries, 
Inc., present lavenite pottery—the pottery 
metallique resembling bronze or ebony, but 
metallic in appearance. Many are reproduc- 
tions of old and modern masterpieces. The 


vases, bowls, ferneries, cigarette boxes, ash 
trays, book-ends and the like command much 
attention and admiration. 

The Central Glass Co., Wheeling, has a 
line of chipped-edge glass, with wide gold 
border, that is wonderful for its simplicity 
and also for its attractiveness. The glass 
looks as if it had been chipped before being 
put on. Green glass plates, graduated in 
size from 6 to 14 inches, attract much at- 
tention, and some cut glass of canary color 
is very stunning, 

Bonita Art offers some 22-karat gold deco- 
rations, and also in two-tone, there being a 
complete line for table use. The pieces 
turned out are exceptionally attractive. 

The Belmont Tumbler Co. has lime-blown 
tumblers in all sizes and shapes of from one 
to 18 ounces each. The Coshocton Glass 
Corp. feature pressed hotel and restaurant 
tumblers and those for household use, and 
the National Art Pottery Co. lamp vases 
and famous midnight ware. C. W. Young is 
in charge. 

Veteran buyers also found the exhibit of 
the United States Glass (Co. at its new dis- 
play room, 954 Liberty Ave., most attractive 
and a center of attraction and interest for 
this well-known concern’s line. 

The H. C. Fry Glass Co. has a splendid 
display of cut glass, blown stemware and 
tumblers, plate etching, etc., in the Fort Pitt 
Hotel. 

Something new and interesting also was 
that of the Niloak Pottery Co., showing in 
the Fort Pitt Hotel. This pottery is made 
of natural clay found at the foot of the 
Ozark foothills. 


The Westmoreland Specialty Co. has one 
of the most remarkable exhibits at the Fort 
Pitt Hotel. The western territory is repre- 
sented by R. B. Reineck. 

In art and utilitarian pottery the Pitts- 
burgh exhibit continued to grow in interest. 
Of course, some of the art wares are very 
expensive, but everything that is good costs 
much. The Pittsburgh exhibit is not a local 
display, for not only are there displays from 
concerns within a radius of 200 miles of 
Pittsburgh, the center of the glass and pot- 
tery industry, but also from the southwest, 
central west, New York and Boston, together 
with those of manufacturers of Chicago and 
New York who produce novelties. 

One of the delightful things of the present 
exhibition includes the introduction of many 
new colors in glass. (Crystal is here in great 
quantity and every possible need is pressed 
into blown glassware. The response of buy- 
ers has been highly gratifying, and veteran 
salesmen say the exhibit to date has been 
the most successful they have ever witnessed. 

The list of exhibitors, room and hotel at 
which they are showing follows: 


Fort Pitt Hotel 


LOBBY FLOOR 


Firm Representative 
L. D. Block & Co....... Henry Bigart 
New York, N. Y. 


Room 
Rose 
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SECOND FLOOR 
239 { Susquehanna Cut Glass Co.T. W. Hamilton 


2401 Rowland & Marcellus Co..M. A. 
241 | New York, N. Y. trand 
242 { Penn Cut Glass Co...... 7} 
243 4 Anchor Decorating & Mfg. }M. S. Benforg 
| Co. J 
New York, N. Y. 
Keifer Bros, Products Co..C. Dowdney 
Brooklyn, N. Y. 


Van Nos. 


244 


285 The Lotus Cut Glass Co..M. A. Hanse 
Barnesville, Ohio. 
THIRD FLOOR 
329 The Atlantic Refining Co..R. J. Bannatyne 


Pittsburgh, Pa. 
{ McKenna Bros. Sales Corp? ] « 


340 J Kelly & Steinman....... | W. J. McKenna 
341] Thompson Art Studios.... { Robert R. 
| New York, N. Y. J) O’Connell 


{ David L. & Chas. L. Wise. } 


342 | New York, N. Y. 
343 |} Een FF. Kupfer... ..escee | Chas. L. Wise 
344 Brooklyn, N. Y. { C. Cohen 


| The Liberty Works...... | 
| Egg Harbor, N. J. J 
385 Utility Glass Works, Inc. .Oliver S. Atterholt 
Lonaconing, Md. 


FOURTH FLOOR 
441 § Cataract-Sharpe Mfg. Co..A. H. Sharpe 


442 Buffalo, N. Y. 
443 { Koscharak Bros. <.e3020 U Max. Strensch 
444. New York, N. Y. § E. Klayf 
485 West Philadelphia Cut 

NORA 6400s ase aes 

Philadelphia, Pa. 

FIFTH FLOOR 
539 { Brown-Reddrop Co. ...... ]) C. R. C. Brown 
5404 Sunshine Cut Glass Co... }C. P. Reddrop 
| Cleveland, Ohio. J 

541 § Bonita Art Glass Co..... 1 Otto Jaeger 


542. Wheeling, W. Va. 


543 National Silver Deposit 
WACO AOD: suwansskacans Louis Levien 


544 Louis Levien Cut Glass 


Ce 2 


§ Mr. Okowitz 


E. Hamblin 


EIGHTH FLOOR 


840 § Wheeling Decorating Co..R. D. Otto 
872 Wheeling, W. Va. 


885 Geo. F. Bassett & Co., Inc. #. O. Shattuck 
New York, N. Y. 


NINTH FLOOR 


eee i Cc. D:. Vail 
New York, N. Y. 
939 { Kinney & Levan Co...... F. A. H. Lang 


940 { Harper J. Ransburg Co...W. W. Lang 

941 | Cleveland, Ohio. 

942] 

943 }:The Geo. H. Bowman Co..W. S. Burford 

944} Cleveland, Ohio. 

972 The Belmont Tumbler Co. Morris Lando 
Bellaire, Ohio. 


985 E. W. Hammond ........ E. W. Hammond 
New York, N. Y. 
TENTH FLOOR 
1038 § Mitchell Woodbury Co...H. A. Wellington 
1039 + Boston, Mass. 
1040 Ernest Wolf, Inc........ Ernest Wolf 


Chicago, Ill. 
1042 § Quaker City Cut Glass Co.C. A. Weideman 
1043 Philadelphia, Pa. 






ELEVENTH FLOOR 
1138 § The Nonik Glassware Corp.R. L. Ratiner 
1139 New York, N. Y. 
1140 Victor Brisbois ......... Victor Brisbois 
Brooklyn, N. Y. 


1141 § Genesee Cut Glass Corp..G. B. Tuthill 
1142. Rochester, N. Y. 


1143 § Camden City Cut Glass Co.Harry M. Bortz 
1144 Camden City, N. J. 


William Penn Hotel 


FOURTH FLOOR 


Rappaport Bros. ........D. Rappaport 
Chicago, III. 
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404 Joseph Inwald Glass Co..J. E. Bieber 
New York City. 

406 Hugo W. Schmidt Co ..Hugo W. Schmidt 
Detroit, Mich. 

407 The Fisher Bruce Co....L. W. Myers 

Philadelphia, Pa. 

411 Pioneer Cutlery Co...... Ben Samuels 
New York, N. Y. 

414 Fred C. Reimer Co., Inc.R. C. Jalhnert 
New York, N. Y. 

415 § Aluminum Goods Mfg. Co.J. O. Coleman 

417) Manitowoc, Wis. 

416 § Alliance Pottery Co. .....C, B. Cassaday 

418) Alliance, Ohio. 

435 Ideal Cut Glass Co....... UG. B. Morecroft 
Canastota, N. Y. § F. L. Morecroft 


a6 Hs BRNO sivsccecevic W. L. Bishop 
Meriden, Conn. 

450 Daison Mie. Cos sc2c00s D. D. Dailey 
Philadelphia, Pa. 

454 Royal Art Glass Co...... Jos. Bruenn 


New York, N. Y. 

456 {The S. Herbert Cut Glass 

BRL ACOs, vies owaawinicn we sase H. W. Price 

{| New York, N. Y. 

457 S. J. Anderson & Co.....A. H. Poynter 
New York, N. Y. 

459 S. J. Anderson & Co.....S. J. Anderson 
New York, N. Y. 

460 The Mutual Lamp Mfg. 
OM. ecartes Gia sGr eS aus M. Stadler 
New York, N. Y. 

461 M. Schlesinger, Inc..... Ira W. Leon 
New York, N. Y. 

462 Argonne Lamp Shade Co..L. Werner 
New York, N. Y. 

463 § The Little-Jones Co...... G. F. Little 

465| New York, N. Y. 

464 M. Rosenbaum & Sons...D. E. Rosenbaum 
New York, N. Y. 


466 } 
468 | Geo. Borgfeldt & Co..... D: C.. Tracey 
470 { New York, N. Y. 
471 J 
467 § Wellsville China Co...... F. J. Tiedeken 
469 Wellsville, Ohio. 

FIFTH FLOOR 


502 § Wm. G. Mueller Inc..... Wm. G. Mueller 
504. New York, N. Y. 


503 The Petters Co-operative 
NO prc nitsa aes eeale W 


3 ‘, C. Browne 
E. Liverpcol, Ohio. 


505 Francis Leffler Francis Leffler 
New York, N. Y. 
506 M. S. Koch Mfg. Co....M. S. Koch 
New York, N. Y. 


S07 Stemi THe). 64000000 Milton Jones 
New York, N. Y. 
508 Maurice Raved ......... M. Raved 


New York, N. Y. 

509 Paul A. Straub & Co..... Geo. A. Fehn 
New York, N. Y. 

510 United Novelty Co...... Mrs. 
New York, N. Y. 

511 L. Pellegrini & Co.......W. H. Dennison 
Philadelphia, Pa. 


B. Heuman 


514§ Mercer Pottery Co.......M. Solon 

516. Trenton, N. J. 

519 Ira. A. Jones Inc....... Dwight P. Child 
Chicago, III. 

535 { The Corning Glass Co... ] 

536 { Steuben Div. ........... tC. M. Potter 
Cornea. Noo Y sas:cice eae J 

552§ Wm. R. Noe & Sons..... E. Freyer 


554. New York, N. Y. 

556 M. Lowenstein .......... 
New York, N. Y. 

557 § Samuel E. Bernstein, Inc. F. A. Hesch 

5591 New York, N. Y. 

DON) BOWS COs. ssa csseccsees W. Beh 
New York, N. Y. 

560 Phoenix Import Co., Inc..M. Helzer 
New York, N. Y. 

561 Tucker & Dorsey Mfg. Co.R. L. Dorsey 
Indianapolis, Ind. 

562 Salem Bros. .....000cees A. Salem 
New York, N. Y. 


M. Lowenstein 
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565 Thos. H. Garvin, Jr...... Thomas H. Gar- 
Sharon Hill, Pa. vin, Jr. 


566 § Frank M. Katz & Co.... ie, L. Dalsinger 
568. New York, N. Y. John Ling 


567 Leo Schlesinger Co., Inc.. Leo Levy 
New York, N. Y. 


569 | The Hirsch-Malgood Co., { Julius Hirsch 


SOO). Tee ccsemecncewssccnns Chas. P. 

571) New York, N. Y. | Schuller 
SIXTH FLOOR 

603 § James P. Gordon........ James P. Gordon 

605 Rochester, N. Y. 

C60 Roti Bie ids ieetacvas A. H. Bien 


Philadelphia, Pa. 








‘ PROTECTED SELLING PRICE 


Test Case Brought By Federal Trade Com- 
mission Against Oneida Community, 
Ltd., for Enforcing Standard 
Prices 
Wasuincton, D. C., Jan. 10.—The 
Oneida Community, Ltd., of Oneida, N. Y., 
manufacturers of silver plated flat ware, is 
charged in a complaint issued by the Federal 
Trade Commission with enforcement of 
standard prices by alleged illegal methods. 
The complaint recites numerous methods by 
which, it is alleged, Oneida Community 
secures the co-operation of jobbers, whole- 
salers and retailers in maintaining uniform 
prices to the consumers. One method used 
by the firm, the commission’s complaint al- 
leges, is that of compiling lists of dealers 
who do not abide by the standard prices, 
threatening to refuse to fill further orders 
received from them, and coercing such cus- 
tomers to sell only at the fixed resale prices 

in the future. 

The Oneida Community’s plan, the com- 
mission claims, results in a uniformity in 
prices at which its products are sold to the 
public, the complaint charges, thus tending 
to hinder jobbers, wholesalers and retailers 
from cutting prices and stop the usual free 
and open competition which otherwise would 
exist between them. The Oneida Com- 
munity is required to make answer to the 
complaint within 30 days and thereafter 
it will be set down for trial before the 
commission. It is believed that this will 
result in a test case which will determine 
how far a manufacturer is entitled to keep 
his wares from the “price cutter” and pro- 
tect the customers who adhere to his selling 


policy. 








Onema, N. Y., Jan. 14—The Oneida 
Community, Ltd., has just filed its answer 
to the complaint of the Federal Trade Com- 
mission charging it with illegal methods in 
connection with price maintenance. 

This answer is very interesting to the 
trade, because the Oneida Community, Ltd., 
takes a very definite stand on the value of 
the maintenance of reasonable prices for 
consumer, dealer and manufacturer. The 
defendant admits the issuance of specified 
prices, and also admits that it has been very 
active in educating dealers in the economic 
necessity for upholding these prices. The 
Oneida Community, Ltd., also admits that 
it uses every legitimate means to prevent in- 
jurious price cutting. 

In the last paragraph of the answer to the 
Federal Trade Commission, the president of 
the Oneida Community, Ltd., states: “In con- 
clusion, I will say that we sincerely trust 
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that, in the interest of consumers, retailers, 
wholesalers and ourselves, your commission 
will place no obstacle in the way of our con- 
tinuing as in the past to urge upon our cus- 
tomers by legitimate educational means the 
desirability of selling our goods at reasonable 
prices, taking into account the cost if dis- 
tribution.” 








OFFERS $5,000 REWARD 





Trade Committee Formed to Combat Crime 
Attempting to Apprehend Murderer 
of Barnett Brown 


A reward of $5,000 for information lead- 
ing to the arrest and conviction of the mur- 
derer of Barnett Brown, jeweler, 805 Tre- 
mont Ave., Bronx, N. Y., is offered on be- 
half of the jewelers in New York by the 
committee of the trade appointed some time 
ago to combat crimes committeed against 
jewelers in New York. This committee 
consists of G. H. Niemeyer, chairman, presi- 
dent of the National Jewelers Board of 
Trade; J. Warren Alford, president of the 
Jewelers’ Security Alliance; Frederick H. 
Larter, president of the Jewelers’ Protective 
Union; William T. Gough, president of the 
Jewelers’ Safety Fund Society, and M. D. 
Rothschild, president of the American Jewel- 
ers’ Protective Union. 

This offer of a reward is additional to 
that of $1,000 offered by the Retail Jewelers’ 
Association of the Bronx, which was made 
a short time ago, 

A man suspected of being implicated in 
the murder of Mr. Brown was arrested re- 
cently and several days ago was arraigned 
in the West Farms Court but was discharged 
when witnesses failed to identify the 
prisoner. 

The murder of Mr. Brown occurred sev- 
eral weeks ago when the jeweler resisted 
the attempt of three bandits to hold up his 
store. As a result the Bronx jeweler was 
shot three times by one of the trio and died 
several hours later in the Fordham Hospital. 
The three men made their escape in an auto- 
mobile. 








Death of David L. Cohen 
Utica, N. Y., Jan. 14—David L. Cohen, 


for 27 years a jeweler, died this morning at 
his home. He was stricken suddenly four 
weeks ago while at work at his store at 53 
Franklin Square, and had apparently recov- 
ered, but was stricken again. 

Mr. Cohen was born in Sweden, Dec. 28, 
1877, and came to Utica 43 years ago. He 
was treasurer of Temple Beth-El and also 
served as a trustee. He is survived by his 
widow, mother and two children to mourn 
his loss, 








The Pittsburgh Plate Glass Co., Char- 
leroi, Pa., has reported that four platinum 
crucibles, marked “J. B.,” and a dish, which 
was purchased from the American Platinum 
Works, have disappeared from its labora- 
tory. Three of the crucibles were prick- 
punch marked, “Nos. 1, 2 and 3.” The fol- 
lowing are the weights of the crucibles and 
the dish: 25.358 grams, 25.390 grams and 
25.282 grams. The unmarked crucibles 
weigh 30.428 and the dish a total of 42.50 


grams. 
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DEATH OF CHAS. H. HULBURD 





President of Elgin National Watch Co., 
Succumbs to Heart Attack at His 
Home in Chicago 


Cuicaco, Jan. 14—It was with profound 
sorrow when members of the watch and 
jewelry trade of this city learned today of 
the death of Charles H. Hulburd, one of 
the leading citizens of Chicago, and for a 
quarter of a century head and directing in- 
fluence of the Elgin National Watch Co. 
Mr. Hulburd passed away at 8 o'clock this 
morning at his residence on Lake Shore 
Drive. Though he had not been in good 
health in recent years, his death was a sur- 
prise and shock to his family and friends, 
as it came suddenly and without warning. 
In fact, only a few minutes before he died, 
he had remarked upon feeling very well, 
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and this was followed by a sudden collapse. 
Heart failure was found to have been the 
cause of his demise. 

Charles Henry Hulburd was not a man 
of only local prominence, nor was his fame 
connected with any one industry. He was a 
national figure, respected and admired in 
business and financial circles, and his pass- 
ing leaves a gap that it will be hard to fill. 
A native of the Empire State, he had lived 
in Chicago over half a century, and his life- 
work had been associated with the indus- 
tries of the middle west. 

3orn at Stockholm, N. Y., May 28, 1850, 
Mr. Hulburd in early life was associated 
with his father in business in the northern 
part of the State. He studied law and came 
to Chicago 50 years ago, and later became 
connected with a bond and grain brokerage 
business, in which line his keen business in- 
sight, his broad views and general knowl- 
edge soon made him a prominent figure. 

Mr. Hulburd’s connection with the jewelry 
trade dates back to the early 90's. He be- 
came associated with the Elgin National 
Watch Co., becoming its president about 25 
years ago, and it is largely to the influence 
of his direction that the business of this 
company made such rapid strides in the past 
two decades. Not only on the Elgin concern, 
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but on the watch trade generally, Mr. Hul- 
burd left a deep impress, because he brought 
to the watch trade in the United States, a 
force, vision, and clear business judgment 
that had its effect on the development of 
both the watch and watch case trade. In 
the problems that confronted the industry 
and its development, his counsel was often 
sought and proved most valuable. The 
watch trade had previously had the benefit 
of directing forces that came from keen 
minds of inventors, producers, and financiers 
—all of which have played the necessary 
parts. Mr. Hulburd brought to it a new 
type of mind, for he was far-seeing and 
broad-gauged in his viewpoint, at the same 
time an eminently practical and clear thinker. 
His force and ability, however, were covered 
by a most pleasing personality and this with 
his gentleness and sincerity, made friends 
for him throughout the entire watch and 
jewelry industry, as well as in the other 
fields in which he devoted his energies. He 
was in every way a gentleman and a leader 
with whom it was a pleasure to co-operate 
and work. 

Mr. Hulburd was a man of many activities. 
At the time of his death he was a member 
of the brokerage and commission firm of 
Hulburd, Warren & Chandler, and director 
of the Corn Exchange Bank and the Illinois 
Merchants Trust Co. In religious and so- 
cial circles, he was also prominent, being 
a member of the New England Congrega- 
tional Church and many clubs, among them: 
Saddle and Cycle, Onwentsia, Shore Acre, 
University, Commercial and Chicago clubs. 

Mr. Hulburd married Miss Anna L. Bel- 
knap, of Chicago, Feb. 2, 1880, and she died 
in 1906. His daughter was Mrs. Hugh 
Johnston, who also died two years ago. He 
is survived by a son, De Forest Hulburd, 
of the Elgin National Watch Co. 

The funeral services will be held Wednes- 
day at his home, 1138 Lake Shore Drive, 
and the interment will be in Graceland Ceme- 
tery at 3 o'clock. 

The Elgin National Watch Co. and its 
various branches will be closed, out of re- 
spect to Mr. Hulburd’s memory, Tuesday, 
until after the funeral, and in addition, a 
number of other firms in the watch and 
jewelry trade will also close. 








Business Troubles 





Philip H. Sperry, Marinette, Wis., is re- 
ported to be in bankruptcy. 


An attachment has been issued against 
Harley Morton, Portland, Ore. 
Ben Noble, Houston, Tex., is offering 


creditors 25 cents on the dollar. 

The Levin Jewelry Co., Tulsa, Okla., has 
assigned for the benefit of creditors. 

A petition in bankruptcy has been filed in 
the matter of I. R. Plant, Cleveland, O. 

The Pisco Jewelry Co., Boston, Mass., is 
offering creditors 25 cents on the dollar. 

John K. Antonowitch, San Francisco, Cal., 
has filed a voluntary petition in bankruptcy. 

A voluntary petition in bankruptcy has 
been filed by the Washington Shop, Detroit, 
Mich, 

The Herzog Thompson Co., Birmingham, 
Ala., is offering creditors 75 cents on the 
dollar. 

A mortgage on the stock and fixtures of 
the Peterson Jewelry Co., Manti, Utah, has 
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been foreclosed and a sale was scheduled 
for Jan. 12. 


An involuntary petition in bankruptcy has 
been filed against J. Marshak, New Haven, 
Conn. 

An involuntary petition in bankruptcy has 
been filed against Barney Kumin, Worcester, 
Mass. 


An involuntary petition in bankruptcy has 
been filed against E. B. Rosenberg, Kansas 
City, Mo. 

F, L. Gregory, Hot Springs, S. Dak., is in 
bankruptcy. The assets are listed at $3,500, 
and the liabilities, $4,400. 


A. F. Williamson, San Jose, Cal., has 
been attached by a sheriff and is heavily 
involved, with practically no assets. 


A voluntary petition in bankruptcy has 
been filed by M. Rabinowitz, Chicago, with 
assets of $2,700 and liabilities $3,431. 


David Goldberg, San Pedro, Cal., has 
been attached by creditors. The assets are 
about $20,000 and the liabilities $22,000. 

Gilbert Cohen, Kansas ‘City, Mo., is in 
financial difficulties and an involuntary peti- 
tion in bankruptcy has been filed against him, 


A voluntary petition in bankruptcy has 
been filed by Louis J. Levy, San Diego, Cal, 
The assets are listed at $14,561, and the lia- 
bilities, $21,226. 

A voluntary petition in bankruptcy has 
been filed by C. J. Madsen, Cottage Grove, 
Ore. The assets are listed at $1,500 and the 
liabilities at $8,000. 

A voluntary petition in bankruptcy has 
heen filed by the Mozur’s Jewelry Shop, 
Erie, Pa. The assets are about $5,000 and 
the liabilities $9,000. 

The S. & M. Jewelry Store, Houston, 
Tex., is offering 15 cents on the dollar to 
creditors. The assets are listed at $1,500 
and liabilities $7,500. 

A voluntary petition in bankruptcy has 
been filed by the Singer Jewelry & Novelty 
Co., Chicago. The assets are listed at 
$1,152 and the liabilities, $8,705. 

A petition in bankruptcy has been filed in 
the matter of the Rudolph Toy & Novelty 
Co., Philadelphia, Pa. The assets are esti- 
mated at about $40,000, and the liabilities, 
$75,000. 

An involuntary petition in bankruptcy has 
been filed against E. H. Kaniss, Henryetta, 
Okla. The merchandise is valued at about 
$7,000 and the indebtedness is reported to be 
about $17,000. 

The Metropolitan Jewelry Co. San 
Antonio, Tex., is offering creditors 35 cents 
on the dollar. Merchandise is valued at 
about $20,000 and fixtures $7,000. There is 
an indebtedness of $28,000. 


A voluntary petition in bankruptcy has 


been filed by the Irving Jewelry and 
Novelty Shop, New Haven, Conn. The 


assets include merchandise, $2,000; and safe, 
$75, and the liabilities are listed at $4,647. 

Stauffer & Hayes, High Point, N. C., is 
offering creditors 25 cents on the dollar, 
payable 15 per cent. in cash and 10 per cent. 
in a six months’ note. The merchandise 1s 
estimated to be valued at $1,500; fixtures, 
$1,000: one lot of land, $150, making a total 
of $12,650. Accounts and notes payable total 
$12,290 and there is also a deed of trust for 
$3,000. 
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w. E. Taylor is now located in new 
quarters at 333 Washington St., in the 
Province building, room 529. 

Dreicer & Co., of New York, held an 
exhibition of jewels and pearls of exclusive 
designs at the Brooks Reed Gallery, 19 
Arlington St., until Jan, 12. 

Two more members of the trade have gone 
into the Province building. They are: E, J. 
Santosuosso, diamond setter, fifth floor, and 
the Washington Engraving Co., 311. 

F. W. Ruggles, who fell and struck his 
head on Washington St, last week, has re- 
covered from the shock, and is back in his 
ysual place of business in the Washington 
building. 

Walter Perry, of the Paddock building, 
is in Washington and will go from there 
to St. Petersburg, Fla. to spend a few 
weeks with his brother-in-law and _ sister, 
Mr, and Mrs. Bonney. 

The latest report regarding D. Joseph 
Manning, of the Smith, Patterson Co., who 
was stricken with pneumonia three weeks 
ago, is that he is well “out of the woods” 
and expects to be back at his accustomed 
post in the very near future. 

T. R. Strom, an employe of the Waltham 
Watch Co.’s factory, was found with his 
throat cut in his home in Waltham, Jan, 8. 
He had been missing for a day or two, and 
the Waltham police had been asked to lo- 
cate him. They gained entrance to the man’s 
house and found him dead. 

The death is announced of. Frank C. Goold, 
one of the old-time watchmakers of this city. 
He was over 80 years of age, and had been 
employed by several of the leading concerns 
during the 60 years or more he plied his 
trade. He is survived by a son, Phillip 
Goold, who is a Y. M. C. A, worker. 

F. W. Ruggles fell and injured his head, 
Jan. 3, while walking along Washington St. 
The pavement was slippery, owing to a fall 
of snow earlier in the day. Mr. Ruggles 
fell backwards, his head striking the walk 
and rendering him unconscious. He was 
taken to the hospital for treatment and later 
was enabled to go to his home. 

Awards amounting to $250,000 from the 
treasury of the city were enjoined Jan. 7, 
when the full bench of the Supreme Judicial 
Court passed a bill of equity that one of the 
two building lines established on Province 
St. cannot be maintained. Mayor Curley 
says that this action of the court will not 
prevent the widening of the street from be- 
ing carried out. 

Fire caused $10,000 damage to the home 
of Mr. and Mrs. S. D. Grossman, Brockton, 
Jan. 2, The house was undergoing repairs 
while they were in New York. The prem- 
lses were practically destroyed. The fire 
started in the basement and had worked 
through the walls to the attic before it was 
discovered. When firemen arrived the entire 
rear of the two-story structure was in flames. 

Ten persons were driven to the street 
shortly after midnight, Dec. 30, by a fire 
which started in the jewelry store of M. E. 
Jones, Somerville Ave., Somerville. The fire 
8 believed to have started from an over- 
heated coal stove in the jewelry store. It 
was discovered by Mr. Jones, who was 
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awakened by the smoke. Damage amounted 
to about $1,500. Those driven out by the 
fire were Mr. and Mrs. Jones and their 
daughter and seven others. 

Four of the six matches rolled in the 
Jewelers’ League, Jan. 10, resulted in clean 
sweeps, with D. C. Percival Co., Hodgson 
Kennard, Smith-Patterson, and Shreve, 
Crump & Low winning. Ripley Howland 
and Thomas Long Co. took three points 
each. The scores: Long 1,292-E. B. Horn 
1,241; Ripley Howland 1.303-Lenox 1,249; 
Shreve 1,418-Bigelow Kennard 1,273; Smith- 
Patterson 1,343-I. Alberts 1,267; Hodgson 
Kennard 1,334-A. Stowell 1,284; D. C. Per- 
cival 1,334-Harkins, Murphy 1,274. 

Lowell Almy, proprietor of a jewelry 
store at 80 Boylston St., and Miss Helen 
Morgan, an actress with the “Sally” com- 
pany, and known as “Miss Canada,” were 
married New Year’s Day. Mr. Almy met 
his future wife, who was chosen as the most 
beautiful girl in the Dominion, last Summer 
at a New York hotel. He gave up his 
jewelry store and followed the “Sally” com- 
pany to several cities. The wedding took 
place in Albany, N. Y. Mr. and Mrs. Almy 
are living in Brighton, but plan to establish 
a new home in Brookline. 

Frank Radford, of Danvers, has been com- 
mitted to an insane asylum for observation 
for a period of 35 days. He was arrested 
in Beverly, after a revolver fight in the shop- 
ping district with the proprietor of the Allen 
jewelry store, where, it is alleged, he had 
stolen a $200 diamond ring and fled. Rad- 
ford lived in Salem until two years ago and 
bore an excellent reputation. His friends 
feel that he is mentally unbalanced over the 
failure of his poultry farm. His case was 
continued in court until Feb. 7 under bonds 
of $2,500, which amount was furnished by 
his wife. 

Paul Donelan, advertising manager for A. 
Stowell & Co., jewelers, Boston, Mass., had 
the distinction of acting as best man at a 
double wedding which took place in New 
York on Dec. 31. The two brides, Joan 
Gardner and Helen Morgan, were the last 
two to be married in New York city in 
1923, out of more than a total of 561,000 
marriages for the year. The brides were 
two of Ziegfeld’s beauties, Joan Gardner 
married to Edwin T. Hall, a machinery 
salesman of Boston, while Lowell Almy, as 
mentioned above, married Helen Morgan. 

Imitating the drive which Brig. Gen, But- 
ler has started to clean up Philadelphia, Bos- 
ton police, acting under sweeping orders 
from the commissioner, arrested nine sus- 
picious persons the morning of Jan. 11. This 
is the first move in a round-up of crooks in 
every police division in the city, with special 
officers co-operating. Cafes, restaurants, 
poolrooms and other places where gunmen, 
gamblers, drug pedlers, bootleggers and 
“yeggmen” might congregate, were visited 
by the police. This action was taken as it 
was reported from Philadelphia that many 
“bad men” were headed for Boston. The 
police intend to make it too hot for such men 
to come to this city. 








O. F. Wenner, Duluth, Minn., has re- 
ported that the show window in his store 
was smashed sometime during the night of 
Jan. 9. The amount of the loss has not yet 
been reported and as yet the police have 
made no arrests. 
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Canada Notes 





Frank ‘Chatfield, jeweler, of St. Lambert, 
Que., died recently. 

J. F. Letellier & Co., watchmakers, and 
W. Vegiard, jeweler, are registered at 
Montreal, 

Edward F, Fox, jeweler, of Carberry, 
Man., has purchased the business of H. M. 
Park of Dauphin and moved to that town. 

Harry Hillier and Rafael Bennedict, of 
Edmonton, Alta., have gone into partner- 
~ under the style of the Crown Jewelry 

0. 

T. G. Barnes, of Sault Ste. Marie, and 
T. T. St. Beattie, of Ottawa, have been ap- 
pointed members of the Ontario Board of 
Examiners in Optometry. 

The death of William E. Jones, wholesale 
jeweler of Toronto, occurred on Jan. 5 in 
his 80th year. He had been for some time 
in poor health. ‘Mr. Jones was for 30 years 
in the jewelry business at Stratford, Ont. 
He is survived by four daughters. 

Chattel mortgages have been given by Op- 
ticians, Ltd., of Toronto, to the Consolidated 
Optical.'Co. for $3,850; by E. S, Lindo, op- 
tician, Toronto, to the Consolidated Optica? 
Co. for $1,532; and by H. W. Kearney, 
optometrist, Sault Ste. Marie, to E. W. 
Kearney for $264. 

The premises of W. A. Hodgson, manu 
facturing jeweler, 40 Dufferin Square, Mon- 
treal, have recently been twice entered by 
burglars, the last visit being on the night of 
Dec. 26. They broke open a window at the 
rear and forced the door of the shop on an 
upper story. They found no_ valuables 
within access. On a _ previous occasion 
valuables worth upwards of $300 were taken. 
The police believe the thieves to be young 
boys. 

Edmund Scheuer, formerly president of 
the jewelry firm of Edmund Scheuer, Ltd., 
of Toronto, who has passed his 76th year, 
has just returned from a four a half months” 
tour overseas, during which he visited Eng- 
land, Germany, France and Holland. He 
states that in Berlin in September conditions 
were appalling, foodstuffs being scarce and 
prices increased fourfold due to the depre- 
ciation in the currency. Many of the for- 
merly wealthy people were impoverished and 
some literally reduced to beggary. In 
marked contrast were conditions in the 
Saargebeit district of Germany occupied by 
the French, where owing to the substitution 
of the franc for the German currency—a 
change strongly opposed by the people at 
first—trade relations with Germany had been 
cut off, followed by a resumption of business 
activity and consequent prosperity. In 
France there was no unemployment problem 
and the country was prosperous. The low 
price of the franc made goods and the cost 
of living very cheap to purchasers with 
American or British currency and hence 
Paris was overflowing with foreigners who 
spent money lavishly. The factories were 
busy and the jewelers, like other dealers im 
luxuries, were doing a large volume of busi- 
ness, pearls, diamonds and other expensive 
lines being much in demand. In London 
trade was generally dull, the diamond mar- 
ket being very quiet. 


The A. M. Ackerman Jewelry Co., St. 
Louis, Mo., has reported a robbery loss of 
about $11,000. 
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Rhodes & Tipple are reported out of busi- 
ness at 74 Clifford St. 

O. R. Johnson Co., Auburn, are working 
every night until 9.30 o'clock on orders. 

The Galaby Gift Shop, 96 Washington St., 
has discontinued business at that address. 

Frederick A. Stevens, of this city, has 
been granted a patent on a display device. 


Austin Barke has withdrawn from the 
Duclos Optical Co., of which he was 
treasurer. 


Charles Rothman, wholesale jeweler for- 
merly at 56 Washington St., is now at 187 
Westminster St. 

Axel H. Helander has been appointed a 
member of the Republican State campaign 
finance committee. 

Theodore W. Foster, 
Foster & Bro. Co., has 
patent on a fastener. 

Eugene Abbott, of the Potter & Buffinton 
Co., was a business visitor in New York 
and vicinity the past week. 

The Industrial Trust Co. has discharged 
two mortgages for $40,000 each against 
property of the A. T. Wall Co. 

Reuben Cohen, the Chicago manager for 
George H. Cahoone Co., is spending a few 
days at the firm’s factory, this city. 

Mark Cohen, Chicago manager for 
Blacher Bros., returned last week after a 10 
days’ visit to the factory in this city. 

Charles A. Gaudette has sold his retail 
jewelry business at Arctic to Irenee Guertin, 
who has been the manager for several years. 

Mr. and Mrs. Horace F. Carpenter, of 
this city, have arrived in Miami, Fla., where 
they will spend the remainder of this month. 

Arthur Henius, of Henius & Co., has 
transferred to Frank E. Ware, lot and build- 
ings on the westerly side of Reservoir Ave. 

Harry Rosenshield, Chicago manager for 
Hamilton & Hamilton, Jr., Inc., is visiting 
the company’s new plant on Allen’s Ave., 
this city. 

Mr. and Mrs. William T. Chase, are in 
Annapolis, Md., visiting their son-in-law and 
daughter, Lieutenant and Mrs. Arnold H. 
3ateman, 

Mr. and Mrs. Milton S. Rodenberg are 
leaving this week for French Lick Springs, 
Ind., where they expect to make a four 
weeks’ stay. 

Louis Stern, of Philadelphia, has been 
visiting the factory of Louis Stern & Co., 
this city, while the concern has been taking 
its annual inventory. 

Edmond A. Truelove was elected treasurer 
and George W. Rhodes, secretary of the 
British Club at the annual meeting last 
Wednesday evening. 

At the annual meeting of the Bay Spring 
Yacht Club on Wednesday evening, R. B. 
Macdonald was elected chairman of the 
Board of Governors. 

At the annual meeting of the Elmwood 
Boosters last Wednesday evening, Rodney 
I. Holmes was elected treasurer, and Arthur 
W. Holmes a member of the Board of 
Governors. 

The stock of Ira G. Whittier, retailer, 
was damaged several hundred dollars by 
smoke last Monday during a fire in the 


of Theodore W. 
been granted a 
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basement of the building, corner of West- 
minster and Snow Sts. 

At the organization of the city officials 
of Providence last Monday night, Clarence 
M. Dunbar, of Cook-Dunbar-Smith Co., 
was re-elected a member of the Fire Com- 
mission for three years. 

The Peerless Mfg. Co. is the style of a 
new concern that has started in business at 
409 Pine St., the proprietors of which are 
Earl A. Kupfer, of the Specialty Products 
Mig. Co., and Arthur A. Garst. 

The McCarthy Dry Goods Co., of Woon- 
socket, has filed notice at the Secretary of 
State’s office of an increase in capital stock 
from $100,000 to $250,000 and 1,000 shares 
of common stock, 

Walter P. Misch is one of the incorpora- 
tors of the Massasoit Country Club of War- 
wick which was granted a charter under 
the laws of Rhode Island the past week for 
the promotion of outdoor sports and golf. 

At the annual meeting of the Providence 
District Nursing Association, Erling C. 
Osthy was elected a vice-president. Fred- 
erick D. Carr and Mrs. David Bernkopf 
were elected members of the Board of 
Governors. 

Engine No. 22 was called to the refinery 
plant of Whipple & Campbell, 22 Conduit 
St., about 11 o’clock the other night where 
the night watchman had discovered a fire 
burning through the flooring behind a re- 
finery furnace. The damage was slight. 

The Franklin Pen Co. was recently estab- 
lished for the manufacture of fountain pens 
at 14 Blount St. Harry Garabedian is 
president and Harry M. Burt is treasurer. 
They are president and treasurer, respec- 
tively, of the Rex Mfg. Co., which is located 
at the same address. 

J. Henry Rodgers, formerly head of the 
reporting department of the Manufacturing 
Jewelers’ Board of Trade, was the guest of 
the officers and department heads last Satur- 
day evening at the monthly meeting at the 
Hotel Dreyfus, where he was presented a 
handsome brief case. 

At the annual meeting of the Rhode Island 
Historical Society last Tuesday afternoon 
William A. Viall was appointed chairman 
of the membership committee; Harold W. 
Ostby, chairman of the lectures committee; 
and Henry D. Sharpe, chairman of the 
publication committee. 

The Plate Ring team with a record of 42 
victories and only 22 defeats, has a margin 
of eight games in the Ostby & Barton's 
Ladies’ Bowling League at the Casino alleys, 
and is a likely winner of the title when the 
last pin is toppled in the Spring. Its total 
pinfall is 22,421, an average of 459. 

The Stone Setting quintet has a wide lead 
in the standing in the Ostby & Barton Men’s 
League at the Casino, having won 52 and 
lost only 12 games with a total pinfall of 
22,762, an average of 471. Its runner-up is 
the Estimate five, with 40 won, 24 lost, pin- 
fall total of 22,305, an average of 467. 

Charles Movesisian, who recently with- 
drew from the firm of the Charles & Hedi- 
son Mfg. Co., has commenced the manu- 
facture of a general line of sterling silver 
and rhinestone jewelry and novelties, selling 
direct to the retail trade, under the firm 
name of the Charles Mfg. Co., 101 Sabin St. 

Nazareth Haronian, who has located at 38 
Friendship St. for several years, has pur- 
chased a tract of land containing 12,000 
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square feet at the corner of Virginia 4, 
and Chapman St. at “Manaucenter,” 
he proposes to erect a modern factory byiy 
mg in the near future, at an approxing 
cost of $40,000. 

Frank L. Barrows was re-elected lige 
tenant colonel of the First Light Infantry 
Regiment at the annual meeting hy 
Wednesday evening, and made chairman ¢ 
the committee for the command's celey,, 
tion of Washington’s birthday. J, Rober 
Sweet was appointed adjutant and Howari 
F. Vinica, color sergeant. 

The Dovercraft, Inc., of Provideng, 
which will engage in a general jewelry by, 
ness obtained a charter last week under ty 
laws of Rhode Island. The authorized cay. 
tal is 100 shares of stock without par valy 
The incorporators are George W. Dover, ¢j 
Providence; George W. Dover, Jr, ¢ 
Weonsocket, and Pierre F. Dover, ¢ 
Cranston. 

The origin of trade-marks and_ busines 
symbols was traced from the totem pols 
and arrow heads of the Indians, the insigniz 
on medieval armor and the hallmarks of te 
guilds, in an address by George L. Nerney, 
of the Bay State Optical Co., of Attleboro, 
at the noon luncheon meeting last Monta 
of the Town Criers of Providence in the 
Biltmore Hotel. 

A smoker will be held at the jewelry and 
silversmithing department of the Rhode 
Island School of Design, on Thursday eve- 
ning, Jan. 17, at 8 o’clock to which superin- 
tendents, foremen, heads of departments and 
officials of the manufacturing jewelry con 
cerns of this city and vicinity have been in- 
vited. The superintendents’ committee wil 
make its report at this time and bring before 
the meeting a matter of vital importance to 
the jewelry industry. Charles Morrin, 
supervisor of apprentices at the Brown & 
Sharpe Mfg. Co., will speak on the appren- 
tice system ai that plant. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Stevens and Miss Fox, 
of Strawbridge & Clothier, Philadelphia; 
Edward Sickles, of M. Sickles & Son, Phila- 

deiphia; Louis Wolfson, of Charles Wolfson 
& Co., New York city; H. A. Bernon, of 





Cleveland, O.; Miss Henrietta Graff, of 
Burg Bros. New York city; Gilbert 
Freundlich, of the American Wholesale 


Corp., Baltimore, Md.; Mr. Sharpio, of £. 
Sharpio & Co., Montreal, Can.; Mr. Living- 
ston, of M. Michalson & Co., Montreal, 
Can.; Carlo W. Jacobs, of J. Jacobs & Co, 
San Francisco, Cal.; Mr. Meister, of the 
Pittsburgh Dry Goods Co., Pittsburgh, Pa.; 
Sol Cerf, of Sol Cerf & Co, Pittsburgh, 
Pa.; Clyde Schoenfeld, of William David- 
son, San Francisco, Cal.; Clare E. Mosher, 
of Detroit, Mich.; Messrs. Birnbaum and 
Kasper, of Birnbaum & Kasper, San Fran- 
cisco, Cal.; Miss Danby, of R. H. Macy & 
Co., New York city; Mr. Thompson, of 
King & Eisele Co., Buffalo, N. Y.; D. 
McKay Bemis, of Toronto, Can.; Mr. 
Foster, of Samstag & Hilder Bros., Inc, 
New York city; Mr. Duergen, of H. A. 
Osgocd & Son, Lewiston, Me.; Messts. 
Schwartz, and Steinberg, of Schwartz & 
Steinberg, New York city; S. P. Meyers, ° 
S. P. Meyers & Co. Montreal, Can., and 
A. L. Pfersich, of A. L. Pfersich & Co, 
Philadelphia. 

Sigmund Lederer, of S. & B. Lederet, 
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yas elected trustee at the annual meeting of 
Haggai Lodge, Independent Order B’Nai 
Brith last Thursday evening. 

The Specialty Products Co., formerly at 
185 Eddy St., has moved to larger quarters 
at 409 Pine St. 

p. N. Nelson, of the D. & N. Mfg. Co., 
this city, has returned from a trip to New 
York, where he was calling on his trade. 

Mr. and Mrs. Rodenberg, the former of 
the M. S. Rodenberg Co., manufacturing 
jewelers, are leaving town today (Wednes- 
day) for a four weeks’ stay at French Lick 
Springs. They also expect to visit Chicago 
where their daughter is a student at the 
Northwestern University. 

Practically all of the jewelry factories 
were closed for the holiday, many of the 
plants being closed for stock taking. The 
ofices of the New England Manufacturing 
lewelers’ and Silversmiths’ Association, the 
Manufacturing Jewelers’ Board of Trade 
and the Providence office of the National 
Jewelers Board of Trade were closed the 
entire day. 

The many friends of Henry Lewis, 
formerly a resident of Providence and for 
many years connected with the trade in this 
city will be pleased to learn that he has 
formed a partnership with Charles S. Hard- 
ing and in the future will continue business 
uder the style of Lewis & Harding, 180 
Broadway, New York. The new firm will 
import pearls, precious and semi-precious 
stones. 

Gregor Krichbaum, of L. Krichbaum & 
Co, was a member of the committee in 
charge of the watch night party of the First 
Light Infantry Veterans, at which a num- 
ber affiliated with the jewelry industry were 
present. Among these were Gen. Herbert 
§. Tanner; Gen. William F. Flanagan, 
Major Leander C. Belcher, Col Frank L. 
Barrows, Capt. A. Leo Kilkenny, Capt. J. 
Robert Sweet, Capt. George Swartz, William 
Whipp and James Bradshaw. 

A score or more of men and women 
quietly left their work in jewelry shops in 
the building, 4 Tower St., when a fire broke 
out near an oil burner in the cellar and 
spread to the woodwork and _ partitions 
shortly before 5 o’clock the other afternoon. 
Thick clouds of smoke failed to cause more 
than 4 momentary anxiety and all the 
workers reached the street in safety. The 
building, a three-story wooden structure, is 
owned by DiMeo Bros., and is occupied on 
the second floor by them as a manufacturing 
Jewelry plant. Renzi Catteni, stone setter, 
occupies the third floor. The damage by 
ire, smoke and water was considerable, 

Mrs. Mildred Vester Giddings, executrix 
under the will of her late husband, Gustave 
J. Vester, who was a member of the firm of 
Alfred J. Vester & Sons, manufacturers of 
Jewelers’ findings, refused the other day, by 
advice of her counsel, to give information 
regarding the form and location of certain 
assets of the estate which were desired by 
Judge George A. Stone of the Municipal 
ourt, with the result that her amended ac- 
count of her administration was disallowed. 
Cheptmiance in the accounting made by Mrs. 
. a amounted to $23,881.33. Alfred 
din -haflee, guardian ad litem of Mrs. Gid- 
baste ye minor children by her former 
é and, advanced the request for informa- 
on, and Judge Stone ruled that it must be 
given or he would disallow the account. The 
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situation, Judge Stone stated following the 
refusal, is an unusual one in his court. It 
was announced that Mr. Chaffee and Wil- 
liam M. Moss, the latter an attorney for the 
Union Trust Co., a trustee under the will of 
Gustave J. Vester, who died Sept. 7, 1920, 
will shortly file a petition for the removal 
of Mrs. Giddings as executrix. 

An example of the spirit of philanthropy 
which animates the majority of the persons 
identified with the manufacturing jewelry 
industry, became known the past week in 
connection with the Christmas season that 
has just passed. For some time the grill 
at the Providence-Biltmore Hotel has been 
the daily rendezvous for luncheon of a num- 
ber of manufacturing jewelers, their sales- 
men and others associated with the in- 
dustry, the number on some occasions reach- 
ing fully a score. During the luncheon a 
few days before Christmas, one of the 
jewelers remarked that it seemed as though 
there must be something wrong in the world 
when a few persons could assemble in com- 
fort and luxury and enjoy all the bounties 
of the season, while practically within a 
stone’s throw women and children, and even 
men, were suffering from hunger and cold. 
The thought struck a responsive chord and 
resulted in a collection being at once taken 
for the purpose of bringing Yuletide cheer 
in the life of one or more unfortunate 
families. The amount subscribed was very 
substantial and Gene Abbott, of Potter & 
Buffington Co.; William A. Shawcross, of 
Monroe Block & Co., and Louis F. Rosen- 
berg, were appointed a committee to play 
Santa Claus on behalf of the donors. As 
a result of the committee’s investigation 
several large packages of food, shoes, cloth- 
ing, and other necessities of the household, 
as well as a few toys, were distributed to 
a number of families who otherwise would 
have had nothing to remind them of the 
great day of the Prince of Peace. 

The annual gathering of the sales forces, 
department heads and other officials of the 
Bassett Jewelry Co., was held the past week 
at the concern’s headquarters, 36 Garnet 
St. This conference this year was of more 
than usual interest and importance from 
the fact that plans for the new factory 
building that the firm is erecting, together 
with its arrangements and equipment were 
carefully considered and discussed. Mem- 
bers of the sales forces who attended in- 
cluded T. W. Parker, of San Francisco; 
A. L. Hancock, of Chicago; E. E. Spauld- 
ing, of Minneapolis, Minn.; A. G. Pape, of 
Memphis, Tenn.; R. V. Addis, of New York 
City; M. F. Loomis, of New York State 
and Ohio, and F. L. Presbrey, of New 
England. The conference was greeted at its 
initial session last Monday by Ludwig J. 
Roehr, president of the company who, after 
welcoming the salesmen said that the con- 
ference, which was to be entirely informal 
would be in charge of Clarence J. Roehr, 
treasurer of the firm. General trade condi- 
tions, special trade conditions, sales problems 
and firm questions were discussed with short 
daily sessions, with noon time luncheons and 
social diversions each evening. After Thurs- 
day afternoon’s conference the entire party 
proceeded to the Home Cafe, where a supper 
was served following which the party 
divided into three teams for a bowling con- 
test captained respectively by Ludwig J. 
Roehr, Clarence J. Roehr and E. T. Roehr 
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—three generations of leaders, father, son 
and grandson. No announcement was given 
to the papers concerning this contest except 
to say that the team captained by Clarence 
J. won by a small margin. The conference 
concluded Friday evening with a dinner at 
the Narragansett Hotel at which Ludwig J. 
Roehr presided at which nearly 40 were 
present. After the dinner there was a 
musical entertainment, brief remarks by 
several of the party and an address on 
“Enthusiasm in Work,” by Oliver Seele, of 
the Seele Jewelry Co., St. Louis, Mo., who 
was a special guest of the firm. 











Frank P. Daughaday will spend the re- 
mainder of the Winter in Florida. 

James Blake left last week for Florida, © 
where he will spend the Winter months. 

William A. Sturdy, of Chartley, celebrated 
his Sth birthday last Saturday. He founded 
the house of Sturdy Bros., Chartley. 

Fred W. Day, a well known Mansfield 
manufacturing jeweler, was elected presi- 
dent of the Winthrop club last week. 

Orin W. Clifford is being urged to stand 
as an alternate delegate to the Republican 
convention to be held in June in Cleveland. 

George L. Nerney made an address on 
“Modern Trade Marks and Their Symbols,” 
at the meeting of the Providence Town 
Criers Jast Monday noon. 

Ralph Gunner, salesman for the past 
several years for the S. O. Bigney Co., has 
resigned his position to become identified 
with the Gunner Mfg. Co. 

Charles Thomae & Son, Inc., recently 
completed a $5,000 chalice which is to be 
given a Boston pastor on the 25th anniver- 
sary of his ordination as a priest. 

M. J. Baer, the well known Attleboro 
jeweler, has returned from a six months’ 
trip to England, France and Spain. Mr. 
3aer was surprised to find that many in 
those countries believed America responsible 
for the economic confusion existing in those 
countries. 











M. Rosenbaum, wholesale and retail jewel- 
er, 222 N. 8th St., Philadelphia, Pa., together 
with his wife, has left for an extended trip 
to Atlantic City. 

A. H. Melgin, having been in the employ 
of the late Elias Weinmann for years, is suc- 
ceeding to the business at the same address, 
Room 216, Washington Sq. building, 700 
Chestnut St., Philadelphia, Pa. 








S. J. Gully, Farrell, Pa., has notified the 
Jewelers Security Alliance that his store 
was broken into recently, entrance having 
been gained through a rear window. The 
burglars succeeded in getting the outer 
doors of the safe open by knocking off the 
combination but did not get the inner doors 
open. The cash drawer was looted, and 
three revolvers, valued at $28, were stolen 
by the thieves. 








George Engel, Springville, N. Y., retail 
jeweler, was last week elected vice-president 
of the Farmer’s Bank of that town. 


Aronson Bros., 328 Main St. and 341 
Central Ave., Dunkirk, are conducting a 
two weeks’ sale of everything in their stores 
at a discount of 25 per cent. 

The Criterion Jewelry Shoppe, 36 W. 
Genesee St., of which Harold Goldberg is 
proprietor, is offering during the month of 
January a 10 to 30 per cent discount on its 
watches and jewelry. 

Their many friends in the trade will sym- 
pathize with Harold B., Samuel and Pincus 
Cohen, proprietors of the Antwerp Diamond 
Co., retail jewelers at 5 E. Genesee St., in 
the loss of their father, Julius L. Cohen, 
who died at his home here on Jan. 3. 

William J. Olson, Jamestown; Carl 
Baron, Elyria, O.; Eric Dahlgren, James- 
town; Max Elbe and D. Dorowitz, Niagara 
Falls, and George Engel, of Springville, 
were among the retail jewelers from sur- 
rounding towns calling on the local whole- 
sale houses last week. 

Judge Morris in Federal Court on Jan. 12 
signed a libel against 16 unmounted dia- 
monds, valued at $3,000, now in the posses- 
sion of the collector of customs. This is 
preliminary to condemning and forfeiting the 
diamonds for sale by the United States 
Marshal. The stones were smuggled from 
Holland by Ray Schmitz, who brought them 
here from New York and tried to dispose of 
them to a local jeweler who notified the 
local customs office. Schmitz was appre- 
hended and on his plea of guilty was fined. 

The annual sales convention of the Wil- 
liam A. Rogers, Ltd., silverware manufac- 
turers at Niagara Falls, was brought to a 
close on the evening of Jan. 8 with a banquet 
at the Prospect House. The convention this 
year was one of the most successful in the 
history of the company and salesmen from 
all parts of the country report business pros- 
pects for 1924 unusually bright. The con- 
vention opened on Jan. 7 with registration 
at the plant and a business session in the 
afternoon. Monday evening the delegates at- 
tended the presentation of George Cohan’s 
show, “So This Is London,” at the Cataract 
Theatre. The morning of Jan. 8 was spent 
in sightseeing with a business session in the 
afternoon. General Manager R. E. Sage 
was in charge of the details of the conven- 
tion. Sales Manager A. W. Bearce presided 
at the banquet and short talks were given 
‘by salesmen from different parts of the 
country. 

One of the jewelry auctions which proved 
a source of annoyance to jewelers during 
December, particularly, has folded up its 
tent and departed. This is the concern which 
operated in the Bramson building. Another 
auction in this city is still in business, but 
its activities have been greatly curtailed 
through the publicity given this class of mer- 
chandising by the Buffalo Better Business 
Commission. The later organization expects 
to have presented to the City Council before 
the end of this month an auction ordinance 
which will put a permanent quietus on “fly- 
by-night” enterprises, preying on a gullible 
public. City attorneys are at present going 
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over this ordinance and believe, with one or 
two changes, it will not only meet with the 
council’s approval but at the same time will 
stand the test as to its constitutionality. This 
new law when enacted will contain provi- 
sions making it impossible for any but legiti- 
mate jewelers to conduct auction sales. 











Sol Sallan, of Sallans, Inc., has returned 
from a visit of several days in the southwest. 

Ben. Winsen, of the Jose Winsen Co., and 
his wife have gone to Cincinnati for a 10 
days’ visit. Cincinnati is Mrs. Winsen’s 
former home. 

Sam Popkin, credit manager of Sallans, 
Inc., is at the Commodore in New York city 
for a rew days. He is combining pleasure 
with business. 

Charles A. Berkey, wholesale jeweler at 
1424 Woodward Ave., has been out in the 
State this week calling on old customers. 

Mrs. Rosenthal, wife of Louis Rosenthal, 
of Freidberg’s, has gone to Miami, Fla., for 
the Winter. Mr. Rosenthal plans a trip to 
the same place some time later in the Winter. 

A large show window in the Detroit 
Watch Hospital, 2562 Woodward Ave., was 
broken early one morning recently, with a 
brick. Several watches were stolen, accord- 
ing to the police. 

Reid Berkey, son of Chas. A. Berkey, 
wholesale jeweler, is rapidly recovering 
from his recent prolonged illness. If no set- 
back occurs he probably will be at his 
duties again in a short time. 

The announcement is made that Mr. 
Lewis, of Lewis & Moore, jewelers at 6 
Victor Ave., in the vicinity of the Ford 
Motor Co., has retired from the firm and 
the business is now being conducted by 
Harry J. Moore, who also is a skilled op- 
tometrist. This store is well located and in 
a position to handle a large trade. 

Heyn’s, in the downtown shopping dis- 
trict, is making a drive this week on spe- 
cially purchased samples of jewelry. This 
concern is offering 15,000 pieces at from 50 
cents to $1, including earrings, indestructible 
pearl beads, cuff-links, children’s  silver- 
plated meshbags and many other items. 
Heyn’s like other Detroit concerns handling 
jewelry, is engaged in an intensive effort to 
stimulate buying during January and Febru- 
ary, a period that usually is regarded as a 
dull part of the year. 

Thieves smashed a large plate glass win- 
dow in the Traub Bros. jewelry store at 
1281 Woodward Ave., one night recently 
and escaped with 19 rings valued at between 
$300 and $400. The thieves made an easy 
getaway, not even a description being ob- 
tained oi them. This is only one of a num- 
ber of such thefts that have taken place at 
jewelry stores here recently. This is the 
first time in a long period that a store in the 
heart of the downtown shopping district has 
been attacked. It usually is some store in 
an outlying district. 

The Detroit management of R. D. Dunn 
& Co., in a recent trade bulletin covering 
conditions here, reports that the holiday 
trade of the large stores was generally 
satisfactory. Jewelry and novelties, it says, 
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were featured in the trade demand, Ny, 
withstanding Detroit jewelry men closed es 
the year with a fine run of business, they 
are determined there shall be no materi, 
slump through January and February, |; 
order to stimulate buying many of them hay 
engaged in a mid-Winter sales campaig, 
featured by intensive advertising, 

Jacob Segal, of Jacob Segal & Co, dig. 
mond importers, leaves on Jan. 16 for hi 
semi-annual trip to the diamond markets oj 
Europe. He is accompanied by Paul Finke. 
stein, a diamond broker of New York city 
and Max Kurjan, of Cleveland, also a dj. 
mond importer. They sail on the Steame 
Paris and expect to be gone about six weeks 
Mr. Segal will visit Belgium, and also Ho. 
land, where he will pass some time in Ap. 
sterdam. From the latter city he will yjsi 
several cities in Germany. Mrs. Segal anj 
their son, Irvin, will go as far as New York 
with him. 

The new ordinance designed to make ». 
called auction jewelry sales unlawful, was 
adopted at a recent council meeting an 
went immediately into effect, after being 
signed by John C. Lodge, acting mayor, 
This ordinance is intended to supplant the 
one recently declared unconstitutional by 
Judge Ormond F. Hunt, in the Wayne 
County Circuit Court. Almost immediately 
the constitutionality of the ordinance now in 
effect was questioned and a hearing will be 
held shortly on an order citing the city to 
show cause why an injunction should not 
be issued restraining it from enforcing the 
ordinance. The order was granted by Judge 
Adolph F. Marschner, in Circuit Court in 
response to a petition by Allan P. Cox, 
counsel for Theodore Rothstein, 210 Monroe 
Ave., and Joseph Samuel and Milton D. 
Ginsberg, 512 Woodward Ave., jewelers. 
The plaintiffs argue that the new ordinance 
also is unconstitutional because it tends to 
put an unreasonable restraint on trade and 
is virtually a confiscation of property. 








Twenty-four hours after his arrival in 
Allentown, Pa., from Philadelphia, which he 
says is his home, a man about 31 years of 
age was arrested on suspicion recently. He 
was found to have a lot of checks in his pos- 
session and charges of forgery were lodged 
against him. Shortly after the arrest, De 
tective Captain Nixon received a telegram 
from the American Sales Co., dealer in nov- 
elties, Baltimore, Md., requesting that the 
man be arrested as an imposter. It is fe 
ported that he worked for the company until 
last October. When confronted by the tele- 
gram, it is claimed, he admitted his identity. 
Nine worthless checks calling for amounts 
in excess of $100, purporting to be drawn ™ 
the Title and Guarantee and Trust Co., Bal- 
timore, were found in his possession. As 
far as the police know, the man passed only 
one of the checks in Allentown. This was at 
the jewelry store of Paul Koehler, 115 N. 
6th St., where he secured a watch valued a 
$40. The watch, according to the police, 
was found in the man’s pocket. He 1s also 
said to have made a deposit of $2 on a ; 
ring at the store of F. S. Musselman, 6 
and Court Sts., but did not have time to t 
turn and complete the purchase. He also 
visited the jewelry store of P. A. Freemét 
911 Hamilton St., where a small deposit w4 
made on a necklace. 
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As has been his custom every Christmas 
for many years, Coleman E. Adler, this year, 
provided a most excellent entertainment for 
his employes, with a handsome gift for each. 

W. A. Pate, Jr., who had been ill for some 
He was about 38 years of 
age, and for years has conducted a jewelry 


time, is dead. 
establishment on Poydras St. He was well 
known to the trade. 

Among recent visitor to New Orleans 
was Harry Edward Freund, national or- 
ganizer for the National Jewelers’ Publicity 
Association, who, during his stay, was 4 
guest of Gabe Hausmann. 

Sidney Prague, assistant manager of W. 
E, Taylor Co., Inc., is spending a week in 
the hunting field, and reports indicate fear- 
ful havoc among ducks, etc., in the section 
in which Mr. Prague is operating. 

Among visitors from the local territory 
at present in the city making purchases of 
jewelry supplies, etc., are: C. H. Carlman, 
Mobile, Ala.; H. Crosby, Houston, Tex.; 
Gus Temple, Bay St. Louis, Miss.; H. Levy, 
of Levy Bros., Natchez, Miss. 

Isidore Antis, 930 Canal St., has signed 
a lease which will give him possession of 
handsome quarters at 704 Canal St., in the 
Crescent building, ground floor. Mr. Antis 
will not take possession of his new location 
before March 1, by which time it will have 
been much improved and beautified. He ex- 
pects to have one of the handsomest jewelry 
establishments on Canal St. For 20 years 
he has been identified with the trade and 
has prospered continuously. During that 
time he has made four moves and each time 
occupied a larger establishment with a larger 
stock, 

W. E. Taylor Co., Inc., has just finished 
moving into its new quarters, 108 University 
Pl. at the corner of Canal St. The firm, 
in its new quarters, has exactly doubled the 
space at its disposal that was available at 
the old stand, 115 Exchange PI. and will 
be in every way better situated. The com- 
pany has complete possession of the third 
and fourth floors of the building, which is 
known as the Schultz building. Carpenters 
and painters are at work still, and will not 
cease until W. E. Taylor Co., Inc., will have 
one of the handsomest building places in the 
city. James Humphreys, traveling repre- 
sentative for the concern, who has been ill 
for several days, is improving rapidly, and 
expects to be in condition to take the road 
again in a few days. 

Mrs. T. Hausmann, mother of Louis and 
Gabe Hausmann, of Hausmann, Inc.,2 met 
with a painful accident caused by a fall in 
vicinity of her home on St. Charles Ave. 
recently, and from the effects of which 
she has been confined to her room ever 
since, although now improving. On_ the 
77th anniversary of her birthday, however, 
Mrs. Hausmann did not forget the 70 em- 
ployes of Hausmann, Inc., to each of whom 
she presented a beautiful silk umbrella with 
a solid silver handle, as a token of the 
occasion. The Hausmanns are being con- 
Zratulated upon an exquisite specimen of 
the silversmith’s art just executed by this 
firm, in the shape of a silver eagle-topped 
scroll, presented the other day to Charles 
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Weinberger, of the southern division of the 
Fruit Dispatch Co., by employes of the 
division. It is estimated that the gift cost 
$1,000. The scroll is carved out of a solid 
block of silver, 26 by 14 inches. At the 
top is the inscription in letters of raised 
bronze, fused into the silver. Below are the 
names in raised bronze letters of the 300 
employes from whom the gift came. The 
scroll is enclosed in a mahogany case with 
a plate glass front. 








Atlanta, Ga. 





“Bob” Kehl, with F. H. Noble & Co., Chi- 
cago, was in Atlanta during the week, look- 
ing after the interests of his firm. 

Ted Lampert, of M. J. Lampert & Son, 
New York city, was a visitor to Atlanta 
during the week in the interests of his firm. 

Mrs, W. J. Timms, the wife of W. J. 
Timms, prominent Atlanta jeweler, died on 
Dec. 21 from septic poisoning, and Mr. 
Timms’ many friends and acquaintances are 
consoling him on his loss. 

H. B. Hutchinson, Rochelle, Ga., was a 
visitor to the city during the week. Mr. 
Hutchinson reports business in Rochelle as 
very good during the holiday season, with 
prospects bright for a better business year 
in 1924, 

Very few changes in business have taken 
place this New Year’s. Not only have there 
been no reports of business changing hands, 
but the usual changes of employes from firm 
to firm are conspicuous by their absence. 
Everyone seems well satisfied to do business 
at the old stand and make 1924 a bigger and 
better year than was 1923, 

J. D. Madigan, district manager for the 
Gorham Co., is in New York on a brief 
business trip. A. H. Guertin, also with the 
Gorham office in Atlanta, has just returned 
from a trip to New York, where he reports 
conditions as excellent with jewelers look- 
ing forward to a good business season this 
Spring and Summer. 


Local firms and salesmen on the road both 
report business as good in the jewelry line. 
The after-Christmas sale was very good, 
and the demand for repair work has been 
both heavy and consistent. Everything 
points to an excellent Spring season, and 
jewelers are beginning to buy for the Spring 
trade with confidence that business will be 
better this year than for some years past. 

Business conditions in Atlanta are very 
good for the first of the year, with prospects 
bright for a good year in 1924, despite the 
Presidential election and other disturbing 
factors. At present wholesale jewelers are 
busy supplying watch crystals, glasses and 
parts to retailers who are turning their at- 
tention to repair work following the usual 
Christmas rush. Retail jewelers are also re- 
porting good sales, with a great deal of re- 
pair work being done, which is expected to 
bring January up as one of the leading 
months in the new year. 

The injunction brought by local jewelers 
against “fake” auctioneers still hangs fire in 
the local court, having been postponed on 
one pretext or another for two weeks. At- 
lanta jewelers are not worrying about it, 
however. When it became obvious that a 
hearing on the injunction could not be had 
in time to put the auction jewelers out of 
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business before Christmas, local jewelers de- 
termined to abide their time in patience, 
gather all the evidence they could, and do a 
thorough job of cleaning out these shops 
when they once got started. So something 
definite is slated to take place when the hear- 
ing is finally held. 

Burglars one evening recently smashed 
the plate-glass window of the G. W. Baker 
jewelry store at 21% E. Hunter St. and 
escaped with something like $1,000 worth 
of jewelry. Among the goods taken were 
watches, rings, mesh bags, silver and gold 
pens and pencils, and other articles that had 
been placed on sale for the holiday season. 
The burglars, according to the police, waited 
until the patrolman on Hunter St. was at 
the far end of his beat and then took their 
time, cleaning up the window completely. 
No attempt was made to enter the store or 
to crack the safe, the burglars contenting 
themselves with cleaning out the windows of 
the store. 

Atlanta jewelers are unanimous in their 
verdict that the Christmas trade this year 
was better than it has been in some years 
past. Stores were crowded all through the 
holiday season, and the class of goods bought 
was higher and more expensive than was 
the class sold last year. Although the sea- 
son was somewhat marred for local jewelers 
by the presence of a number of auction firms, 
these establishments were no more numerous 
than on previous holidays. Prospects in 
general are bright for a busy year in 1924, 
It is estimated that the gain in agricultural 
products for Georgia during 1923 is $17,- 
000,000—and with this new money in the 
background, everyone is looking for better 
business during the coming year. 

Hubert W. Anderson, one of the most 
prominent jewelers of the south, and for the 
past 14 years with Maier & Berkele, Inc., 
as manager of their advertising and mail- 
order departments, stockholder and director, 
has severed his connection with that com- 
pany to become a member of the well- 
known wholesale jewelry supply house of 
Ewing Bros. Mr. Anderson has just 
secured a substantial interest in that firm 
and will be secretary of Ewing Bros., as 
well as sales manager. Paul Ewing is 
president and Oliver Ewing vice-president 
and treasurer. Mr. Anderson will leave 
Maier & Berkele, Inc., it is understood, 
the middle of January, and will take his 
customary two-weeks’ motoring and fishing 
trip in Florida, as well as paying a visit 
to the leading trade centers of the north 
and east, before entering upon his new 
duties. He will be with Ewing Bros. on 
Feb. 1. In leaving Maier & Berkele, Inc., 
Mr. Anderson makes the change with the 
best of good-will on the part of the mem- 
bers of that organization. He has disposed 
of his stock in that company to Mr. Maier, 
and expects to number his old company 
among his best customers in his new 
capacity. 








Two trays of diamond rings valued at 
$800 were stolen from a show window in 
the establishment of P. H. Caplan Co., 206 
Market St., Harrisburg, Pa., recently by 
thieves who smashed a hole in a heavy plate 
glass. The robbery was discovered the next 
morning. It was the second robbery of its 
kind in the Caplan store during the past 
three years. 








86 THE JEWELERS’ CIRCULAR January 15, 1924 

















GOR! 


Sterling Jilverware 
Ee its 








—, 























THE largest and most widely known 
maker of Sterling (solid silver) in the 
world—-GORHAM has made its name 
on a piece of silver as desirable as the 
Sterling mark itself. This prestige is due 
to a just combination of quality, artistic 
design and price—there is a distinct 
difference between articles bearing the 
Gorham mark and those without it. 


Leading jewelers everywhere have 
Gorham Sterling Silverware 
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U. S. Today Holds THE report issued 
Bulk of the by the National 


City Bank of New 
World’s Gems York last week, on 
the diamonds and gems held in this country, 
will no doubt prove astounding to the public 
and surprise even the members of the jewelry 
trade, inasmuch as it estimates the value of 
the gems brought in in the last 50 years to 
amount to more than $1,000,000,000 and the 
value of these gems in the possession of the 
public today to be worth about $2,000,000,000 
or more than half the entire world’s stock. 
Whether or not these figures are absolutely 
accurate, of course, cannot be clearly de- 
termined, but they are sufficiently correct as 
an estimate to indicate the wonderful market 
for gems within the United States and es- 
tablish clearly the fact that the American 
people are the great gem buying and gem 
wearing people of the world. 

Large as the amount of the gems already 
in this country is, it in no way indicates that 
the market is even approaching a point of 
saturation, because year by year the demand 
for diamonds, pearls and precious stones in 
this country increases at a rate even beyond 
that of the increase in population. The 
statistics of importations have shown this 
increase for 25 years or more; that is, the 
statistics of normal years, for sometimes 
(as in the boom times) they have gone away 
up and sometimes (as during the months 
following the outbreak of the war) they 
have gone away down. But the trend for 
over the 25 years has been upward and 
pronouncedly so, for normal imiportations 
have increased from about $12,000,000 to 
over $80,000,000, the estimate for 1923 being 
about $82,000,000, the highest of any calen- 
dar year except 1919 when the importations 
were abnormal. From present appearances, 
unless some unforeseen changes occur in the 
business and economic situation of the United 
States, the importations of 1924 will be even 
greater, because despite the increase in the 
price of all gems, particularly diamonds, the 
number of jewel wearers grows greater and 
greater as the wages of the workers and the 
standards of living have grown higher. 

As far as real pearls are concerned, the 
demand for these gems has developed un- 
usually within the last 10 years, and today 
the United States is taking its place as the 
great pearl market of the world. Hardly 
20 years ago, the demand for fine pearls was 
almost exclusively from the royal families, 
the nobility and the rich people of Europe. 
Today the European pearl dealer looks to 
the American importer to take the bulk of 
the fine gems and the number of people de- 
manding pearls in this country increases 
every year at even a greater rate than those 
demanding diamonds. 

While the prosperity of the American 
people is in great part the cause for this big 
increase in the demand for gems, another 
and more satisfactory cause lies in the fact 
that it is due to realization on the part of 
the public that gems are an investment as 
well as a luxury in adornment. The steady 
increase in the price of jewels has made 
people as a whole believe that these are the 
one Juxury which they may retain without 
much chance of loss (except through theft). 
With almost everything else, the value de- 
creases almost immediately after the pur- 
chase and continues to decrease, whereas 
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with gems the value remains and even in- 
creases as the years go on. This factor 
alone assures the permanency of the jewel 
market in a way that is afforded to no other 
commodity, and which will continue steadily 
at least within the lives of those now operat- 
ing in the jewelry trade. 





ITH the begin- 
ning of the new 
year, we urge upon all 
jewelers to give first 
place among the resolutions which they 
make in the line of improvement to them- 
selves and their business, to one that, if 
carried out, will be of distinct value to the 
industry as a whole. This is a resolution 
to the effect that they will co-operate with 
the Harvard Bureau of Business Research, 
whole-heartedly, at least to the extent of 
answering promptly, fully and freely, all 
inquiries that they may get from the Bureau 
in its endeavor to determine the cost of 
doing business in the jewelry industry. The 
work already done by this Bureau has been 
of inestimable value to the trade in giving 
us information as to the weak spots in the 
industry, particularly in the way of the busi- 
ness as conducted by the average retail 
jeweler. But it can be made very much more 
valuable if in addition to the small number 
who today report to it, the Bureau can re- 
ceive full reports from several thousand re- 
tail jewelers covering every section of the 
country. 

No individual, firm or corporation should 
have the slightest hesitation in giving the 
fullest information to the Harvard Bureau 
in answer to inquiries, and this should be 
done no matter how unusual are the condi- 
tions which the jeweler may feel surround 
his business. The individual figures sub- 
mitted to the Bureau are kept absolutely 
secret ; no competitor, no creditor or no trade 
organization will ever set eye upon them. 
Even the Bureau itself does not consider 
the man who sends in the figures as these 
are tabulated under code numbers. It is 
only the totals and averages that are given 
out but the greater the number of people 
who submit the figures, the more correct are 
these averages apt to be and the more they 
can be relied upon by the jewelers who wish 
to check up the weaknesses of their own 
organization by comparisons with the 
average figures of the trade at large. 

In return for the information which the 
Harvard Bureau gets, each jeweler sending 
figures is given a copy of the report, which 
will prove most valuable as a check-up on 
his own expenses, mark-up, overhead, profit, 
etc., and show him exactly where his busi- 
ness is strong as well as where it is weak. 
In fact, the reports of the Harvard Bureau 
for the last few years have been used by a 
number of intelligent jewelers as a basis on 
which they have remodeled and developed 
their business on bigger, broader and more 
progressive lines. 

So in co-operating with the Harvard 
Bureau by sending in reports, jewelers will 
feel that not only are they aiding their en- 
tire industry in getting data on which the 
whole structure of the retail business may 
be strengthened, but, in addition, they are 
getting a direct personal benefit from the 
information returned to them in exchange. 
The jeweler who neglects to fill out prompt- 
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ly and return the reports sent to him by this 
Bureau should realize that his action stamps 
him as either lazy or selfish or as a “back 
number” among merchants. 





Dealers Held HE prosecution jg 


Responsible for New York of a 
Quality Marks "U™ber of manufac. 
uality Marks turers and dealers who 


have sold goods improperly marked ag to 
quality, has brought to THE JEWELERs’ Cp. 
CULAR many inquiries from retailers as to 
their responsibility in selling articles that 
will not assay up to marks they bear. Some 
dealers, and even wholesalers, seem to be 
under the impression if they buy articles 
stamped as of a quality they can sell them 
under the assurance that they are up to the 
mark, and that the responsibility, as far as 
the stamping laws are concerned, is not up 
to them but to the manufacturer or whole- 
saler from whom they buy. As one jeweler 
put it, in a recent letter: “How can I be held 
responsible for the quality of goods which 
I did not make and which | cannot determine 
except by destroying the article? Have ] 
not a sufficient defense in showing my bills 
and the representations of the house from 
whom I got these goods?” 

Unfortunately for this and other dealers, 
the laws of the various States do not look 
upon the subject from that angle. Nearly 
all stamping laws provide not only against 
the manufacture of an article improperly 
marked as to quality, but also against the 
sale of such article or even the possession of 
such article for the purpose of sale. The 
intent or knowledge of the seller does not 
come into consideration under the statute. 
Whether he knows the quality or not, makes 
no difference under the law. He is supposed 
to know the quality before he sells it or 
offers it for sale. 

As the Chief Magistrate of New York 
stated from the bench to a number of 
jewelers in his court room, the jeweler is in 
a precarious business as far as the stamping 
laws are concerned; the law presumes that 
he knows the quality of everything that he 
sells and holds him responsible for the mark 
upon it. If he does not know, that is his 
danger. If he has any doubt about the 
quality, it is up to him to remove the quality 
mark before he sells it. 

The condition is a hard one, especially on 
the jeweler who has been deceived by the 
man from whom he buys the merchandise; 
but it cannot be remedied by metaphysical 
discussions. The laws are there on the 
statute books and will remain there, for the 
protection of the public in whose interest 
they were passed. The only safety for the 
jeweler, therefore, lies in purchasing his 
merchandise from houses whose _responsi- 
bility is beyond question and whose trade- 
mark is an assurance that the quality 
stamped on an article will be found in the 
metal. 

The dealer who bases his purchases purely 
on the question of price without considering 
the standing or the reputation of the man 
selling him, is running a serious risk, be- 
cause irrespective of the price that he may 
pay, he must stand behind the quality mark 
on the goods and be responsible and take the 
responsibility in a criminal prosecution 


should they turn out to be improperly” 


stamped. 
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The Sun Set Watch Case Co., Inc., has re- 
moved its business to more spacious quarters 
at 121 Fulton St. 

A passenger on the steamship Majestic, 
which sailed from New York last Saturday, 
was L. Parkovitz, of the Etna Watch Co., 
49 Maiden Lane. 

Nat Godick, of Whitelaw Bros., importers 
of diamonds, 68 Nassau St., sailed for the 
European diamond markets last Saturday on 
the Majestic. 

R. Tunkel, manufacturer of diamond 
mountings, 71 Nassau St., announced to the 
trade last week that J. Ahrens, traveling rep- 
resentative, has severed his connections with 
his concern, 

Jacob Schoen, importer of diamonds, 6 
Maiden Lane, sailed for Europe last Satur- 
day on the Majestic, to visit the foreign dia- 
mond markets. Mr. Schoen expects to re- 
turn about the middle of February. 

A charter of incorporation was filed at 
Albany, N. Y., last week by Friedman & 
Kemeny, jewelers, this city. The incorpora- 
tors are D. Friedman, D. Kemeny and W. 
A, Reitman, and the capital is $25,000. 

Saturday afternoon, Jan, 19, at 2 o’clock, 
the members of the Traveling Jewelers’ As- 
sociation will gather in the rooms of the 
Jewelers’ 24-Karat Club, 15 Maiden Lane, 
for their annual meeting. 

Samuel C. Steinman, eastern representa- 
tive for the Goldsmith Bros. Smelting & 
Refining Co., 20 John St., expects to leave 
some time this month for his usual trip 
throughout the country which will extend 
over a few months. 

_ The Jewelers’ Security Alliance will hold 
its annual meeting at its headquarters, 15 
Maiden Lane, this city, on Friday afternoon, 
Jan. 18. At this meeting important reports 
will be submitted and officers will be elected 
for the ensuing year. 

Phil Silverstein, Pacific Coast representa- 
tive for Morris Kaplan & Son, manufac- 
turers of diamond jewelry, 161 Grand St., 
this city, has been visiting the concern’s 
local office for the past two weeks and ex- 

pects to leave for his territory about Jan. 20. 
Harry F, Garofalo, of the Espositer, Var- 
m Co, Inc, lapidaries and importers of 
Precious stones, 15 Maiden Lane, sailed on 

the George Washington for a six weeks’ 

purchasing trip to the European stone mar- 
kets, He is accompanied by Mrs. Garofalo. 

According to an announcement made last 
week, Felix W. Blum has severed his con- 

nections with the L.-B. Jewelry Mfg. Co., 

re a Broadway. The firm has pur- 
un 4, r, Blum’s interest in the business, 

oo whe being conducted by D. Lichten- 

me rT "a _ M. Woloshin, vice-president, 

The el ‘tei secretary-treasurer. 
politan Ret r- anquet and ball of the Metro- 
oma Ta Jewelers’ Association will take 

an. 27 at Ellsmere Hotel, 80 W. 
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126th St. The committee in charge is trying 
hard to make this affair a success and anyone 
wishing to secure tickets can do so by writ- 
ing to President A, Wolf, 2010 Third Ave., 
or the vice-president, Henry Astor, 1466 
Third Ave. 

O. H. Klebsattel, who has recently joined 
the Ernst Gideon Bek Mfg. Co., maker of 
meshbags and watch chains, 366 Fifth Ave., 
this city, will leave shortly for a trip 
through New England, New York State, the 
middle and southwest. William E, Munnler, 
representing the same concern, left recently 


for his trip through Pennsylvania and the , 


southern States, 

Albert Bausch, formerly engaged in busi- 
ness in Brooklyn, has discontinued in that 
city and is now located at 71 Nassau St., 
New York, where he is trading under the 
name of the Albert Bausch Bracelet Co., 
Inc., maker of flexible bracelets, Mr. 
3ausch is president of the new concern, 
while R. Tunkel is treasurer and secretary, 
and Samuel Tunkel, vice-president. 


Announcement was made several days ago 
that the firm of Rothschild & Loopuit, 
diamond cutters and importers, 535 Pearl 
St., is in the process of dissolution by mutual 
consent. David Rothschild is continuing in 
the diamond business with offices temporarily 
at 535 Pearl St. F. J. Loopuit will continue 
in the diamond business and will add a line 
of precious and semi-precious stones. 

Alexander Grabhorn, of Grabhorn & 
Dubiner, manufacturers of diamond mount- 
ings, 71 Nassau St., and who resides in 
East Orange, N. J., is receiving the sym- 
pathy of his many friends in the trade over 
the loss of his daughter, Madeline, who was 
run over by a truck on Jan. 9. After under- 
going an operation the child passed away a 
few hours later in the Orange Memorial 
Hospital. 

Joseph Frackman, head of the Joseph 
l‘rackman Co., importer and cutter of dia- 
monds and manufacturer of platinum jewel- 
ry, 333 Seventh Ave., was elected a director 
of the Seventh Ave. National Bank, of New 
York, on Tuesday, Jan. 8, at the annual 
meeting held by the shareholders of the bank. 
He intends to sail for Europe on the Ma- 
jestic, which is scheduled to leave this coun- 
try on Feb, 2. Louis Harlib, representative 
of the Frackman concern, expects to leave 
in a few weeks for his regular Pacific Coast 
trip. 

A voluntary petition in bafkruptcy was 
filed on Monday, Jan. 7, in the United States 
District Court, this city, by Louis Florio, 
retail jeweler, 324 E. 152nd St. The sched- 
ules list the liabilities at $1,049, which 


amount constitutes unsecured claims, while 
the assets total $380. These consist of cash 
on hand, $30; stock in trade, $200; house* 
hold goods, $100, and machinery, tools, etc., 
$50. Among the largest unsecured creditors 
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are: T. H, Holland, $158; Smolins Bros., 
$73; N. Zaidens, $179; B. Raff & Sons, $102; 
Henry Davidson, $223, and Omega Watch 
Co., $199. 

The Bulova Watch Co., Fifth Ave. and 
36th St., has just added three men to its 
sales force, including M. G. Evans, who will 
cover Michigan and the northern section of 
Indiana; W. M. Selberg, formerly with 
Olsen & Ebann, Chicago, who will visit the 
trade in Chicago, while M. Stern will cover 
Texas and Oklahoma. All of the sales 
representatives of the Bulova concern are 
now in New York attending the annual 
sales convention. It is expected that they 
will be back in their respective territories 
by Jan. 25. The salesmen will show the 
concern’s new line and also be prepared to 
inform customers of the advertising plans 
the company has for 1924, 

The regular monthly meeting of the New 
York Jewelers’ Benevolent Association was 
held on Tuesday evening, Jan. 8, at the or- 
ganization’s meeting rooms in the Fraternity 
building, 67 W. 125th St. The meeting was 
well attended by members, who displayed a 
lively interest in the nominations for officers 
to be elected at the annual meeting to be 
held on Tuesday evening, Jan. 22. Interest 
was also shown in the report of the banquet 
committee, the members of which declared 
they had completed their plans for this af- 
fair, which will be held at the Hotel Astor, 
Sunday evening, Feb. 24. Owing to the past 
success these banquets have achieved, the 
members were anxious to hear the report of 
the committee, which assured those present 
that a great many reservations had already 
been issued. Seating arrangements for the 
banquet have been limited to 500 persons, 
and more than half of this number have al- 
ready been subscribed to. Tickets cost $4.50 
a person and all requests for reservations 
should be made at once to the chairman of 
the committee, J. Goldstein, 642 W. 172nd 
St., or the secretary of the committee, S. 
Edelberg, 941 Third Ave., or any member 
of the association. In writing for reserva- 
tions, the committee requests that all checks 
be made payable to the New York Jewelers’ 
3enevolent Association. Checks or money 
orders must accompany applications for 
tickets, 

Due to illness, Leon Sichel, middlewest 
representative for Morris Kaplan & Son, 
manufacturers of diamond jewelry, 161 
Grand St., for the past nine years, has re- 
tired from vousiness activity. O. S. Hudis, 
of Nashville, Tenn., will travel for the Kap- 
lan firm over the territory formerly covered 
by Mr. Sichel which is west of Detroit and 
also through the south and southwest. David 
Kaplan will call on the trade in Pennsyl- 
vania, Ohio and New York, while Charles 





(Continued on page 91) 
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Kaplan will cover North Carolina, South 
Carolina, Virginia and Georgia. All these 
men will leave for their respective terri- 
tories within the next few days. 

L. A. Blackinton of Chicago is now repre- 
senting the Modern Ring Mfg. Co. of this 
city in the middle west. ; 

Bett L. Kaufman, wholesale jeweler, is 
moving today (Wednesday) from 37 Maiden 
Lane to room 507 at 9 Maiden Lane. 

B. N. Nelson, of the D. & N. Mfg. Co., 
Providence, R. I., was visiting the concern’s 
local office last week and called on the New 
York trade. 

|, J. Roe, importer of diamonds and 
precious stones, 14 Maiden Lane, returned 
from the Eutopean diamond markets aboard 
the Majestig on Thursday, Jan. 10. 

Georgé Hilsinger, representing the C. Ray 
Randall Co., with an office at 21 Maiden 
Lane, returned to this city last Friday after 
a three week’s trip through the middle west. 

Sol Berman and Isadore Berman, doing 
business thder the trade name of Solis 
Watch Co., formerly located at 71 Nassau 
St, have removed to larger quarters at 154 
Nassau St. 

Nat Moss has joined the firm. of Julius 
H. Moss & Bro., manufacturers of diamond 
mountings, 35 Maiden Lane, and will make 
his headquarters in Chicago, taking care of 
the concern’s western interests. 

The business of the Karasick Novelty Co., 
dealer in jewelry, etc., this city, was in- 
corporated at Albany, N. Y., last week with 
a capital of $10,000. The incorporators are 
S. and C, Karasick and P. Ginsberg. 

It was announced several days ago that 
the partnership heretofore conducted under 
the style of Kohn & Katz, formerly located 
at 90 Nassau St., has been dissolved. I. 
Katz will continue at 12 John St. as the 
K. & K. Watch Co. 

The first regular meeting of the year of 
the Jewelers’ 24-Karat Club will be held at 
the club rooms, 15 Maiden Lane, today 
(Wednesday) at 3 p. M. This being the 
last meeting before the annual banquet takes 
place, a large attendance is expected. 

Morris Sommer, of Morris Sommer, Inc., 
watch importer and agent for the Actina 
Watch Co., 106 Fulton St., sailed today 
(Wednesday) for Switzerland on the Paris. 
Mr. Sommer has gone on a business trip 
and expects to be away for two months. 

Harry Kindler has severed his connections 
with Sigmund Berger, manufacturing 
jeweler, 142 Fulton St., and in the future 
will represent Fleischmann Bros., jewelry 
manufacturers, 315 Fifth Ave. Mr. Kindler 
will visit his former territory, this city and 
the middlewest. 

Many friends of William T. Gough, head 
of the manufacturing jewelry house of 
Carter, Gough & Co., and president of the 
Jewelry Safety Fund Society, called in per- 
Sonor by telephone, Saturday, to express 
their felicitations and good wishes to him 
2 this was the 70th anniversary of his birth. 

le date was celebrated by the employes 
of the New York office, who presented Mr. 
Gough with a magnificent bouquet of Ameri- 
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can Beauty roses, and he was kept busy 
throughout the day with many messages of 
good will which he received from his friends 
and associates in the business, 

Miss Dora Obler, bookkeeper for B, Pus- 
rin, manufacturing jeweler, 55 Chrystie St., 
was married on Jan, 12 to Simon Barrack, a 
jobber in this city. The ceremony was per- 
formed at a Brooklyn temple, and the re- 
ception was held at the bride’s home. The 
couple left immediately for the Adirondack 
mountains, where they will sojourn for two 
weeks. 

No change has taken place in the price of 
platinum since last week and as a result, the 
soft metal is still being quoted at $122 an 
ounce, while that hardened with five per 
cent. iridium is demanding $131 an ounce. 
Platinum containing 10 per cent. iridium can 
be purchased at $140 an ounce, while the 
price of palladium still hovers around $83 
per ounce. Prices quoted on iridium range 
anywhere from $275 to $300 an ounce. Ac- 
cording to one large refining house, the con- 
ditions of the market appear satisfactory 
and buying is just about as active as can be 
expected after the holiday period. 

The annual meeting of the Sterling Silver- 
ware Manufacturers’ Association will be 
held on Friday evening, Jan. 18, at the 
Waldorf-Astoria Hotel. The business ses- 
sion will be preceded by a dinner. The as- 
sociation has moved its offices to 20 Maiden 
Lane, where Alexander P. Vincent, the new 
secretary of the association, is located with 
his staff. Mr. Vincent took over his duties 
on Jan. 1, following the resignation of 
Frederick P. Taggart. Miss Egge, the field 
secretary of the association, also has her 
headquarters at 20 Maiden Lane. Mr. Vin- 
cent, the new secretary, was formerly in the 
consultation division of the Brookmire 
Economic Service, Inc., 25 W. 45th St. 

The many friends of George W. Lebolt, 
treasurer of Lebolt & Co., and in charge 
of the concern’s local store at 534 Fifth 
Ave., will be pleased to learn that he is 
rapidly recovering from an automobile acci- 
dent in which he was seriously hurt last 
Thursday evening. At the present time Mr. 
Lebolt is confined at Stern’s Sanitarium, 77th 
St. and West End Ave., suffering from a 
slight fracture of the skull. Mr. Lebolt was 
out walking last Thursday evening when he 
was struck by an automobile at 44th St. and 
Sixth Ave. He was unconscious but has 
since regained consciousness and is now 
well on the road to recovery. Since the 
accident, Mr. Lebolt’s brother, Nate Lebolt, 
has arrived from Chicago and is now taking 
charge of the New York store. 

The Retail Jewelers’ Association of the 
Bronx held one of its best attended meetings 
on Tuesday night, Jan. 8, at Ebling’s Casino. 
Nominations for officers were made at this 
meeting and on Feb. 5, a meeting will be 
held at which officers will be elected. The 
association will hold a special meeting on 
Jan. 29 at which time arrangements for the 
banquet, which is to be held on Feb. 10, at 
the Hotel Astor, will be made. At the 
meeting held on Tuesday evening of last 
week, the members took up the question of 
helping the widow of Barnett Brown to dis- 
pose of his business. Mr. Brown, as was 
reported in these columns, was shot and 
killed by a bandit who attempted to hold 
him up in his store several weeks ago. 
Members of the association are also working 
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with the police in an attempt to apprehend 
the criminals. The meeting was also at- 
tended by a delegation from the Metro- 
politan Retail Jewelers’ Association. Re- 
quests for reservations for the banquet are 
coming in rapidly and those who desire 
them should communicate immediately with 
Secretary Murray Max, 988 Tiffany St., or 
M. L. Korsunsky, 918 Freeman St. 

The sales staff of L. Heller & Son, Inc., 
met for their annual conference and dinner 
on Dec. 28 at the Hotel Imperial. A 100 
per cent attendance was registered for both 
the synthetic stones and Deltah pearl .de-. 
partments. After partaking of an excellent 
dinner and enjoying the “smokes,” the prob- 
lems of the world, and most of all the jewel- 
ers’ world, were gone over and discussed 
from every angle. New plans were disclosed 
by Samuel Heller that will do much to fur- 
ther the sale of the jewelers as well as the 
manufacturers and jobbers—and the concen- 
sus of opinion was that 1924 will be a real 
year for the Heller products. Among those 
preseft were: Samuel Heller, president and 
treasurer; Milton J. Heller, vice-president; 
Philip Fried, secretary and general manager ; 
Meyer F. Cartoon, advertising and sales 
manager; Chas. Heller, in charge of the 
Providence office; Geo. J. Klinick, eastern 
sales representative; Samuel Wolff, New 
York and Newark sales representative ; 
Jake Levin, middle west representative ; 
Philip Cheskin, merchandise manager; 
Adolph Detgen, merchandise manager ; Sam- 
uel Dorskey, New York and Brooklyn sales 
representative; Chas. N. Samons, New York 
and Newark sales representative; Harry A. 
Stern, eastern and southern representative: 
Saul Kapiloff,. eastern sales representative ; 
Howard B. Rice, Providence sales repre- 
sentative; Ben Grey, sales representative; 
M. S. Taub and H. G. Harris, salesmen. 

The office employes and superintendents 
of the different plants of Handy & Harman, 
bullion dealers and refiners, 59 Cedar St., 
were the guests of the concern last Satur- 
day night at a dinner served in the Hotel 
Astor. There were 62 employes present at 
the dinner, which was presided over by 
Parker D. Handy, president of the concern. 
One of the most interesting features of the 
evening was an address delivered by John F. 
Harman, chairman of the board of directors, 
and who is considered the dean of the silver 
trade. Mr. Harman has been associated 
with the silver business for 57 years and in 
his remarks recited a history of the concern. 
He commented upon the fact that practically 
all of the older firms in the silverware and 
jewelry business were customers of the con- 
cern when they carried the precious metals 
they used away under their arms. All of 
these concerns which are still doing busi- 
ness, Mr. Harman stated, are still on the 
books of Handy & Harman today. The 
speaker also cited the fact that this busi- 
ness started 57 years ago with an invested 
capital of only $50,000, and today has a capi- 
tal of $1,300,000. It was also emphasized 
that as late as 1900 the firm boasted of six 
or seven employes, whereas at the present 
time the staff has almost reached 200. An- 
other pleasant feature of the evening was 
the presentation of watches to Mr. Handy 
and Mr. Harman. Each of the timepieces 
were inscribed with a message, expressing 
the regard and respect in which the employ- 
ers are held by their staff. 







eh A RT eS At AS TACT DR AI 5S MM no aa SIN ba ea 





























































NS TERR ER PREY HEE Dr at actec 














FF. H. Wittstein, of this city, has been 
granted a patent on a finger ring. 

Mr. and Mrs. Norman Wiss, of 286 Rose- 
ville Ave., have been spending the past two 
weeks at Hot Springs, Va. 

J. P. Fagan, of Day, Clark & Co., manu- 
facturing jewelers, of 449 Washington St., is 
now traveling in the south and west for his 
firm. 

The United Bead & Chain Co. has been 
adopted as the style for the business of 
Alfred Schneffele, in Commonwealth Ave., 
manufacturer of gold and silver chains. The 
name has been registered. 

William J. Allsopp, of Allsopp & Son, 
manufacturing jewelers, of 475 Washington 
St., is calling on the trade this week in 
Joston. He will visit Philadelphia, Wash- 
ington, Richmond and Norfolk next week. 

Paul Gunderman, Francis Canimetti and 
Florence W. Smith have incorporated the 
New Jersey Engraving Works, at 61 River 
St., Paterson, with a capitalization of $50,000. 
The firm will do a general engraving busi- 
ness. 

A certificate of incorporation has been filed 
for the Jersey City Enameling & Refining 
Co., Inc., 307 Ocean Ave., Jersey City, 
capitalized at $100,000. The incorporators 
are William and Mary E. Lehndorff and 
Peter Connin. 

The Armor Bronze Co., which will manu- 
facture bronze novelties, has been incor- 
porated by Sig. C. Landsberg, Louis Stern- 
berg and Conrad Osterman, with a capitali- 
zation of $45,000. The plant is located at 
Garwood, N. J. 

Isaac Wigdor, jeweler of Bayonne, 
N. J., has announced the engagement of his 
daughter, Anna, to Jesse Block, senior mem- 
ber of the firm of Block Bros., diamond im- 
porters and wholesale jewelers, 15 Maiden 
Lane, New York. 

The Ivory Mfg. Co, tc deal in and manu- 
facture ivory articles, has been incorporated 
by Thomas I. Boyland, William J. Ryan and 
Leo E. Gaffney. The registered office is 
given as 65 Peace St., New Brunswick, The 
authorized capital is $125,000. 

The Misses Charlotte and Ruth Wynkoop, 
of 484 Summer Ave., won first prize for 
the most original costurres at the recent ice 
carnival at Lake Placid, N. Y., among more 
than 100 contestants. They are daughters 
of Bion T. Wynkoop, treasurer of the White- 
head & Hoag Co. 

A. N. French has severed his relations 
with the William Huger Co., which concern 
he represented in the middle west for the 
past two years, and in the future will cover 
the same territory for the Carpenter-Koll- 
mar Co., manufacturers of rings and ring 
mountings, this city. 

William H. Gregory, who has traveled for 
many years for Strobell & Crane in the mid- 
dle west and south, and who was elected 
vice-president of the company in 1916, has 
retired and William N. Peal, the eastern rep- 
resentative of the company, has been elected 
vice-president to succeed him. Frank T. 
Kelly, formerly with Bigalke & Eckert Co., 
will represent the company in the west and 
south, after Jan. 1. 

The firm of Lowenstein, Sandler & Siegel, 


THE JEWELERS’ CIRCULAR 
manufacturers of gold mountings, at 475 


Washington St., was incorporated at the 
first of the year with a capitalization of 
$25,000 to take over the business formerly 
conducted under a partnership. The officers 
are: President, H. I. Lowenstein; treasurer, 
A. J. Siegel; secretary, Joseph Sandler. 
Mr. Siegel is calling on the trade in Wash- 
ington and Baltimore for the firm this week. 
Harvey H. Miller left Saturday to cover the 
Chicago territory. 











George W. Kelty, of the M. J. Smit Co., 
left last week for St. Petersburg, Fla., to 
take a rest. He escaped the coldest weather 
of the season, for before he was gone 48 
hours a temperature of three degrees below 
zero was recorded here. Mr. Kelty expects 
to remain in the south for several weeks. 

Kazmierz W. Mozur, Erie, Pa., last week 
filed a voluntary petition in bankruptcy in 
the United States District Court, Pitts- 
burgh. He lists his liabilities at $9,192, with 
assets of $5,190. Of the latter amount most 
is represented in stock in trade. The case 
will be referred to the referee in bankruptcy 
at Erie, Pa., for adjudication. 

An unknown window smasher last week 
used a glass cutter to enable him to rob the 
display window of M. S. Neiman & Co., 319 
5th Ave., McKeesport, of goods valued at 
$50. The thief cut a large circle in the 
glass and then broke it with a padded brick 
or something of the sort. A number of 
pieces of jewelry were taken by the robber. 

As far as known, with the exception of 
one robbery reported early in the month, 
Pittsburgh jewelers escaped without any 
particular losses because of theft during the 
rush of the holiday season. Some of the 
larger stores employed special officers to 
keep a sharp lookout for suspicious char- 
acters, and it was figured that it was worth 
it. Particular watch was kept upon persons 
who examined valuable articles. 

Watches appear to be in very good de- 
mand in Pittsburgh at the present time, and 
these and clocks are reported scarce. Nu- 
merous establishments had an_ especially 
good run on watches during the holidays, 
regardless of the fact that large stocks of 
timepieces had been laid in earlier in the 
year. Diamonds also were a good sale, and 
in this respect some houses report having 
the best diamond business in their history. 

G. C. Driver, credit manager of the May 
‘Co., of Cleveland, who last week addressed 
the members of the Retail Credit Men’s As- 
sociation, of this city, told his hearers not 
to be “yes” men or women, and to put good- 
will above that of gold. He contended that 
good-will is more valuable. He clair:ed that 
the business outlook over the country was 
very good and that in Cleveland, in particu- 
lar, merchants are all set for a big business 
in 1924. Collections during November and 
December had been especially good and that 
he was looking to the future with much 
promise. 

The worst that the recent flood did in the 
Pittsburgh district was to put water into 
the cellars of some of the jewelers, and they 
have been busy drying the floors out among 
those whose houses were so unfortunate as 
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to get caught in the deluge from the 
valleys. To make matters worse, se by 

. S€, Severe golf 
weather followed in the wake of the flood 
There was considerable damage to some 
establishments in other lines. The jewelers 
generally, took precautions when jt was 
found they would be affected by the high 
water, and as far as known, none of them 
had any loss, outside of being put to the 
expense of removal of goods to iplaces of 
safety. 

On Tuesday, Jan, 15, there was an ey. 
ning of education and instruction, with , 
special program in the Chamber 0f Com. 
merce rooms, Chamber of Commerce ui. 
ing, 7th Ave. and Smithfield St. midway 
between the Fort Pitt and William Penp 
hotels. Motion pictures of the manufactur. 
ing processes used in making both glassware 
and pottery were to be shown. Prof, Alex. 
ander Silverman, of the University of Pitts. 
burgh, noted glass technologist, was to dis. 
cuss “A Review of Glass Making with 
Modern Developments,” while George ¢. 
Mitchell, of the Pope-Gosser China Co., re. 
tiring president of the United States Potters 
Association, was to talk on pottery manv- 
facture. An official meeting of the Westen 
Association membership also will. be held 
during the week. 











William C. Kendrick, of William! Kend- 
rick’s Sons, plans to leave the ‘city within « 
week or so, for Florida, where he will stay 
until warm weather. 

Illness has kept two employes of William 
Kendrick’s Sons away for the past few days, 
Miss Cora Ellis having been ill for three 
weeks, while Miss Leah Ryan has been away 
about a week. 

3rainerd Lemon, of Lemon & Son, local 
retailers, is leaving this city for another 
trip to Europe, to confer with Euro 
pean buyers whom he employs to collect fine 
antique silverware and jewelry, for sale io 
Louisville. 

Louisville jewelers report that business 
since the holidays has been quite fair, Ex- 
changing of gifts has about ended, while 
collections are coming in well, and_ the 
general outlook appears good. Several of 
the leading dealers stated that it looked as 
if the first six months would be a continua: 
tion of the good business handled over the 
past 18 months, while the outlook is for 4 
good season throughout the year. 

Retail merchants of Louisville have read 
with considerable interest how retailers 4 
Evansville, Ind.. got together through theit 
retail merchants association and banned 
trading stamps. An eastern trading stam? 
organization sought an injunction against 
the merchants, but this was denied. In 
Louisville the retailers of jewelry have prac: 
tically abandoned stamps, but department 
stores give them, and it has been impossible 
to stop the department stores, as they af 
links of New York chains, which contra 
certain trading stamp organizations it 1s said. 








The Winget Jewelry Co. has moved .” 
the Ragan building, Gastonia, N. C,, tot 
Third National Bank building. 








e- = 


ji. thn tam eae 


a i i i i 





lers, 

Was 
high 
them 
- the 
§ of 





Samuel Krueger, prominent jewelry dealer 
f Wichita Falls, Tex., visited the Gruen 
Watch Works on Wednesday. 

Harry W. Schwettmann, manager of one 
{the departments of the Gruen Watch Co. 
m Time Hill, was elected recording secre- 





tary of the Third Evangelical Church, 9th 
and Walnut Sts., at the annual meeting dur- 
ing the week. 


The Neave building at the northwest cor- 
ver of 4th and Race Sts., in which the 
George H. Newstedt Co. has the principal 
sore, has been sold. It was acquired by 
Walter J. Friedlander for a sum said to be 
n the neighborhood of $600,000. 

George J. Gruen, secretary and treasurer 
of the Gruen Watch Co., was listed among 
the leading contributors to the fund that is 
being raised to feed the starving children of 
Germany. Cincinnati has been assigned a 
quota of $125,000 out of the $10,000,000. 
Jonas Wise, one of the owners of Froh- 
man & Co., in the Harrison building, is go- 
ing to have a hard life from the middle of 
January through the Summer of 1924. Mr. 
Wise sails from New York on the steamship 
Laconia, Jan. 15, for a tour around the 
world. It will take about seven months to 
make the circle around the globe. 

Fred Voth, who formerly was associated 
with Peck, Selmeier & Peck, jewelers on 
4th St. has since become a member of the 
traveling force of Frohman & Co., Harrison 
building. He takes the place of Joseph B. 
Gerwe, who recently resigned to go into the 
hardware _ business. Voth will travel 
through a number of States in the central 
and southern part of the country. 

Another instance in which a burglar alarm 
sounded and summoned a squad of police 
without finding any burglars was recorded 
in Cincinnati early Sunday. This time the 
burglar alarm at Korf’s jewelry store, 625 
Main St., sounded off and brought two de- 
tails of police, one from the local force and 
one from the Ohio Messenger Service. 
Neither delegation was able to find anything 
wrong, nor did they determine any loss of 
jewelry, 

The first meeting of creditors of James K. 
Bingaman, bankrupt jeweler, 1535 Vine St., 
was held in the office of Charles T. Greve, 
referee in bankruptcy in this city, last week. 
lt resulted in the appointment of W. R. 
Benham as trustee in bankruptcy, with his 
bond being fixed at $5,000. Bingaman was 
ma principal owner of the Reliable Jewelry 
-). on upper Vine St. The store failed sev- 
tral weeks ago. Bingaman also conducts a 
‘tore on 6th St., just west of Vine St., but 
there is no direct connection between the 
two establishments. 

Based on cold statistics and facts about 
collections, the year 1924 will be a mighty 
good one in the jewelry profession, accord- 
Ing to Sig Strauss, head of the diamond 
firm of that name. He asserted that collec- 
tions from jewelers thus far have been ex- 
ceptionally good and with this condition of 
affairs it js only natural to suppose that 
good business will continue to prevail. When 
re ea are good, jewelers are selling 
: wares and wholesale houses and man- 
sig base their supply upon that 
‘chine hen collections are not good the 

g houses proceed cautiously as it 1s 
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feared a setback is forthcoming in the trade. 
However, Strauss, who recently returned 
from New York city, feels that this will not 
occur during the new year. He leaves Sun; 
day for the first southern trip, going as far 
south as Florida and Louisiana, and expects 
to be gone several weeks. 

Two Cincinnati jewelry’ manufacturers 
were: injured in a fall on a slippery section 
of walk when leaving the home of a mutual 
friend last week. A. S. Workum, diamond 
cutter, and W, F. Schumer, of the Schumer 
Bros. Co., were the victims, the former suf- 
fering a wrenched shoulder, while the latter 
is nursing a badly swollen right hand. 
Workum and Schumer had been visiting a 
home on Flérida Ave., Norwood, and were 
leaving, when the diamond cutter slipped 
on an icy section of the pavement. Schumer 
made an effort to catch him and was himself 
hurled to the ground. The accident occurred 
Friday night and was at the beginning of the 
48-hour cold spell that gripped Cincinnati. 
The thermometer dropped as low as 6° be- 
low zero Saturday and then moderated over 
Sunday. The Ohio River came up out of 
its banks at thé same time and caused the 
abandonment of Central Union station for 
several days. 

To O. M. Jaccod, who is associated with 
John S. Breen in the Union Central sky- 
scraper, falls the distinction of receiving the 
first certificate of award made by the Horo- 
logical Institute of America in Cincinnati. 
Jaccod took all of his examinations in watch 
construction with flying colors and is con- 
sidered an expert maker of the Swiss design. 
The examinations covered a period of sev- 
eral months, and at the conclusion’ he sent 
on the watch, of no less than 15 jewels, to 
institute headquarters at Washington, D. C., 
and in turn it was broken up and the parts 
returned to him. It was again put together 
by Jaccod under the supervision of W. S. 
Williams, who had been appointed by the 
institute, and the receipt of his certificate 
followed. Jaccod is the first watchmaker in 
Cincinnati to be accorded that honor. He is 
associated with “Jack” Breen, whose estab- 
lishment is located on the ninth floor of the 
Union Central building. 








Birmingham, Ala. 


Phil Tishman, president of Brackin’s 
Jewelry Co., is in New York making pur- 
chases for his company. He will be absent 
several days, and while in New York will 
be the guest of his brother, Morris Tishman, 
diamond importer, 71 Nassau St. 

Hubard Howard was arrested in Girard, 
charged with cashing worthless checks on 
jewelers and other merchants. One of these 
checks was for $70, and was drawn on the 
Phoenix-Girard Bank. Howard claimed 
this check was given to him by a man named 
J. W. Wilson, whom the officers have not 
been able to locate. 

The Mendelsohn Jewelry Co., with Max 
Mendelsohn as president, will open for busi- 
ness in the Hillman Hotel block on 19th St., 
about Feb. 1, it is announced. This is a 
new company recently organized and incor- 
porated. They will commence business with 
an entirely new stock of goods and new 
fixtures. The store building which they will 
occupy is being thoroughly overhauled and 
improved. They will have one of the nicest 
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retail jewelry stores in Birmingham when 
they are open for business. 

Mrs. Marguerite Stewart, alias “Sarah 
Shepler,” said ‘to be prominently connected 
in Los Angeles, Cal., has been arrested at 
Mobile for New Orleans authorities. She 
is wanted in New Orleans on the charge of 
passing bad checks on jewelers, department 
stores and hotels. When arrested she ad- 
mitted her guilt to the Mobile officers, and 
stated she would return to New Orleans and 
plead her own case. Mrs. Stewart had been 
in Mobile but a short time when arrested. 
She admits that her home is in Los Angeles, 
Cal., but gave no reason for her presence 
in New Orleans and in Mobile. 

The Birmingham News annual silver lov- 
ing.cup was“awarded to Dr. J. W. Dowling, 
city and county health physician, Jan. 10, by 
a committee composed of representatives 
from various Civic organizations. A cup is 
awarded annually by the Birmingham News 
to that man or woman who, in the opinion 
of the committee, has rendered to the city 
the most valuable unselfish service during 
the preceding year. The cup just awarded 
to Dr. Dowling is the largest and hand- 
somest ever seen in Birmingham. It was 
on display in the show windows at the Reid 
Lawson jewelry store for some time and 
proved a center of attraction. The cup was 
selected personally by Mr. Lawson and cost 
$500. There were more than a dozen men 
and women nominated as candidates to re- 
ceive the cup. 

Mrs. Cecth, Wilson was awarded the Tyler 
merit cup at'a meeting of the judges held 
Jan. 9. This*cup was given by the Tyler 
Jewelry Co., iEnsley, to that person who 
had rendered the most distinguished and un- 
selfish service to the community during the 
past five years. Mrs. Wilson has been a 
teacher in the Ensley schools for the past 
25 years. The presentation was made by 
Rev. Edmunds Bennett, rector of St. Johns 
Church. The cup was one of the most 
beautiful cups ever awarded on any occasion 
in Ensley. It was designed especially for 
this purpose. P. H. Tyler, president of the 
Tyler Jewelry Co., stated that it is the in- 
tention of his company to award a like cup 
each year. The award was made by a com- 
mittee composed of representatives from all 
civic bodies and the leading churches of 
Ensley. 

The question of bad checks has been giv- 
ing the merchants of Tuscaloosa much con- 
cern lately. It is not so much the bad 
checks usually given by the professional bad 
check artist, but many people of the city 
have fallen into the habit of giving checks 
on banks when they do not have sufficient 
funds to cover them at the time, thus giving 
the jewelers and other merchants much 
trouble. At a meeting of the Merchants’ 
Bureau, which is composed of all leading 
jewelers and other merchants of Tuscaloosa, 
the question of bad checks was discussed. 
It was decided that when a member of the 
bureau receives a bad check that the check 
be sent to the secretary of the bureau, and 
that a list of these checks be made. Then 
each business house will be supplied with 
a list of names of persons from time to 
time who have given bad checks. At the 
same meeting the matter of entering suit for 
the collection of bad debts was discussed 
and finally referred to the board of directors 
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Chicago Notes 





J. W. Tice, Chicago manager for Adolphe 
Schwob, Inc., is spending a couple of weeks 
a Excelsior Springs, resting. 

J. M. Ritter has returned to Chicago from 
New York where he spent 10 days visiting 
the markets and calling on friends. 

Joseph D. Posner, representing the Lyons 
Mfg. Co., left last week for the west and 
northwest and will be gone for a couple of 
weeks, 

Nat Pian, Columbus Memorial building, 
is spending a ccuple of weeks in New York 
city visiting with friends and looking over 
the market. 

EM. Craft, of the Craft Co., Indian- 
apolis, is spending a couple of weeks in 
Chicago, calling on the trade and visiting 
with friends. 

Rk. C, Linthicum, of Buss, Linthicum & 
Thorson, and in charge of their New York 
office, is spending a few days here visiting 
at the home office. 

Al. Kahn, representing the Emerson 
Watch Co., and the Hudson Jewelry Co., is 
making a 10-day trip through the northwest, 
calling on the trade. 

E. G. Adler, of the Bonner Mfg. Co., 
left last week for New York, where he will 
attend the banquet of the Jewelers’ 24-Karat 
Club, and visit at the home office. 


George H. Thomas, Heyworth building, 
is spending a week in New York and the 
east visiting the factories he represents and 
making connections for this year. 

Raymond L. Klein, Chicago manager for 
Goldsmith, Stern Co., returned home last 
week from New York, where he spent ten 
days visiting at their home office. 

The Reingold Jewelry Co., located on the 
10th fleor of the Mallers building for some 
time, have removed their offices to suite 1136 
Stewart building, 108 N. State St. 

George W. Cureton, Chicago manager for 
the Newhall Mfg. Co., is making a business 
trip through the south and to the Pacific 
Coast and will be gone for six weeks. 
_Fred L. Pettee, Charles A. Kreich and J. 
F. Terry, representing the Waterbury Clock 
Co., left recently for their respective terri- 
tories and will be gone for several weeks. 

oe Newman, diamond broker, has re- 
moved his office from 159 N. State St., 
to suite 504 Columbus Memorial building, 
where he has secured desirable quarters. 

George Hughes, of Holmes & Edwards 
factory of the International Silver Co., re- 
turned to Chicago last week from the east, 


—_ he spent a week visiting at the fac- 
y. 
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Charles T. Ross, Chicago manager of the 
Waterbury Clock Co., left this week for 
their New York office and factory at 
Waterbury, where he will visit for a couple 
of weeks. 

J. S. Loftis, of Loftis Bros. & Co., re- 
turned to Chicago last week from New 
York, where he spent a week visiting with 
relatives and looking over the diamond 
markets, 

IF, W. Radcliffe, Pacific Coast representa- 
tive for M. A. Mead & Co., arrived in 
Chicago last week to visit at the home office 
for a couple of weeks, and renew old ac- 
quaintances, 

I. Schwartz, Carl L. Loeb and Louis Ep- 
stein, representing ]. Schwartz, 1109 Hey- 
worth building, left for their respective ter- 
ritories this week and will be gone for 
several weeks. — 

S. S. Levine, watchmaker to the trade, 
has removed his office from the ninth floor 
of the Heyworth building, to suite 301, the 
same building, where he has secured con- 
siderable more space. 

Miiton Sabsevitz, of Alex Sabsevitz, watch 
importers, New York, is spending about 10 
days in Chicago, visiting the trade and mak- 
ing connections for the representation of 
their line in this territory for this year. 

G. S. Brown, representing the Seth 
Thomas Clock Co., through the middlewest, 
and W. J. McKinley, who represents the 
house in the south, are now out on their 
territory and report business very good. 

Harry Miller, factory representative, is 
spending several weeks in New York and 
the east visiting the factories he _ repre- 
sents. En route home Mr. Miller is stop- 
ping off at the principal cities to visit the 
trade, 

Miss Zelma Blitz, associated with the 
Martin F. Lenz Co., announces her en- 
gagement to Irving Hill, of St. Louis, Mo. 
The wedding date has as yet not been de- 
cided upon but it will take place sometime 
this Fall. 

Henry Agate, of the Bonner Mfg. Co., 
accompanied by his wife and son Jerry, 
spent several days in Chicago last week on 
their way home from the Pacific Coast, 
where they spent the entire month of De- 
cember attending to business. 

Al. Feldman has associated himself with 
the sales force of I. Schwartz, 1109 Hey- 
worth building, and will represent this con- 
cern in Texas and Oklahoma. Mr. Feld- 
man will leave for his territory this week 
to be gone for several weeks. 

Fred Whitney, of the Hadley Co. re- 
turned last week from Providence, where 
he spent a couple of weeks visiting the fac- 


tory. After spending a few days in Chi- 
cago, Mr. Whitney again left on a short 
business trip through the east. 

James G. Ludlum, director of the Inter- 
national Silver Co., and manager of the 
Holmes & Edwards division, accompanied 
by W. B. Griffin, advertising manager of this 
concern, spent a few days in Chicago last 
week and also visited at the local of- 
free, 

A. Jays, Toledo, O., spent the past week 
in Chicago looking over the markets and 
making purchases for the new retail jewelry 
store he is opening in that city on or about 
Feb. 1, under the name of the Jays’ Jewelry 
Store. Mr. Jays formerly was employed 
by one of the retail stores in that city. 

Fred Maeder has entered into the diamond 
setting business for himself and has secured 
desirable space in suite 1310 Columbus 
Memorial building.: Mr. Maeder is well 
known to the trade in this city having been 
connected with James Peters & Co., for the 
past 18 years, serving as foreman of their 
shop. 

F, M. Herold has associated himself with 
the sales force of the Stein & Ellbogen Co., 
whom he will represent in the northwest, 
making his headquarters at Minneapolis. 
Mr. Herold for the past seven years was 
connected with H. S. Clausin Co., and has 
made many friends in the trade, all of whom 
wish him success in his new undertakings. 

Friends of J. Faermark, engraver to the 
trade, Columbus Memorial building, will be 
pleased to learn that he is rapidly recovering 
at the St. Luke’s Hospital after having his 
left foot amputated a few inches above the 
ankle. Mr, Faermark had suffered intense 
pain in this limb for the past two years 
and his only relief was to have the opera- 
tion performed. 

Herbert Brandt, who has made connec- 
tions with the Bonner Mfg. Co., of New 
York, to represent this house on the Pacific 
Coast, passed through Chicago last week on 
his way to the home office, where he will 
spend a couple of weeks. Mr. Brandt is 
well known to the trade on the Coast and 
formerly was connected with E. Bastheim 
Co., of Los Angeles. 

F. A. Denninger, sales manager, and C. 
R. Hoffman, advertising manager of the 
New York office of the Ingersoll Watch 
Co., spent the past week in Chicago, attend- 
ing a sales conference that was held at the 
LaSalle Hotel. ‘J. J. Berka, W. T. Connor, 
M. Abeggler, R, I. Norris, Wm. Burns, and 
J. B. Smellie, representatives of this con- 
cern, left for their respective territories at 
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the close of the conference and will be gone 
for an indefinite length of time. 

Myron J. Mark, of Max Mark, St. Paul, 
Minn., was in Chicago last week introduc- 
ing a new product. 

Thos. J. Dee, of Thos. J. Dee & Co., ac- 
companied by his wife, are spending several 
weeks in Florida, visiting and resting. 

Math Yumm, _ representing Adolphe 
Schwob, Inc., is spending a couple of weeks 
in New York, visiting the home office. 

Al. Kramer, Heyworth building, factory 
representative, left recently for the south to 
visit the trade in the interest of his firm. 

Louis H. Green, Chicago manager for the 
Chas. E. Hancock Co., left last week for 
the south and will be gone for six weeks. 

Nat Oppenheimer, of Nat Oppenheimer 
& Bros., 7 W. Madison St., is spending 10 
days in New York looking over the markets. 

A. G. Asch, of the Myron Jewelry Co., of 
St. Paul, spent the past week in Chicago, 
looking over the markets and visiting with 
friends. 

J. Y. Lebolt, of Lebolt & Co., left last 
week for California, where he will remain 
for three months resting and visiting with 
friends. . 

M. L. Jacoby, representing the Sterling 
Mfg. Co., is making a business trip through 
the northwest and will be gone for a couple 
of weeks. » 

I, S. Richter, and E. S. Heller, manu- 
facturers’ representatives, left Sunday night 
for the northwest and will be gone for about 
10 days. 

Victor B. Hume, manufacturers’ repre- 
seutative, is speuding a week in New York 
and the east visiting at the factories he 
represents. 

Ernest Block, of Louis Stern & Co., will 
leave Monday for the Pacific Coast to call 
on the trade and will return in about five 
weeks time. 

“Bob” Kehl, Pacific Coast representative 
for F. H. Noble & Co., left Chicago last 
week for his territory and will be gone for 
several months. 

J. B. Macdonald, of the Wolcott Mfg. 
Co., is making a business trip through the 
northwest and west and will be gone for 
about 10 days. 

G. Lemon, president of E. L. Logee Co., 
Providence, R. I., spent several days in Chi- 
cago last week visiting Charles E. Howes, 
the local manager. 

Alan Pinero, representing the LeStage 
Mfg. Co., and E. I. Franklin & Co., left 
for the northwest to visit the trade and 
will return to Chicago this week. 

Wm. G. Lenhardt, representing the E. L. 
Spencer Co., returned recently from the east 
where he visited the factory, and en route 
home stopped off to visit the trade. 

Oscar F. Blankenmeister, of St. Louis, 
passed through Chicago last week on his 
way home from the east filled with en- 
thusiasm about good business in 1924. 

John J. List, of Waukegan, IIl., reported 
to the police that on Friday evening of last 
week thieves held up his store and escaped 
with watches and jewelry amounting to 
about $1,000.00. 

Jos. Solovitch, diamond broker, formerly 
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located at 5 S. Wabash Ave., has removed 
his office to suite 504 Columbus Memorial 
building, 31 N. State St., where he has se- 
cured larger quarters. 

Victor Moore, Spokane, Wash., represent- 
ing the Norris, Alister-Ball Co., accompanied 
by R. E. Leininger, his assistant, are spend- 
ing this week at the home office getting their 
new lines ready. 

I’, L. Bradley, Chicago manager, accom- 
panied by J. Aschmann, T. W. Agnew and 
I. Wilkenson, of the sales force of the New 
Haven Clock Co., returned to Chicago this 
weck from the east where they spent a week 
attending a sales conference. 

According to the will of the late Joseph 
C, Manheimer, of Louis Manheimer & Son 
Co., which was filed last week, he left his 
entire $200,000 estate to his widow, Mrs. 
Molly Hayes Manheimer, 5483 Hlyde Park 
Ave. 

“Billie’ Lamb, of the Geo. H. Fuller & 
Son Co., accompanied by Mrs. Lamb, re- 
turned last week from New Orleans, where 
he spent a month fishing and hunting. En 
route home Mr. Lamb stopped off at some 
of the larger cities to visit the trade. 

Sam Amberg, well known to the jobbing 
and department store trade through the 
middlewest, has associated himself with the 
sales force of the Hugh E. King Sales Co., 
and will represent this concern in the north- 
west, carrying all the lines they represent. 

C. A. Randall, has become connected with 
the sales force of the Norris, Alister-Ball 
Co., and will represent this concern in Ohio, 
Mr. Randall is well known to the jewelry 
trade of this country having been associated 
with several of the largest houses in the 
east and middle west. 

I. ©. Newman, 133 N. Clark St., reported 
to the police last Friday that during the night 
spark plugs had been hurled through one of 
his display windows. There was no jewelry 
displayed where the glass had been broken, 
and it is his belief that the spark plugs 
had been thrown by revelers on their way 
home. He estimates the loss at about $500. 

Nat Lebolt of Lebolt & Co., left last Fri- 
day morning for New York upon word re- 
ceived that his brother George Lebolt who 
is in charge of their New York store had 
been hit by an automobile on Thursday eve- 
ning. From the latest reports received Mr. 
Lebolt is suffering from a skull fracture and 


is confined at the Stern Hospital. He is 
getting along very nicely. 
Ralph Lookabaugh, who has been cm- 


ployed by the Kalo Jewelers for the past 
18 months, will resign his position with 
this concern on February J, to associate 
himself with his brother, K. E. Lookabaugh, 
retail jeweler, located at 1414 Morse St., of 
this city. Before his connections with the 
Kalo Jewelers, Mr. Lookabaugh had charge 
of his brother’s branch store until it was 
sold. 

John Moran who was arrested in Syracuse, 
N. Y., on Dec. 14, on suspicion that he was 
implicated in a recent store robbery in that 
city, was brought back to Chicago by police 
authorities to answer the charge of break- 
ing the window of Mrs. Isaac Rosenblum, 
retail jeweler located at 1841 W. 35th St., 
and escaping with jewelry and watches val- 
ued at $2,595. Moran’s case was brought up 
in the S. Clark St. Court last Tuesday and 
was postponed until this week. 

On Tuesday afternoon of last week the 
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directors of the Chicago district of the Na 
tional Jewelers’ Board of Trade, held ; 
mecting in the rooms of the Board, 5g Eas 
Washington St., and elected Frank E, Dean 
of the Associated Silver Co., as honorary 
vice-president of the Chicago District, }; 
was the wish of the directors that some ¢. 
rector should be selected to serve as chair. 
man of the meeting in the absence of the 
honorary vice president, and A. L, Ellbogen 
of Stein Ellbogen was selected as the vig 
chairman. 

Prof. Oliver C. Farrington, curator of 
geology at the Field Museum, returned to 
Chicago last week with some rare black 
diamonds and other Brazilian gems, Proj 
Farrington, spent seven months in research 
work for the museum in the interior of Bra. 
zil, traveling more than 700 miles by muk 
train. Although the main object of his trip 
was to study the gem fieid, Prof. Farring. 
ton brought back the remains of a megathy. 
rium, a huge prehistoric South American 
sloth, which he found near a water hole 
far in the interior of Brazil. Few bones of 
this extinct animal have ever been found 
Despite Brazil’s big contributions to the 
world’s gem supply, vast fields, rich in dia- 
monds, topazes and emeralds, still remain 
unworked, Prof. Farrington said. 








Omaha 

George Brooks, a jeweler at Ainsworth, 
died a week before Christmas. He had been 
suffering with heart disease for some three 
months, 

Among the out-of-town jewelers in Oma- 
ha during the week were Harry Martin, 
Lyons, Nebr., and Harry H. Stone, Mal- 
vern, Ia. 

O. C. Larson, Neola, Ia., has sold his 
business to Fred Herhardt, of that place. 
Mr, Larson, in turn, has purchased the 
jewelry business of Ernest Shipp, Burwell, 
Nebr. 

A. B. Shepherd, traveler for the Byrne- 
Duff Jewelry Co., Omaha, spent his holiday 
vacation with friends and relatives in Iowa 
Joseph P. Byrne, of the concern, is busying 
himself out of business hours working ott 
“stunts” for the Ku Ku celebration, which 
is to be held one evening in connection with 
the convention of the Nebraska Jewelers’ 
Association at Grand Island, Nebr., Feb. 19- 
20. Mr. Byrne is chairman of the Ku Ko 
entertainment committee this year. 

“Jewelers in this territory were excep 
tionally favored by the weather during the 
holiday buying season,” said A. F. Smith, 
of the A. F. Smith Co. “If we had had 2 
temperature of five below zero for a period 
of three weeks before Christmas, it would 
have cut down the holiday business volume 
one-third. Instead of that, every day was 
almost like Summer and holiday shopping 
was at its best. At the same time, the fine 
weather had some effect on the jewelers ™ 
the smaller towns, because it was so ¢asy 
for customers to drive that many of them 
went to the larger towns where they could 
look over a larger variety; but, on the 
whole, they did pretty well. Business wa 
spotted, to be sure. Some complained, how- 
ever, because there was an unusual dem 
for goods they did not have, and the cus 
tomers would not wait, but went elsewhert 
to buy.” 
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y. P. Alsted, president of the Alsted- 
Kasten Co., Wisconsin St. jewelers, has re- 
covered from a serious illness and has left 
Milwaukee for California, where he will en- 
oy an extended rest. 

"Consistent with his annual custom of each 
year presenting a diamond ring to some one 
of his customers, F, E. Kiehl, jeweler of 
Waukesha, Wis., has presented a large and 
valuable diamond, set in an expensive ring, 
) Earl Steinert. The presentation of the 
vift is a tradition of the Christmas season 
at the Kiehl store. 

A.C. Possin, of the Boszhardt-Possin Co., 
Milwaukee wholesale jewelers, has resumed 
nig bowling activity. Mr. Possin has 
achieved a reputation as a local bowler, but 
was forced to spend his entire time attend- 
ing to business during the holiday rush 
yriod. Members of his team look for some 
new high score records, 

Miss Esther Thorenson, of the Reliance 
Silver Co., Milwaukee, is creating a mild 
ensation by her antics on ice skates at the 
Milwaukee municipal skating rink. Miss 
Thorenson is an accomplished skater, and 
an ardent out-door enthusiast. Arthur 
Glassoner, of the shipping department, is 
also a meritorious skater. 

Henry Derus, sales representative of the 
0. H. Bingenheimer Co., wholesale jewelers 
of Milwaukee, left Jan. 14, on his initial 
sales trip of the year. Mr. Derus carries 
with him a complete new line of goods, and 
will work up the shore of Lake Michigan, 
going as far as Sturgeon Bay. The trip 
will take about two weeks, it is planned. 

C, J. Meyer, sales representative of the 
Boszhardt-Possin Co., Milwaukee wholesale 
jewelers, has completely recovered from in- 
juries sustained last Fall, when he slipped 
and fell on the pavement in La Crosse, Wis., 
while in that city on business for his firm. 
Recent examinations have disclosed the fact 
that he will suffer no further handicap from 
the results of the fall. 

Outdoor clock repairmen have completed 
a very neat job in once more straightening 
out the support of the large four-faced clock 
in front of the Archie Tegtmeyer jewelry 
store at 4th St. and Grand Ave., which was 
knocked askew some time ago by a careless 
motorist. The large timepiece now stands 
very erect, and is further supported by four 
reinforcers, which add rather than detract 
from the general appearance of the clock- 
post. 

Milwaukee manufacturing jewelers are 
still busy in making changes and adjustments 
of size and the like, as a result of the record 
holiday business just past. At the E, H. 
Warnke Co. shop it is estimated that at least 
another week of capacity production will be 
required to complete the large number of 
orders for this kind of work that are at 
Present in hands of the shop foreman. The 
first rush of adjustment orders is now over, 
but retailers are still sending in straggling 
orders from time to time. 

John Majerowski has purchased the fix- 
lures and equipment of William Vogt, who 
has closed out his jewelry store at 980 
First Ave, and plans soon to reopen the 
store with a new line of stock. Mr. Vogt 
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is opening a new store at a location on 
Eleventh Ave. Mr. Majerowski is a World 
War veteran, and has received a two-year 
training in watchmaking from the govern- 
ment. Since the completion of his course he 
has spent eight months gaining experience 
in the employ of a local jeweler. 


C. W. Olney, jeweler of West Allis, Wis., 
was making splendid records in the trap- 
shooting events at Pinehurst, N. C., accord- 
ing to word received by shooting enthusiasts 
of Milwaukee. Mr. Olney led the western 
team, in the east versus west team race, by 
running up a score of 306 on the first two 
days of the contest, one more day remaining. 
Mr. Olney ended the Pinehurst Introduc- 
tory, the event of the first day, as high gun 
and trophy winner, both amateurs and pro- 
fessionals competing. His score in that race 
was 158 breaks out of 160 targets shot at. 

Another complication in the Wisconsin 
trading stamp act was cleared up when the 
attorney generals’ office issued an opinion 
that the distribution by a newspaper of 
tickets which are good for one dollar in 
credit at a certain bank when presented with 
an initial deposit of $2, is not a violation of 
the act. The opinion was made in answer 
to a question raised by J. Q. Emery, State 
commissioner of weights and measure. It 
was declared that such distribution had 
nothing to do with the sale or giving away 
of merchandise or other wares specified in 
the trading stamp law. 


The Tegtmeyer Jeweler Team of the 
Parkway Major Bowling League of Mil- 
waukee came within 14 points of equaling 
the city record Tuesday night, when mem- 
bers of the quintet toppled 3,108 pins at the 
Parkway drives. In registering the big to- 
tal, the jewelers took three straight games 
from the Maynard Steels, who were downed 
despite the fact that they totaled 3,024 points, 
J. Fischer was the star pin-getter for the 
jewelers, making a total for the evening of 
658, his individual scores being 211, 193 and 
254. George Stoehr was second, with a 
score of 641. J. Fuchs, Griebnow and J. 
Gutmann, the other three members of the 
team, also made excellent records. 


Max B. Barkan, Milwaukee wholesale 
jeweler, has removed his quarters from 11th 
and Walnut St. to the Enterprise building, 
210 Sycamore St., where a_ considerably 
larger floor space is made available. The 
new location is also more advantageously 
situated, the building being devoted largely 
to jewelry and allied interests. Mr. Barkan 
plans a considerable expansion of his busi- 
ness in the new quarters, and contemplates 
adding an experienced salesman to his sales 
force to take care of the development of the 
business among the retail jewelers of Wis- 
consin. Carpenters and cabinet makers are 
at present rushing to completion the installa- 
tion of new fixtures for the place. 

Fred A. Lipscomb, jeweler at 3618 Lisbon 
Ave., has filed a formal complaint in dis- 
trict court at Milwaukee against his land- 
lords, on the grounds that the heating equip- 
ment provided for the store building was en- 
tirely inadequate. Mr. Lipscomb testified 
that he was forced to wear an overcoat while 
in the store and that customers shivered 
while looking at jewelry stock. A health 
officer testified that the place could never be 
heated above 50 degrees with the present 
hot-air system, which was installed last Win- 


97 


ter when the jeweler-tenant complained 
against the inefficiency of the hot water heat- 
ing plant. The case has been continued, and 
the defendants were ordered to install a 
stove in the meantime. 


W. A. Pfister, prominent 8th St. retail 
jeweler of Sheboygan, Wis., has been the 
recipient of much favorable comment on the 
appearance of his establishment, which has 
just been completely remodeled. Work was 
rushed to a finish in order that the bulk of 
the holiday business could be adequately 
handled by the store. The interior presents 
a pleasing effect with its gray walls in suit- 
able contrast to the dark mahogany fixtures 
and display cases. Every piece in the equip- 
ment of the store is of the latest and most 
convenient design, with a special eye for 
facilitating sales by having the greater part 
of the merchandise always in plain view. 
Additional room for sales purposes has been 
made available by the removal of the work- 
shop to the basement of the building, where 
it occupies well-lighted quarters. 


Unethical practices, alleged to have been 
carried on by certain jewelers of Milwaukee 
in issuing applications for marriage licenses, 
is being made war on by County Clerk 
William J. Cary, backed by George A. 
Shaughnessy, district attorney. Complaints 
have been made that certain jewelers in re- 
ceiving applications for marriage licenses 
have charged a fee as high as five dollars, in 
return for which they promised to pull the 
proper wires to have the names of the ap- 
plicants kept out of the newspapers. Sev- 
eral jewelers of the city have had themselves 
appointed notaries public, for the sole pur- 
pose of receiving the right to receive appli- 
cations for marriage licenses, which service 
is then advertised as free of charge for 
couples buying their wedding rings and other 
matrimonial jewelry from the notary-jewel- 
er. Asa result of the abuse of the privilege 
alleged to have been made by certain jewel- 
ers, it is possible that the district attorney’s 
office will seek to have a special law enacted 
by the next session of the State legislature, 
aimed especially at putting a stop to this 
practice. 

J. .R. Chapman, head of J. R. Chapman & 
Co., jewelry firm of Oshkosh, Wis., finds 
himself with an extra store building on his 
hands, due to the decision of the Old Com- 
mercial National Bank, of that city, to post- 
pone the erection of its new million-dollar 
home for another year. Mr. Chapman has a 
lease on his present quarters at 121 Main 
St., which does not expire for another 18 
months. In view of the fact that the bank 
sought the old location for the erection of 
its new home, he purchased the building at 
151 Main St., until recently occupied by the 
Walkover Boot Shop, with the intention of 
vacating his old quarters in favor of the new 
bank building. The-enactment of what is 
called a “freak” law, prohibiting the erection 
of buildings in Wisconsin to a height of 
more than 100 feet, has led the bank to de- 
cide not to take over the leases of the stores 
now on the site of the proposed structure 
for at least another year, during which time 
efforts are to be made to secure the repeal 
of the law. Mr. Chapman now has both his 
own and the leased building on his hands, 
and contemplates renting the new place and 
remaining in the old until further action is 
taken by the bank. 
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Berson-Measer 
Jewelry Co., left a few days ago for the 
eastern markets. 

A. W. Huggins, president of A. I. Hall 
& Son, San Francisco, is in Los Angeles 
to visit his company’s office here. 


Jesse Measer, of the 


Friends of Mr. and Mrs. Theodore 
Roberts, formerly in the jewelry business 
in Anaheim, have received word of their 
safe arrival in Germany. 

Ed Murray, formerly with the E. W. 
Reynolds Co., Butterfield Bros., Portland, 
and Morgan & Allen Co., San Francisco, 
is now with the Armer & Brown Co. 

E. B. Nicoll, manufacturing jeweler in 
the Jewelers’ building, after having cared for 
all his holiday work, is still so crowded 
with orders chat he is working his force 
nights and overtime, 

The Armer & Brown Co. already have 
their traveling salesmen, Gerson Mayer and 
Carl Gross, out on the road after business 
for the new year. This company has added 
several new iines to its stock. 

Miss Margaret Donavan, who is associated 
with her brother in the store of the Dona- 
van & Seamans Co., has gone to The Pines, 
a resort near Atascadero, where she is tak- 
ing a needed rest after the holiday rush. 

Joost Holster, watchmaker from Amster- 
dam, who came to America about two 
months ago and took a position with S. P. 
Dayton, 715 Title Guarantee building, has 
now taken a position in the Clock Shop on 
Olive St. 

H. A. Phillips, traveling salesman for 
C. F. Sischo & Sons, is starting for San 
Diego, the Imperial Valley, and Arizona. 
Robert H. Gilmore is leaving for the San 
Joaquin Valley, which he is covering for the 
same concern. 

J. Wiesenberger, who retired some years 
ago after having conducted a jewelry busi- 
ness in Los Angeles for many years, is 
spending a short time at Murrieta Hot 
Springs, a popular resort about 90 miles 
from this city. 

Paul Grimm, 325 W. 4th St., has been 
elected assistant secretary of the Standard 
Automobile Club, Inc., a new organization 
with offices in Los Angeles, San Diego, 
Long Beach, Santa Ana, Anaheim, Bakers- 
field and Fresno. 

Mrs. A. L. McDonald, formerly for a 
number of years with the old Geneva Watch 
& Optical Co. in this city but now with 
J. Jessop & Sons, San Diego, is spending 
a short post-holiday vacation in Los 
Angeles, where she has many friends. 

G. L. Seitz, Pacific Coast representative 
of Benj. Lazarus, has returned from a six- 
weeks trip up the Coast, having visited the 
trade in northern California, Oregon and 
Washington. He reports exceptionally good 
business. While in the north he was called 
east by the death of his father. 

Lieut. F. J. Leib, official watchmaker for 
the Pacific Fleet, left with the ship 
Prometheus, Jan. 2, for the fleet’s annual 
cruise. On his return in June he will take 
headquarters on the new repair ship now 
under construction at Bremerton, Wash. He 
leaves with the best wishes of many friends. 

Elmer A. George, wholesaler, 707 
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Title Guarantee building, will leave in a 
few days for a visit to the eastern markets, 
expecting to be absent about three weeks. 
He expresses himself as well pleased with 
the business he has done the past year and 
anticipates even better business during the 
present year. 

James A. Montgomery, president of 
Montgomery Bros., is confined to his home 
by a severe cold contracted just after New 
Year’s day. He had planned to take a 
motor trip out into the desert for a rest 
following his hard work previous to the 
holidays but on Jan. 4 became so ill at the 
store that he discontinued work and went 
home. 

The Katzman Jewelry & Novelty Co., 602 
Jewelers’ building, reports having had a 
very prosperous year and is much en- 
couraged at the outlook for the coming 
H. H. Morton is visiting the beaches 


year, 
and nearby towns generally, while A. J. 
Johnson is covering the “Kite-Shaped 


Track” and the northern part of the State 
for this company. 

Wright, Campbell & Ginder, the new 
jewelry firm on W. 7th St., have decided 
to close their store at 1 P. M. on Saturday 
every week throughout the year. This is 
the first retail jewelry store on the Pacific 
Coast, it is believed, to adopt this policy. 
The members of’ this firm are very much 
encouraged as a result of the holiday trade, 
their business having gone beyond the maxi- 
mum they had set for the season, George 
H. Dickson, head of the leather goods de- 
partment of Wright, Campbell & Ginder, 
has returned from a very delightful vacation 
at a nearby mountain resort. 

The following out-of-town jewelers have 
been in Los Angeles recently: FE. L. 
Tiffany, Taft; Wm. A. Manson, San Ber- 
nardino; Frank S. Fisher, Riverside; T. 
Stuart Lailey, El Monte; E. T. Stoddard, 
Whittier; M. A. Stalmer, Fullerton; Mel- 
ville F. Smith and Frank V. Hoffman, 
Santa Ana; T. J. McCormick and S. B. 
Clem, Redondo; Chas. C. E. Perham, San 
Pedro; Lieut. F. J. Leib, Pacific Fleet, San 
Pedro; Oliver G. Tullis and Frank Frai- 
berg, Santa Monica; C. E. Bilger, and B. F. 
King, Venice; Geo. W. Burzell, Saw- 
telle; Geo. B. Witman and Chas. C. .Zilles, 
Pomona; A. J. Dutton, Anaheim. 











A. G. Madtson, Ottawa, Kans., was in 
Kansas City last week. 


Merritt Rice, representing the C. A. 
Kiger Co. in Oklahoma, is spending most of 
January with his mother and father in 
Pasadena, Cal. 

H. E. Harris, of the watch department of 
the C. A. Kiger Co., leaves shortly for a 
visit among the watch centers in the interest 
of his firm's Spring watch line. 

S. N. Hancock and wife, of Portales, 
New Mexico, arrived in Kansas City last 
week and will be here several days in the 
interest of their son who is in a local 
hospital. 

H. H. Kiger, secretary and treasurer of 
the C. A. Kiger Co., comments very 
favorably on December business in Kansas 
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City and tributary territory. While the 
volume of business in this market was py 
as heavy as in some former years, yet then 
were as many or more pieces actually go) 
and the pleasing part of conditions the past 
month were that no dealer was overstocke 
which has resulted in the best ratio of Janu. 
ary collections in the history of this marke, 
The retailer, in other words, received more 
business than he actually expected, and hay. 
ing bought very conservative all year, js jy 
the best financial condition of his experience 
generally speaking. 

Many special sales of jewelry are cp. 
tinuing in Kansas City. Some of these had 
started before Christmas, and since th 
holidays several smaller stores , haye put 
on special events, at discounts. The Jaccard 
Jewelry Co. is continuing its reduction ‘gg 
for reducing inventory. The latest and 
most important factor is the auction sale of 
the Cady & Olmstead Jewelry Co., starting 
Tuesday, Jan. 8. The firm advertised tha 
all its goods were to be submitted to auction, 
making clear, however, that the firm was 
not going out of business but was merely 
raising money for creditors. The store was 
crowded and it is a big store, with much 
aisle space. The counter and show cases 
were removed from the middle of the big 
toom to provide more space for the visitors, 
People were invited to select items, which 
would be put up at auction. 

J. H. Mace, well known jeweler, for the 
past several years conducting a credit 
jewelry business in his store on Grand Ave, 
near 12th St., is about to open a credit 
clothing store adjoining his jewelry estab- 
lishment. Mr. Mace owns the building at 
1120-22 Grand Ave., his jewelry store being 
at 1122 and the clothing store to occupy the 
ground floor at 1120. He is watch inspector 
for 17 railroads; and has two travelers on 
inspections and watch sales. He has some 
8,000 clients in his credit jewelry trade, and 
these will be available as immediate pros- 
pects for his clothing business. Mr. Mace 
has owned and occupied this building, of 
which the upper floors are occupied by 
specialty shops, for about four years, The 
first of this year work was started on the 
erection at the corner, and adjoining his 
building, of a seven-story new home for the 
Palace Clothing Co., the largest men’s wear 
store in the west, now located on Main St. 
near 9th St. The rising of this building 
and the trade that will be drawn to the 
corner, will, of course, be a distinct advan- 
tage to the Mace undertaking. The property 
was already very valuable, 12th St. being 
the most populous street, with the most 
traffic, of any in Kansas City. Grand Ave. 
is a wide street, the only wide downtown 
street, and its character of trade has been 
improving steadily in the 12th St. district. 








Pacific Coast Notes 





The death is announced of Nelson 0. 
Briggs, jeweler, of 2079 University Ave» 
Berkeley, Cal. : 

Robert W. Weston, Healdsburg, Cal, § 
stated to be retiring and has advertised 4 
sale, to be held at his store, 31 West St 

Charles A. Daunt, of the Daunt Jewelry 
Co., 926 I St., Modesto, Cal., advertises 
that he will discontinue his jewelry business. 
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Fritz Barkan, of 704 Market St., will 
lave shortly for his Spring trip. 

Ed Allen, of the Tavannes Watch Co., 
has gone east, to visit the factory. 

S, J. Hammond & Co., who had just taken 
inventory, reported a favorable year for 
1923. ; 
Louis Eppstein, sales manager for the 
Illinois Watch Case Co., is in town. He 
visited southern California and is here on 
his way east. 

Edward V. Saunders, Pacific Coast man- 
ager for the International Silver Co., went 
south early in January and was expected 
back here about Jan. 15. 

W. I. Robinson, manager of the Los 
Angeles office of the California Jewelry Co., 
is spending several days here, visiting the 


home office. He is accompanied by Mrs. 
Robinson. 
Gordon Otto, accompanied by Mrs. 


Otto, have left for eastern points. Mr. 
Otto will visit the factories he represents 
and Mrs. Otto will renew acquaintance with 
New York stores. 

Edward Gorman, of the Edson Adams 
Co., is visiting his home office before start- 
ig out on his Spring trip. Mr. Gorman 
expects an exceptionally good business in 
southern California. 

A. W. Huggins and Lance Smith made a 
call on Carl Greve and, finding him busy 
with a customer, discreetly withdrew. On 
their return, they learned that he had landed 
a $1,500 diamond sale. 

B. M. Tasse, Coast manager for Man- 
ning, Bowman & Co., is at the factory, 
Meriden, Conn. He is expected back at his 
headquarters in the Jewelers’ building dur- 
ing the month of February. 

S. H. Friend and Miss Marienne Friend 
left on Jan. 5 for New York. They will 
sail by the Lapland, taking the Mediter- 
ranean route to Gibraltar and Naples, be- 
fore visiting the diamond markets. 


‘ H. Z. Kimes, back from a vacation trip 


to the mountains around Grass Valley, stated 
that he has just added to his lines that of 
gold-filled and novelty jewelry made by 
Barker & Barker, of Providence, R. I. 

Harry Werner, J. H. Spiro’s engraver, is 
back at work after a somewhat serious at- 
tack of grippe. Just after finishing taking 
stock, Mr. Spiro expressed satisfaction that 
business for 1923 was 40 per cent. ahead 
of that for the previous year. 

L. O. Levison, of the California Jewelry 
Co, has just celebrated his 25th wedding 
anniversary. The celebration took the form 
of a motor trip to the Yosemite Valley. 
After seeing the Valley under snow, they 
motored to Santa Barbara and spent New 
Year’s Day at Montecito. 

LL Hein is here, with his family, on a 
Visit from Mexico City. Mr. Hein is well- 
known here, having formerly been associated 
with the Morgan & Allen Co., and later 
he Was manager for the E. W. Reynolds 
Co, in Los Angeles. Mr. Hein is now 
manager for a mercantile company, one of 
the largest concerns in Mexico (D. F.). 

Many of the travelers of the Pacific 

left after Christmas for their various 
actories: Some of them planned to stop, 
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en route, in Chicago and visit O. F. Samuel- 
son, western representative of the Towle 
Manufacturing Co. Mr. Samuelson had let 
it be understood they stated that he would 
observe “Old” Christmas day, and that his 
friends were invited. This is 12 days later 
than Dec. 25, following the old calendar. 

Ye Hallson Weekly Herald, which has 
now resumed publication, states that A. W. 
Huggins, president of A. I. Hall & Son, 
and B. Barber, vice-president, left, on 
Christmas Eve. for a hurried trip to Seattle 
ind Portland, returning the following Sun- 
day, after being five nights on the train, 
but none in any hotel. Later, they visited 
Los Angeles. J. W. Amrath, efficiency man 
with A. I. Hall & Son, was recently mar- 
ried to a young San Francisco bride. 

Mrs. William Davidson, wife of the dia- 
mond dealer of 704 Market St., was cut 
and bruised in an automobile accident soon 
after the New Year. While accompanied 
by her cousin, Miss Hattie Pitzley, a visi- 
tor from Chicago, the engine went dead on 
the street car track, with a car rapidly ap- 
proaching. At the hospital it was con- 
considered almost a miracle that both es- 
caped with only a number of cuts and 
bruises. Clyde J. Schoenfeld has left for 
New York for Wm. Davidson. 

A jeweler from Buenos Aires is registered 
at the Whitcomb Hotel, here, en route to 
the Orient, to buy pearls. His name is 
Pedro Prats and he is proprietor of a 
jewelry store in Buenos Aires called 
“Toyeria Casa Prats.” Speaking of condi- 
tions in South America Mr. Prats said that 
things are in a somewhat depressed state 
on account of the low rate of exchange with 
the United States which makes for poor 
business relations. He declared: “To get 
value for our money, we are compelled to 
trade with Europe.” He thinks that all the 
resources and industrial development of 
South America will be displayed at the In- 
dustrial Exposition, to be held next year, 
in Buenos Aires, 

The annual meeting of the Western Dis- 
trict Members of the National Jewelers 
Board of Trade was held in the board rooms 
in the First National Bank Building on 
Jan. 3. A. W. Huggins, chairman, pre- 
cided, the attendance being especially large 
and representative. Jesse H. Waterman, 
of M. Schussler & Co., was elected a mem- 
ber of the Board of Directors, the four 
years of A. W. Huggins on the Board hav- 
ing expired. The following nominating 
committee for 1924 was elected: Burr W. 
Freer, chairman; A. W. Huggins and L. 
A. Kaye. A. V. Davidson, local manager, 
submitted the annual report in detail and 
also explained fully the newly adopted rating 
key of the Board. The members were much 
pleased with the splendid progress made by 
the western office. E. V. Saunders tendered 
a vote of thanks to A. W. Huggins for his 
able services during his years on the Board. 
The vote was carried unanimously by those 
present. 








Henry P. Utz, a jeweler on Baltimore 
St., Hanover, Pa., who has been undergoing 
treatment in the Harrisburg Hospital, for 
the past five months, has returned to his 
home, his condition greatly improved and 
he intends to take charge of his store in the 
near future. 





D> 
W. R. Price, of Mt. Vernon, Ill, was 
a visitor at the Hoyt Jewelry Co. during 
the past week. 

Jackson J. Hagen, of the Bolland Jewelry 
Co., was installed as secretary of the Ki- 
wanis Club on Tuesday, Jan, 8. 

Mr. Neuhoff, vice-president of the 
Heffern-Neuhoff ‘Jewelry Co., has departed 
for New York. He will return in about 10 
days. 

H. E. Stout, of Springfield, Ill, and 
Clarence Selloener, of Mt. Vernon, Ind., 
were visitors at the Bauman-Massa Jewelry 
Co. during the past week. 

Edward Weil, who has been with the Bau- 
man-Massa Jewelry Co. for a number of 
years, is leaving to go into the shoe busi- 
ness with his brother in Dallas, Tex. 

Edward Massa, vice-president of the Bau- 
man-Massa Jewelry Co., has departed on a 
two months’ trip to Havana, Cuba. George 
Peters, who has been in the office of the 
Bauman-Massa Jewelry Co., will take a 
territory. 

Arthur Chedell, salesman, and Edward 
Noe, watchmaker, of the Bolland Jewelry 
‘Co., are serving on the jury this week. 
Harry Kaye, salesman for the Bolland con- 
cern, who has been ill at home during the 
past week, has returned to work. 

Mr. Woodhouse, of the R. Monahan 
Jewelry Co., in Gillespie, Ill., visited the Gut- 
freund-Arnold Jewelry Co. during the past 
week. Mr. Arnold, of the Gutfreund- 
Arnold Jewelry Co., will depart in a week 
for a trip through southeast Missouri. 

The mother of Charles Buettner, diamond 
salesman for the Mermod-Jaccard-King 
Jewelry Co., died on Wednesday morning, 
Jan. 9, at her home in Hutchison, Kans. 
She was 85 years old and had been ailing 
for some time. Mr. Buettner departed for 
Kansas immediately on receiving the wire. 

The Better Business Bureau of the Ad- 
vertising Club attacked a small group of the 
jewelry auction sales, which, it is charged 
have fleeced the public in various downtown 
sections during the past years. It has pre- 
sented evidence to the local circuit attorney 
against a number of men who are said to 
have practiced fraud in this manner. The 
board charges that employes of auctioneers 
stand in the crowds and boost bids higher 
and higher until a sale is finally made to a 
legitimate customer. The bureau charges 
that the jewelry is practically worthless. 








Notes from South Carolina 





W. E. Johnson, Abbeville, S. C., has 
bought the storeroom next door to the Na- 
tional Bank in that city and will move his 
jewelry business in just as soon as the pres- 
ent occupants vacate. 

The Reyner-Barkson Co., jewelers of Co- 
lumbia, S. C., are enlarging their store at 
1418-Main St., and also overhauling and re- 
decorating the interior. An extension has 
been built in the rear for putting in an of- 
fice, the front is being remodeled and new 
fixtures put in. The Reyner-Barkson Co. 
reports that its Christmas business was the 
largest it has ever enjoyed. 
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I. N. Woods, Shelton, Wash., retail jewel- 
er, is in Seattle for new goods. 

George H. Moeller, retail jeweler of 
Charleston, Wash., has been in the city on 
a buying trip. 

W. F. Metcalfe, of the Plainville Stock 
Co., Plainville, Mass., is calling on the trade 
this week with new Spring lines. 

James Davis, Bremerton, Wash., jeweler, 
will enlarge his store this Spring and add 
an extensive line of seasonable novelties. 

Richards Jewelry Co., Tacoma, Wash., is 
discontinuing its retail jewelry establishment 
and a retiring from business sale is now in 
progress. 

B. V. Gell has opened the Bell Jewelry 
Shop at 213 E. Yakima Ave., Yakima, Wash. 
A complete optical department is included in 
the shop. 

The Tacoma Jewelry Mfg. Co. has moved 
from the Provident building to 1109 Broad- 
way, in new and larger quarters more cen- 
trally located. 

I, Boltan, Port Orchard, Wash., retail 
jeweler, was in Seattle the first of the week. 
He reports the sale of an unusually large 
number of novelties this year. 

Dillen Rogers, retail jeweler on Killings- 
worth Ave., Portland, Ore., has completed 
the refinishing of his shop, which now pre- 
sents a very attractive interior. 

Thomas J. Thomas, Aberdeen, Wash., and 
Portland, Ore., has transferred the title to 
both his stores to R. H. Davis, but still 
remains in full control of the business. 

Jacob Cohn, of Ben Cohn & Bros., Spo- 
kane credit jewelers, was in Seattle recently 
on his way to San Francisco, where he will 
take a steamship through the Panama Canal 
to New York city. 

Benjamin Stein and George B. McAllister, 
war veterans who recently completed voca- 
tional courses, have opened a jewelry and 
watchmaking establishment at 112 Stevens 
St. Yakima, Wash. 

Ed Winget, Pasco, Wash., jeweler, has 
been in Tacoma and Seattle recently looking 
for new fixtures for his new location and 
enlarged stock. He purchased the needed 
merchandise in Seattle. 

J. A. Sinclair and R. Gabriel, jewelry auc- 
tioneers, are now at home in Seattle, after 
conducting a successful sale for Smith’s 
Diamond Shop, Salt Lake City, which is 
closing out and moving to Los Angeles. 

Samuel Lachman, of I. Lachman & Sons 
Co., wholesale jewelers, had planned to go 
to Portland for a vacation this month, but 
instead he is at home recovering from a se- 
vere cold, and his vacation is almost spent. 

L. C. Erven, jeweler at the Puget Sound 
naval base city of Brementon, Wash., for 
the past 10 years, is holding a retiring from 
business sale. He will retire from the jewel- 
ty business permanently because of ill- 
health, 

Carl R. Domes, who is quite recovered 
from his illness, accompanied Mr. Cassidy 
to San Francisco this week, where he will 
make up his 1924 lines for field work and 
return to his territory in the northwest the 
middle of this month. 

A. W. Huggins, president of A. I. Hall & 
Son, Inc., wholesale establishment of San 
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Francisco, and §. L. Barbour, vice-presi- 
dent, were in Seattle for a conference with 
the local office and to lay plans for 1924. 
The officials also visited Portland offices, 

Mrs. Edward F. Burns and her daughters, 
Misses Irene and Helen, have opened a 
smart new jewelry shop in Spokane in the 
Davenport Hotel. Carnations were pre- 
sented as souvenirs to visitors on the opening 
day of the shop, which is called The Jewel 
Box, 

Mr. and Mrs. J. A. Karterman, of Cle 
Elum, Wash., visited in Seattle last week. 
Mr. and ‘Mrs, Karterman conduct a retail 
jewelry shop in that city. F. A. Kneipp, of 
Snohomish, Wash., was also in Seattle last 
week buying new lines for his establishment 
in Snohomish. 

W. F. Arnett, recently of Edmond, Okla., 
has opened the second jewelry establishment 
at Longview, Wash., the model city built 
and controlled by the Longbell Lumber Co. 
His shop is located in the Title building on 
Commerce Ave, and he carries a general 
stock of jewelry. 

Alvin H. Hankiss, manufacturing jeweler, 
has moved from his old quarters in the Madi- 
son block to new ones at 3rd Ave. and Madi- 
son St. on the sixth floor of the Holland 
building. The new location provides more 
room for the volume of new business de- 
veloping for the firm. 

Gene Seligmann, salesman for the Selig- 
mann Jly. Co., a wholesale jewelry estab- 
lishment in Seattle, spent last week in Ta- 
coma and is back at the home office. Mr. 
Selizmann covers the Washington and Ore- 
gon territory for that firm and reports busi- 
ness outlook excellent and all jewelers re- 
porting very good Christmas business. 

The central figure in an attractive window 
display arranged some time ago by Henry 
W. Stohlton, of S. Friedlander & Son, ex- 
clusive retail shop on Second Ave., has been 
utilized by S. A. Perkins & Co., Inc., whole- 
sale jewelers, in an artistic 1924 calendar. 
The subject is a beautiful model, chosen by 
Mr. Stohlton, upon whose hand is being 
placed a diamond ring. 

The recent opening of Pacific Ave., the 
1,600-mile unbroken paved highway from 
Vancouver, B. C., to Tia Juana, Mex., cross- 
ing the three States of Washington, Oregon 
and California, and passing through cities 
and communities having a total population 
of more than 1,000,000, is expected to en- 
courage the use of automobiles by salesmen 
covering Coast territory. 

Wholesale jewelry establishments - have 
been busy during the first weeks of January, 
taking an inventory of what stocks are on 
hand following the unusually good holiday 
trade. The large majority report stocks well 
cleaned up. Retail business for the holidays 
was estimated at 20 per cent. above that of 
last year, and with the beginning of 1924 
numerous sales of odds and ends are bring- 
ing very good results. 

F. W. Graves, retail jeweler of Wapato, 
Wash., recently trapped two very youthful 
thieves. After four robberies of his post- 
office box, Mr. Graves placed a broken watch 
therein as a plant. The watch was soon pre- 
sented at his store by an 11-year-old boy, 
who asked to have it repaired. Upon being 
arrested, the boy confessed and implicated a 
seven-year-old boy as his accomplice. Pun- 
ishment of the small offenders was left to 
their parents. 
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After visiting the store of A. Mierow, 
Tacoma, Wash., retail jeweler, twice with- 
out signs of nervousness, a bad check artist 
made a purchase and negotiated a check for 
$650, which proved a forgery, according to 
a report to the Jewelers’ Security Alliance. 
The man gave his name as Henry Hegen- 
dobler, according to Mr. Mierow’s report, 
and is about six feet four inches tall, weighs 
between 225 and 250 pounds and has a 
pleasant face, 

‘Charles Franklin is the new secretary of 
the Seattle Retail Jewelers’ Association. He 
succeeds Edward N. Phelan, for several 
years assistant secretary of the retail trade 
department of the Seattle Chamber of Coin- 
merce and acting secretary of the jewelers’ 
association, who resigned that position re- 
cently to become credit manager of the local 
Burnett Bros. jewelry store. Business on a 
credit basis was inaugurated in the Burnett 
Bros. chain of jewelry stores about two 
months ago. 

Benjamin ‘Cassidy, of the San Francisco 
office of A. I. Hall & Son, Inc., wholesale 
jewelers of that city, with offices also in 
Seattle, who has been covering the north- 
west territory for Carl R. Domes, who has 
been seriously ill, reports business condi- 
tions very favorable up and down the Coast, 
and particularly good in the Grays Harbor 
country, where there is a big boom in the 
lumber industry due to the necessity for sup- 
plying construction materials to the Japanese 
areas stricken by the recent earthquake. 

E. D. Sultan, representing Joseph Mayer, 
Inc., and D. 'W. Thomas, Inc., is in the home 
office in Seattle for a holiday vacation. He 
will leave the latter part of this week for 
the road. Aaron Friedmann, representing 
the concern in the northwest, is spending a 
month’s vacation in New York city. His 
brother, Robert, of the Friedmann Jewelry 
Co., Tacoma, Wash., and Harry Prezant, 
representing the Bulova Watch Co. in the 
northwest, will accompany Mr. Aaron 
Friedmann. Mr. Prezant is en route to his 
home office in New York city. 








Pine Bluff, Ark. 


A fire of unknown origin destroyed almost 
the entire west side of the square around 
which the business houses of Womble, Ark., 
are located. Six business houses, with 
practically all stocks, burned. Among them 
was the Kelly Jewelry Co. 

A watchmaker and repairman, who has 
been employed at the Arnold Jewelry Co.’s 
store since last August, is being held in the 
county jail on charges of grand larceny, for 
the alleged theft of watches and jewelry 
valued at approximately $700 from the 
Arnold store. 

Miss Selma Schloss, for the past 10 years 
manager of R. H. Stearns & Co., jewelers 
of 122 Main St., which recently retired 
from business, has purchased the fixtures of 
the store and secured a lease on the build- 
ing and will open up in the same location. 
The firm name will be Selma Schloss, suc- 
cessor to R. H. Stearns & Co. 











— 





A display window in the store of the 
Kortkamp Jewelry Co., St. Louis, Mo., was 
recently smashed and articles valued at $900 
were stolen. 





THE JEWELERS’ CIRCULAR January 16, 1924. 











a 


Coss2o FLOWER CENTER 
12% inch 


The Pairpoint Corporation 


MANUFACTURERS 
OF 


Silver Plated Ware 
Metal Electroliers 
Decorated Glass Shades 
Cut and Engraved Crystal Glass — 
Fancy Colored Blown Glass 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 





















January 16, 1924. 





THE JEWELERS’ 


IFTS 











CIRCULAR 


other than Jewelry 
bat adaptable 
to adeweler’s Stock 


103 

















Some Suggestions on Banishing February Dullness 





By Frank H. Williams 














“6VES,” said a middle western jeweler 
who has made a big success of the 
gift department of his store, “it used to be 
the case in our gift department that business 
in February would be quite dull. 
“The dull business in February was due 
to a number of causes. 
“First—There are fewer wedding anni- 
versaries and fewer birthdays in February 
than in any other month in the year, conse- 


up with all the other months of the entire 
year nowadays. 

“How have we been successful in banish- 
ing February dullness? 

“Tt has been a comparatively simple mat- 
ter with us. First, we have frankly ad- 
mitted that unless we made special efforts 
at getting business during this month our 
patronage would be considerably off. And, 
second, we have accordingly gone out and 

















Group No, 410—SUGGESTIONS FOR THE JEWELERS’ GIFT STOCK 
(See text on page 105) 


quently there are fewer birthday and anni- 
versary gifts purchased during that particu- 
lar month, 

“Second.—February is the month when the 
coal bills begin to hurt, and so people cut 
out all unnecessary expenses, which means 
that some of them consider that their buying 
of articles at the gift department can be 
temporarily dispensed with. 

“Third.—February is a dull month, every 
way you look at it, and as it is a dull month 
when people feel more like staying indoors 
and hovering over the fire than they do like 
getting out and doing something, it isn’t 
surprising that our business in our gift de- 
partment should have experienced a slump in 
other years, 

“But I want to say right now that although 
there are these causes contributing to Feb- 
ruary dullness in the gift department busi- 
ness, our business in February stands right 





hustled in each February for new business 
so strenuously that the business has just 
naturally come to us. 

“In going after more business in February 
we have used all good promotion methods 
that came to hand. We have sent out direct 
mail advertising, we have sent out canvassers 
to solicit business from house to house and 
we have used the ’phone extensively in try- 
ing to bring people into the store. 

“All of these methods have been helpful 
to us in getting business. And we have 
found, in soliciting business by all these vari- 
ous methods, that one of the sales arguments 
which makes the deepest impression on folks 
and which is, therefore, the most successful 
in getting more patronage for us is to sug- 
gest that they can see just what the new 
things for Spring are going to be by com- 
ing to our gift department and looking the 
new stock over before it is all picked over. 


“Women are always interested in styles— 
just as much so in the gift department of 
the jewelry store as in the ready-to-wear 
department of the department store, and so 
this sales argument has helped us in getting 
more people into our gift department in Feb- 
ruary than would otherwise be the case, with 
a consequent boost for the February 
business.” 

Isn’t there something in all this which 
will be of help to you, Mr. Gift Department 
Manager, in banishing any semblance of Feb- 
ruary dullness which may be evident in your 
business. 

And, probably too, there will be found to 
be a worthwhile idea or so for the average 
jeweler in the following methods used by 
different gift departments in getting more 
business in February, which is so often said 
to be one of the worst if not the very worst 
months of the entire year for the average 
gift department: 


STAGES AN OLD AND MODERN GIFT EXHIBITION 
IN FEBRUARY 

“It is my belief,” said another very suc- 
cessful jeweler, “that in February when 
people are sick and tired of Winter and 
when they are longing for Spring, anything 
that is unusual and interesting and that 
makes them sit up and take notice and get 
a new interest in things is bound to get 
across well and is sure to help the gift de- 
partment’s business. And with this thought 
in mind each year in February I stage a 
rather unique exhibition in the gift depart- 
ment in this store. 

“This exhibition is a display of old-time 
gifts which have been received by local 
people on birthdays or anniversaries or upon 
other occasions and a display, too, of the 
various latest things in the gift line which 
this store has to offer for sale. 

“We get the old-time gifts from various 
old people of this city and territory and try 
to get as interesting gifts as possible. Each 
year, of course, we try to get different ex- 
amples of old-time gifts than any we have 
ever before shown and this gives a fresh 
interest each year to the display. And, of 
course, we make this annual exhibition our 
time for displaying our new stock of gifts 
just as attractively as possible. 

“This exhibition of ours has come to be 
quite an institution in our city each Febru- 
ary and so brings a lot of people to the 
store who otherwise wouldn’t come. And 
as the result of so many people coming to 
the store during the month I get a lot of 
patronage which wouldn’t come to the store 
under ordinary circumstances in this month.” 

“It is my experience,” said a live-wire 
western jeweler, “that the average society 
woman or successful woman who is proud 
of her position is always particularly ap- 
preciative of anything which shows that a 
store in which she is accustomed to do some 





(Continued on page 107) 
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| Hints for the Dealer Conducting a Gift Department 





EDITOR 


1 suggest articles which they desire to see illustrated. 


Note:—Jewelers who are interested in special lines fcr their Gift Departments are invited 


Whenever possible, illustrations and descriptions 


¢ such articles will be published in this department and additional information given upon request when- 


er the data ts available. 


F decided interest are the wonderfully 
0 attractive articles made in leather. The 
variety and number of beautiful items made 
in this material are continually increasing. 


china of quality is represented in the floral 
bordered set and the odd service plates of 
various designs. These are excellent ex- 
amples of the beauty in design and the rich 

















Group No. 411—TEA AND COFFEE SETS FOR THE GIFT COUNTER 


The delicate colors, the softness of the ma- 
terial and the many little “touches” make 
these objects charming to behold and most 
desirable to possess. 

A few interesting items are illustrated in 
Group No. 410. The telephone screen and 
work box are in a delicate shade of rose 
leather, beautifully made and finished. 
The cigarette box, quite an interesting and 
popular novelty with its many compartments 
to carry various brands of cigarettes, is 
hand tooled in gold on handsome mottled 
leather. The pipes, two in a case, offer an 
innovation most acceptable to the pipe 
smoker. A good scissor set is always easily 
sold and one, attractively cased, is especially 
interesting. Writing cases and bridge sets 
are continually bought for prizes and a stock 
of such items is quite necessary to the well 
equipped gift shop. 

+ 

Tea and coffee sets need not match one’s 
dinner ware; in fact, most every woman 
desires more than one set of each. There 
are many occasions when it is desirable and 
more practical to use a certain service rather 
than another and where the color scheme is 
such that one set blends and harmonizes 
better than another. In Group No. 411, a 
diversified selection of patterns and styles 
are shown, from the rather extreme and 
unique to the simple charm of rich color 
effects and gold encrustations. The after 
dinner coffee set is of black Crown Ducal 
Ware of a beautiful sheen and lustre, with 
a rich cream colored lining. For the woman 
who likes something individual this set 
would make a strong appeal. The little tea 
set at the top of illustration is hand painted 
in bright colors with black outlines, which 
gives it a very smart appearance. A tea 
table set with this gayly painted service pre- 
sents a most delightful appearance. French 





coloring which is to be found in this ware. 
*x* * * 

Charming reproductions in Old English 

cut glass, bringing to mind the rare old 

pieces we saw on the huge sideboards of 
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to us a true replica of this old style glass- 
ware. Group No. 412 illustrates a number 
of these very charming pieces. From the 
thumb cut ale glass, with its odd cuttings 
and unique shape, to the bowls and pitchers, 
each representing many different styles in 
cutting, they are all worthy of special atten- 
tion and admiration. The diamond cutting 
together with the engraved border at the top 
of the conical shaped vase is especially at- 
tractive, as is the combination of all these 
decorations on the larger centre vase. A 
few such pieces displayed in the glass section 
of the gift department would add to its 
dignity and charm. 
* * * 

What desk is complete without an attrac- 
tive desk set of some kind? There are many 
inexpensive but very attractive sets on the 
market. The particular ones illustrated in 
Group No. 413 are finished in a metal in- 
crustation effect in various styles and consist 
of a different number and variety of pieces 
to make up the set. They are all quite rea- 
sonable in price and extremely attractive. 
The Aurora night light containers and phone 
screens are of the same composition. Other 
articles, such as book ends, flower vases, 
etc., are also made in this metal incrustation 
effect. Because of their attractiveness and 
moderate price they should prove interesting 
to the gift shop dealer and his clientele. 

* * x 

Items for home adornment of a_ varied 
nature are illustrated in Group No. 414. 
The Wedgwood vase of Jasper is but pne 
of a great variety of items, both useful and 
purely decorative, which are made of this 
well known product. Its wide range of 
prices, coupled with its graceful ornamenta- 
tion, make it ideal for gift making. For 
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Group No. 412—-CHARMING REPRODUCTIONS OF OLD ENGLISH CUT GLASS 


our grandmothers and which, as we grew 
up, seemed so “old fashioned” to our young 
minds, are now in high favor. In shape, 
cutting and engraving the manufacturers are 
true to their original models and thus present 


the country home there are many novel and 
interesting items which create a harmonious 
tout ensemble. In fact, it is the little artistic 
touches and the arrangement of minor de- 
tails that make up the perfect whole. Just 
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In the variety and depth of its colors, Bakelite 


Jewelry is incomparable, and its beauty is lasting. 


Its light weight makes Bakelite particularly suit- 
able for the long necklaces now in vogue, and these 
are being made in many rich and jewel-like colors. 


In addition to amber, emerald, ruby, and jet, there 
are new colors including Chinese amber, love- 
apple and sapphire. 


We invite manufacturers to consider the use of 
Bakelite for making novelty jewelry, and will 
gladly send a representative with samples. 


BAKELITE CORPORATION | 
247 Park Avenue, New York, N. Y. 
Chicago Office: 636 West 22nd Street 


OZER OZLOR OF 


LOZOEO?Z 


) 


BAKELITE 
Condensite 
JREDMANOL 


are the registered 
Trade Marks for the 
Phenol Resin Products 
manufactured under 
patents owned by 


BAKELITE 
CORPORATION 
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Some Suggestions on Banishing 


February Dullness 
(Continued from page 103) 


such a little thing as am attractive door stop, 
for instance, adds its bit to the desired effect. 
The old time method consisted of covering 
a brick with a bit of old carpet. Of course 
t answered the purpose for which it was 
intended but it was far from being an object 
of beauty. The door-stop pictured in this 
group is of metal, in the shape of a basket, 











trading has gone out of its way to do some- 
thing for her personally. Such things make 

























Group No. 413—ATTRACTIVE DESK SETS, NIGHT LIGHT CONTAINERS AND TELEPHONE SCREENS 
(See text on page 105) 


the women feel important and as they like 
to feel important it makes them feel friendly 
toward the store and the more friendly they 


containing an artistic bunch of flowers in 
natural colors. The baskets are pink and 
ivory, blue and ivory and black. Such little 
things create a quaint and interesting atmos- 
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“Our plan of using this idea is to go over 
all of the new stock of goods received for 
our gift department and to pick out certain 
articles which, we feel sure, will appeal 
powerfully to particular women among our 
regular customers. For instance, if one of 
our regular customers has always been much 
interested in Chinese goods, we pick out 
some Chinese articles to show her. Or if 
another of our customers has always been 
especially interested in securing oddly inter- 
esting articles for use as favors at card 
parties, we pick out some such articles for 
her. 

“Then after picking out such articles we 
call up the women we want to interest and 
tell them about the articles we have picked 
out as being most likely to interest them. 
And we ask the women to come to the store 
at a special time to look at the articles. 

“Most of the women to whom we put 
this sort of a proposition do:come to the 
store at the time we appoint and a large 
number of them make purchases of the ar- 
ticles we have selected as being most likely 
to interest them. 


“We have plenty of time to do this in 
February because business is rather dull 
during: the month, whereas we couldn’t do 
it any ordinary month. And this method 
brings our February business up to a good 
showing when compared with the business 
we do in other months.” 





phere about the home. The “Good Fairy” 
products, ideal gifts of good cheer, are many 
and varied and are finished in ivory, bronze, 
silver and black, gold and luminous. 
Whether it be a six inch statuette, flower 
bowl or lamp, it is a lovely gift and one 
worth giving. Genuine Japanese merchan- 
dise of the choicest grade is excellent stock 
for the high class gift department. The 
Amari vase, also illustrated, is of rare 
beauty with its sweeping designs standing 
boldly out against the dark and gleaming 
background. The nests of stands, either 
round and carved or the simple oblong 
wooden ones, are quite necessary for the 
effective display of art objects. 
x * * 

Items of unusual charm for milady’s 
boudoir are those illustrated in Group No. 
415. The combination cologne bottle with 
compartment for either powder or rouge is 
an interesting and high class novelty. It is 
of engraved glass with long glass stopper 
and sterling silver top and powder compart- 
ment. The boudoir candlestick is sterling 
silver mounted with silver snuffer. And if 
milady must smoke in her boudoir, there are 
attractive ash trays to correspond with the 
other fittings. One especially suitable has 
the snuffer, which eliminates much of the 
unpleasant odor of the cigarette which is 
allowed to smolder. Such items in glass- 
Ware are sure to appeal to the feminine taste 
and especially to the seeker of interesting 
and timely novelties. They are charming 
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accessories and have practical value. 








Raymond Brenner, for 13 years associated 
with the John Brenner Jewelry Co., Youngs- 
town, O., has resigned as secretary and 
treasurer of the company and will go into 
business for himself. He will be located 
in the New Salow building, 34 N. Phelps 


feel toward the store the more business the 
store will get from them. 

“Consequently, we cash in on this fact to 
the utmost in all of our efforts for banishing 
February dullness. 


“t., shortly after Feb. 1. 


Group No. 414—uSEFUL AND DECORATIVE ARTICLES FOR THE HOME 
(See text on page 105) 


“In our city,” said another live-wire 


jeweler, “there is probably more card play- 
ing in February than in any other month of 
the year. 
February because they are good and tired 


People play so much cards in 
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Our New Line of High Class GIFT ARTICLES Now on Display 


Small Tea Tables, Marble or Inlaid Tops, 
Crystal Table Candelabras 


Let us send 
you an 
illustrated 
price list. 





33-39 WEST 34th ST. 
NEW YORK 


Importers of Filet Laces, Furniture, Art Objects, Accessories for Decorations, Antiques 


GLAENZER TRADING CORP. 
























































HAW KES 


Here’s a Most Acceptable Gift 
for a Man! 


Suggest this “Nineteenth Hole Bottle” of sparkling 
Hawkes Crystal and you will win the gratitude of 
gift shoppers of both sexes. 


It is original, ingenious and intensely masculine. 
A few of these bottles displayed in your window 
will convince the people of your community that 


you spare no effort to offer them the latest accessories 
of comfort. 


0. a 

Hole Bottle. “Copper 
wheel engraved. Ca- 
pacity, one quart, / , 
Sterling Silver top fir" # 
fitted with padlock 
and two keys. Price 
$12 each, net. 





You need tie up very little money because you can 
order in small quantities and re-order as fast as 
they sell. That will be surprisingly fast. And the 
profit is better than you make on most other mer- 
chandise. 


T. G. HAWKES & CO., Corning, New York 


Pacific Coast Office: 140 Geary Street, San Francisco, Calif. 
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of Winter and are looking for anything at 
all that offers interest and amusement. So, 
during February, we go after the card party 
pysiness hard. We try to sell favors to all 
eople who could, by any stretch of the 
imagination, be considered as likely to give 
a party during the month. We call up such 
folks and try to sell them the favors over 
the ‘phone and where they haven’t thought 
of giving a card party we suggest to them 
that they do so. All this makes a lot of 
pysiness for us that we wouldn’t otherwise 
get and is a splendid help to us in banishing 
February dullness.” 

All of which, it is hoped, will offer worth- 
while ideas and suggestions to various jewel- 
ers which they can use to good advantage in 
their gift departments. 





Are Price Cards and Tables a Success 
in the Jewelry Store? 





THE question as to whether price tags 
should be placed on merchandise dis- 
played in the window of any type of store 
has been the subject of heated discussion 
for a long time. Drug stores claim that 
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a way which makes it of very little im- 
portance and yet not concealed. 

And these cards? They are works of art, 
neatly painted black and white or blue and 
white cards, either plain or slightly decorated, 
but not done at the nearest and cheapest 
printing shop but by a man (or woman) 
who knows how to handle a brush and turn 
out an attractive job. 

Are price cards in the window a success? 
Yes, many progressive jewelers claim, and 
use them as proof of their claim. 

Gift department merchandise can be ac- 
companied in the window by price cards 
much more easily than can jewelry, and 
every jeweler who has window displays of 
gift department merchandise should accom- 
pany his articles with a card giving the 
price. He should also try the “stunt” of 
a window display of articles all of a cer- 
tain price. That type of window display 
will not degrade his store in the least and 
will “pull” in a lot of customers who have 
only that amount of money at that moment 
to spend. 

You know, there are lots of women who 
have a few extra dollars in their pocket 
book which they will spend if they see an 























ITEMS OF UNUSUAL CHARM FOR MILADY’S BOUDOIR 
(See text on page 107) 


it is a big success, department stores differ 
on the question, but jewelry stores seem to 
leel that it rates the store as either first 
class or a brother of “Uncle Ben.” 

Price tags on merchandise in the window 
can be used, and with success. We have 
seen it done, by a few very clever and up- 
'o-the-minute jewelers whose shops are the 
most dignified and high class establishments 
you would ever wish to enter or own. But 
they knew how to do it. That’s the point : 
they knew how to do it! How do you do 
69 


Well, let’s see if we can explain. 


: They 
eth 


ither take a small card and word it to 
tne effect that no merchandise in the window 
S over a certain amount of money in price, 
pF very small cards giving the in- 
aa ual prices of the articles, the cards 
veing placed close to the articles, and not 
“utting the cye of the passerby before the 
article itself does. The price card must 
* placed in connection with the article in 





article in the window of a reputable store 
and see that the price is within that amount 
of money. They might not enter the store 
to ask because the article would perhaps 
cost more than they have to spend and they 
would feel foolish just asking the price and 
not buying even if it were reasonable. 
Women’s minds work in very different chan- 
nels from men’s minds and sometimes it is 
almost impossible for men to understand the 
method—but your women sales _ people 
understand. Ask them to try to explain 
why the sales price on articles in the window 
will appeal to women and draw more cus- 
tomers into the shop. 

Do you want to have women come into 
your store to see what you have today for 
a certain amount of money? Many jewelry 


stores have this type of customer. What 
kind of stores are they? What have they 
done to bring in those customers? They 


have just installed price tables—one or two 
tables, or more, depending upon the amount 
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of space had to devote to tables, with mer- 
chandise for a dollar on one table; mer- 
chandise from two to three or four dollars 
on another table; merchandise for five dol- 
lars on another; for seven dollars and fifty 
cents on another; and for ten dollars on still 
another table. 

They place gift department merchandise, 
silverware and glassware on those tables, 
chains, bracelets, earrings, purses, bags, and 
whatnots which are within the price mark, 

The customers learn about those tables 
from clerks who do not let a customer 
leave the store without being reminded to 
visit the price tables down the center aisle 
or.in the back of the store. 

Do they work? One prominent jeweler 
who is up-to-date in everything in his store 
has stated that he will install price tables 
the very minute he can spare the time to 
rearrange his store to accommodate them, 
and that he is going to find the time very 
shortly for they are the business getters for 
the jeweler today, particularly if he carries 
a goodly stock of gift department merchan- 
dise along with his jewelry stock. In the 
meantime that jeweler has arranged some 
show cases accordingly to prove this and 
says that they will fill the bill until the tables 
are ready. And they are, but the tables 
will be far better than, show cases. Some- 
how merchandise looks more usefullike and 
homelike on a table than in a show case 
or wall case. 

And do the women like those tables? 
They go straight to them. They come into 
the store with a set amount which they can 
spend already decided upon. They go to 
that table, and the slightly cheaper table,: 
and to the table of merchandise just a little 
more in price than they feel they should 
pay, and they go out of the store with a 
package under their arm or a receipt for 
a package which will be delivered to some 
address for them. 

The price table eliminates much work on 
the part of the salesperson. Many cus- 
tomers know what price they are willing 
to pay for merchandise but they do not 
know just what they want and they tax the 
patience of the salesperson almost beyond 
endurance many times and feel. that the 
salesperson has not done her best in assist- 
ing them to make a decision. With the 
price table, all types of merchandise in the 
store which can be sold for a certain 
amount are before the customer’s one 
glance. She does not have to go from 
counter to counter deciding if she wants 
silverware or candlesticks, leather goods, or 
some novelty in the gift department. It 
is before her eyes. Of course duplicates of 
the merchandise are in place in the gift de- 
partment, and will go out to the table to 
take the place of the article which she 
has purchased, and if she did not visit the 
price table she would still have found the 
article in the gift department in her 
wanderings about the store. 

Women are price shoppers and purchasers, 
and even the jewelry store will have to 
wake up to this fact and cater to them as 
such. It might as well be now as lIater, 
and the selling method which brings in the 
most money and is the line of least resist- 
ance is the one to be adopted today. 

Yes, price cards in the windows and price 
tables are being adopted by progressive, 
high-class jewelry houses, 
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Novel Gift Nursery 


A requisite for the Nursery in a new and attractive dress. Three 
crystal jars with carefully fitted and ground in stoppers, decorated 
in brilliant enamels and trimmed in gold. 


Prices on request 


GEORGE R. WEST & SONS, Jeannette, Pa. 


Sales Offices in Principal Cities 
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have found their way into the hearts of 
Women—Many new and exclusive items 
are now here. 


\ 


Steel Beaded Envelope Bags 
Steel Beaded Draw String Bags 
Wonderful Hand Knitted Bead Bags 
French Novelty Bags 
Fascinating Bar Pins 

Smart Necklaces 

New Bracelets 

Pendants on Chain 

Cigarette Cases 

Cigarette Holder and Case 
Unusual Earrings 


And Many Novelties Suitable for Gifts 


| 


Send for Sample Selection 


Jules Schwab & Co. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
JeEweELers’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 

































nection with their business. 











More Effort for More Business in 1924 





Written Expressly for The Jewelers’ Circular 

















HE jeweler is again confronted with the 

fact that his is a one season business, 
about a third of his sales in dollars being 
in December. If it were not for the fact 
that the average of all business done in all! 
kinds of retail stores, as compiled by the 
Federal Reserve Bank of New York city, 
is found to be only 14 per cent. as against 


lf we take the average for the 12 months 
as a basis for figuring it will be seen that 
in only one month of the year does the 
jeweler’s sales come up to the average, and 
that month is December. June, the jeweler’s 
next largest month, falls below the average 
for the year. 

The percentage of division for all lines of 
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the average jeweler’s sales of 31.2 per cent., 
this would not be half as alarming. 
There is little doubt that the expense of 
distribution in the jewelry trade is as high 
as it Is on account of this peculiar fact. 

The amount of business done by 155 jewel- 
ers is shown in the following figures taken 
irom the Bureau of Research Bulletin, Har- 
vard University, and cover the year 1922, 
showing the per cent. done in each month 
ot the year: 


pinuary sexewisiesy eee! NS asia ae aieee 5.9% 
M. terre 4.5% Ce 6.3% 
A ar .2% September ...... 7.1% 
lait esau 5.6% October 6.9% 
1 AR ee eee 6.9% November ...... 7.4% 
a Oe ee 7.9% December ....... 31.2% 





business as compiled by the Federal Reserve 
Bank of New York city is as follows: 


TROUEEY b.ccceee iy a ee 6.0% 
POOTUREY: 6.000200 6.1% BUGHEE seiccéscase GON 
je eee ree 8.1% September ...... 7.3% 
oO eee 8.4% bo era 10.2% 
| ee 8.5% November .......10.1% 
po Serre tre 8.3% December 14.0% 


It will be noted that the average amount 
of business done in June in all stores of all 
lines is approximately the average for the 
entire year, also, that half the months of 
the year reach or surpass the average in all 
stores, while only one month reaches it in 
the jewelry trade. 

To further visualize this matter for the 
jeweler we have prepared a chart, Fig. 1. 





The black portion represents the business 
done by the jeweler in each month. The 
black line across the chart represents the 
average amount of business for the year. 
The dotted lines across the various months 
represent the amount done in all trades, in- 
cluding the jewelry trade. The figures un- 
der the names of the months are the per- 
centages for the jewelry trade. 

A comparison of the business done in 
jewelry stores and in all stores by three 
months’ periods shows the following: 


_ Jewelry All 

Stores Stores 

Fist Qeeelet i.e sevccces 14.8% 21.6% 
Second Quarter ........ 20.4% 25.2% 
py ee eee 19.3% 18.9% 
Fourth Quarter ........ 45.5% 34.3% 


The business done by all stores is affected 
by two seasons, Summer and Winter, This 
is indicated in the larger amount of average 
net business done in the second and fourth 
quarters, which are also the best periods for 
the jeweler. The average net business done 
in all stores is greater in the first quarter 
than in the third, and it is the reverse in 
the jewelry trade. Why? Is it not proba- 
bly due to the heavy advertising of sales in 
January and February done by apparel and 
dry goods stores? It is more than likely. 

Every jeweler will do well to so tabulate 
the business he does in his principal lines, 
and even in the various units of each line. 
These figures will often point with no un- 
certain index to the reason for a decrease 
or an increase in business. Presuming the 
jewelry ‘sales drop off in any period, what 
is the reason? The jeweler who knows ex- 
actly the amount of the decrease will be 
more likely to seek out the reason than the 
jeweler who surmises there has been a de- 
crease, but does not know how much. 

The jeweler is faced with the problem of 
filling in the lean months or allowing his 
expenses to remain high in proportion to 
those of other stores, if indeed, they will not 
continue to increase from year to year. His 
problem is “How can I do more business 
from January to November, inclusive ?” 
There is no desire to level the business of 
the year by taking from that of December 
but by adding more business to bring the 
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, Pee FI, 
’ Art and Service 


Herschede Chime Hall Clocks are an attractive 
asset in the salesroom and a continuous reminder 
in the home, of beauty and service linked with 
the name of the jeweler on the dial. 


Melodious chimes in solid mahogany cases of 
very excellent quality list as low as $175.00, with 
an interesting margin of profit. 


Catalog and pricelist on request 


Our new designs of mantel chime clocks are 
ready for shipment and should be had by every 
jeweler who caters to the best trade. 


Illustrations and pricelist ranging from 
$65.00 to $110.00 sent on request. 


THE HERSCHEDE 


HALL CLOCK COMPANY 
Cincinnati, Ohio, U. S. A. 





New York Salesroom A. I. Hall & Son, Inc. 
Ne. 586 Fifth Ave. Pacific Coast Representative 
Robt. E. Wilkes San Francisco, Calif. 














DEPENDABLE 0 paices’anp service DEPENDABLE 






A few well known lines 


A few well known lines 


we carry we carry 
Ostby & Barton Co. Homan Silver Co. 
R. F. Simmons Co. Elgin Watches 
W. G. Clark Co. Waltham Watches 
Sykes & Strandberg Co. Hamilton Watches 
Smith & Crosby Howard Watches 


W. E. Hayward & Co. 
Deltah Pearls 

La Tausca Pearls 
Community Silver Keystone Cases 
1847 Rogers Silver | meat nt Wadsworth Cases 
Wm. Rogers Silver ore rs a Fahys Cases 
Holmes & Edwards Silver oe Seth Thomas Clocks 
““Universal’’ Electric Goods Waterbury Clocks 
Landers, Frary & Clark Western Clocks 
Forbes Silver Co. Sessions Clocks 
Helbros Watches Dunn Pens 


Illinois Watches 
Standard Watches 
Ingersoll Watches 


{OUR JEWELRY CATALOG] 


EDWARDS-LUDWIG-FULLER JEWELRY CO. 


KANSAS CITY MISSOURI 
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Storekeeping Department 











other months into a more favorable com- 
parison with December. 

The jeweler who will adopt the slogan, 
“More Effort for More Business,” for the 
vear to come will undoubtedly find himself 
repaid if he makes more effort for more 
pysiness. Business comes to the merchant 
who makes the effort to get it. No jeweler 
is in a position to say, “I am doing all the 
hysiness my community can give me.” Few 
jewelers are getting up to one-half as much 
business as his community can, or will sup- 
ply, if the effort to secure it is efficient. 

How can the jeweler get more business? 
Shall he make an effort to get more business 
on his best selling lines or on his slowest 
glling lines? In other words, shall the 
ieweler push diamonds, which in spite of 
the table published is considered the average 
jeweler’s best line, or such things as pencils, 
ymbrellas, etc., that do not bulk largely in 
his sales? 

At the present time it would appear to be 
best to make a general effort to secure more 
business on all lines, giving larger energy 
at a later period to the stimulation of the 
better paying lines. More advertising of 
diamonds and jewelry will sell more pencils 
and umbrellas. The larger the number of 
diamond customers the larger the ratio of 
pencil customers, but the jeweler needs more 
customers of all kinds just now. 


The jeweler must do more and better ad- 
vertising in 1924 if he expects to do more 
business. He must not only spend more 
money in advertising, but he must spend a 
great deal more time in making what ad- 
vertising he does more efficient. 

The jeweler must make it a point to have 
his salesmanship more efficient, and he must 
merchandise his goods in a more modern 
manner. The average jeweler would not 
care to buttonhole every customer and ask 
him to buy a pencil, let us say, but if he 
called the attention of each customer to some 
suitable pencil as occasion arose the sales 
in pencils would be greatly increased. What 
can be done to increase the sales of pencils 
can be done with every line the jeweler 
carries. Suggestion sales are additional 
sales, 

The jeweler must study his merchandise 

possibilities more keenly. He should be able 
to tell what lines to push strongest in any 
month of the year. An analysis of his sales 
by lines and departments will aid him in 
doing this. What month in the year is the 
best one to push diamonds? Jewelry? Sil- 
ver’ Is it not in the month that shows the 
greatest number of sales of these lines? If 
the sales come without special effort the an- 
swer can be only in the affirmative. Even 
if the sales have been the result of special 
effort it shows that sales of that line can 
be developed then. 
_ Business will never come to the jeweler 
Ma satisfying measure until he makes a 
greater effort to get it. ‘More effort to get 
more business. Let’s go for 1924! 








A Chinese proverb, packed with signifi- 
tance and wisdom: “If you want to keep 


“4 town clean, let every man sweep before 
1S Own door.” 
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**Merchandise Should Be Made 
Talk,’’ Says This Retail Jeweler 














CL SOLLAN, who operates a jewelry 

store in the very heart of Detroit, at 
Woodward Ave. and States St., emphasizes 
each piece of merchandise he displays to the 
public. 

“There is just about as much sense in 
putting a dead man behind the counter for 
a salesman, as there is in tossing a watch 
here, a ring there and a bracelet somewhere 
else in one’s store in hopes of sometime 
making a sale. A show case or a window 
filled with merchandise that does not talk 
is about as worthless as a tomb from the 
standpoint of stimulating sales. 

“Merchandise offered for sale should be 
made to talk—talk just as earnestly and 
just as convincingly, as a real live salesman. 
What would you think of a store where all 
the clerks stood about and never said a 
word—just stared at you as you passed 
from one counter to another? Suppose you 
spoke to one and he turned his head away 
with no response? 

“You would say: ‘I wonder what the 
proprietor runs this place for!’ Then out 
you would go with ‘never again for me.’ 

“That’s just the situation with a_ vast 
majority of jewelry stores today, and the 
owners don’t know it. They may have 
plenty of talking clerks—perhaps too talka- 
tive for that matter—while the best sales- 
men—the real merchandise that is offered— 
is just lying around like dead men. Is it 
any wonder then that the majority of 
jewelers throughout the country make less 
than one stock turnover per year? 

“Too many jewelers are still running their 
stores as their forefathers did 50 years ago 
or more. What’s the use displaying mer- 
chandise if it dces not speak in its own 
favor. That’s the plan I go on, and it 
was for that very reason I tore down a 
building on this corner and put up a new 
one at an expense of nearly $100,000. 

“The other building I had here was one 
of those old affairs with a great expanse of 
brick wall on the Gratiot Ave. side. After 
being in it for a time I saw the need of 
giving my merchandise a better opportunity 


to talk. I did the best I could as condi- 
tions were, but diamonds, watches, rings or 
jewelry of any kind, can’t talk very 


effectively through a brick wall. 

“One day I called in a contractor and 
said, ‘Bill, I want this old brick wall taken 
out and replaced with the finest show win- 
dows you can make.’ The contractor looked 
the building over and a few days later 
said: ‘It can’t be done. You try to take 
that wall out and the whole building will 
come down.’ 

“T knew the value of windows and was 
going to have them. ‘AIl right,’ I said, 
‘tear down the whole thing and put up a 
new building. That decision right there 
cost me about $100,000. Did it pay? I 
should say so. Ever since I’ve been in here 
I’ve been able to make my merchandise talk, 
and that means more sales. I not only make 
it talk in the windows, but I make it talk 





in the show cases and even in the trays 
when they are removed from the safe, 

“How do I do it? Just by the way I 
arrange everything and the price marks I 
put on each piece. 1 never put a piece of 
jewelry in a show case or in a window 
unless it is accompanied by a price tag. 

“Jewelers, as a rule, don’t realize how 
much they lose by not displaying prices. 
That’s one way to make merchandise talk. 

“Put a bit of jewelry in a window, like 
mine here, where thousands are passing 
throughout the day, without a mark on 
it. There it lies, dead as a door nail, 
to use an old expression. It may be a 
platinum brooch worth $5,000. It’s beautiful 
of course, but a lot of cheaper jewelry is 
beautiful, too. 

“Jewelry is something like people. The 
ordinary person can’t tell its worth always 
by just looking at it. So in our store we 
let each piece tell its own story. That’s 
why I tore down the old store and built 
this one with the big windows. 

“When I place on display a $5,000 
platinum brooch, I always put the price 
mark on it. I arrange it just as attractively 
as I can in its relation to other merchandise, 
I also give as much attention to pieces of 
lesser value, because all must talk as they 
stand before the public. I would no more 
think of leaving off the price mark than 
I would think of pulling the shades down 
after the window once had been arranged. 

“Jewelers should stop to consider how 
valuable their window space is, if it is used 
just right. I learned it early, and it has 
stood me well all through the years I’ve been 
on this corner. There’s no better sales 
stimulator than a window or show case 
filled with talking merchandise. I can 
readily prove it by the amount of business 
I am doing from year to year.” 





Put It in Writing 





6¢ PUT it in writing,” is the advice of E. 

Elmo Martin, business counsellor. “Put 
it in writing,” he says, “and you will reduce 
misunderstandings, which are _ responsible 
for 75 per cent. of the friction in business.” 
Whether his figure of 75 per cent. is a 
theoretical one makes little difference, but 
the principle of his suggestion is sound in- 
deed. Nine executives, he pointed out, 
were in a conference. Projected before 
them, orally, was a plan to which they all 
assented. They went their separate ways 
to carry out the procedure agreed upon. It 
soon became apparent that each of the nine 
had placed a different interpretation upon 
the plan, though each had heard the same 
thing at the same time. 

Had the plan been reduced to writing at 
the start by those who formulated it, and 
each of the nine been presented with a copy, 
the chances are that some time and energy 
and some friction would have been elimi- 


nated. 
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SAMPLE CASES, TRAYS and TRUNKS 


Complete Outfits 
for Jewelry and 
Silverware Salesmen 









AGENTS FOR 


No. OA Leather Telescope “FABER UTICA” TRUNKS No. 2102 Ring Wallet 


RUECKERT MANUFACTURING CO. 


New York Office San Francisco Office 
9.13, Maiden Lane PROVIDENCE, R. I. 220 Post Street 
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The Bow-Knot 






vA 
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AT LAST! 


A Unique Astigmatic 
Eye-Test Card 


Combining Many Languages 


This Astigmatic Eye-Test will absolutely prove and 
convince anyone whether or not their eyes are defective, i 
as it presents facts and impresses upon them in their 
native languages the importance of a careful, thorough, 
scientific examination of their eyes and the necessity 
of properly fitted glasses. 

This Copyrighted International Astigmatic Test-Card 
can also be used as a near vision display or advertising 
card, as it features astigmatic Eye-Tests, and also ex- 
plains the danger of neglecting Eye defects, and is a : 
warning translated into nine languages. 

Besides the Astigmatic Test this Card combines Eng- 
lish, German, Spanish, French, Italian, Portuguese, 
Chinese, Japanese and Greek, which makes it very 
attractive, interesting and at the same time very useful 
as a Near Vision Test. 


For Office Use or Window Display..... 50c | 
We also publish an international DISTANT TEST CHART 


which combines six languages, illiterate and astigmatic 
Test, $2.50. 


GEORGE MAYERLE 


Optometrist r 
(Established 29 Years) 


960 Market Street San Francisco, Cal. 






2430 






Samples Sent Upon Request 


y--N Unassembled 











One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 
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ROE PLATINUM SPIRO Ring Watch Case 








GOLD, SILVER 
COPPER, BRASS 


Use a rolling mill like the picture, 
with the motor underneath out of the 
way. This machine is the handiest 
and most efficient small motor roll 
made. Rolls 4%” wide. The gearing 
yong used — the amp 
at the same time relieves the machine 
of excessive strain. It runs surpris- a ——S 





Wrist Watch 


Cases 


af every description 


Samples sent on _ request 








ingly smooth and noiseless — small seated 


space and big power. SPIRO WATCH CASE CO., INC. 


Lael B 0-62 Lispenard St. Manufacturers of Gold and Platinum Cases | 
- | 
eiman & ros." es bg ng 79 Nassau St. New York : 
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The Unexpected in Displays 
GomeE display windows never have the 
surprise element that the public loves. 
One method of originating the “unexpected” 
in your window, is the plan of a jeweler, 

Joe Rittigsten, of Los Angeles, Cal. 

He recently displayed ring mounts, in- 
stead of the “ready-to-wear” rings that the 
public is accustomed to see in the jeweler’s 
window. There were 10 of these unset 
rings arranged on small stands of gold and 
blue. These occupied the central part of 
the display, with light blue crepe de chene 
rippling over the window flooring. Watches 
were grouped about the rings, parallel to 
he lines of the window. A most beautiful, 
hand lettered and colored poster in sort of 
scroll effect, read: 





Ring Mounts 


Worthy of the finest jewels in all the 
newest designs are here in comprehen- 
sive assortment. Should you find noth- 
ing to suit your requirements, will 
gladly fashion pieces to your individual 
order, 











Think up a display for your customers 
that will offer that elusive, delightful quality 
of “a surprise!”—M. H. A. 


A Novel Idea 
VERY mother is apt to treasure some- 
thing of her baby’s infancy days, and 
most frequently the object for cherished 
sentiment is the baby’s first shoe. 

What a world of appeal there is in that 
beautiful picture by a well-known soap 
concern showing the youthful mother in 
_ tender contemplation of baby’s first 
shoe! 

A Pasadena jeweler, E. E. Everart has 
a display of genuine interest to mothers. 
Amid a pretty arrangement of silver baby 
cups, silver plate, knife, fork, and spoons, 
and tiny silver comb and brush, and other 
baby gifts is a little, worn shoe electro- 
plated into sterling silver! A charming 
poster states, 


Baby's First Pair of Shoes! 
Electro Plated Into Sterling Silver 
Preserves Them Forever. 


The colored picture of the soap mentioned 
above would be a delightfully appropriate 
addition to such a display, and any jeweler 
could find a suitable frame for it in his 
stock—M. H. A. 


; People That Come in to Look 
F the practice of making strenuous efforts 
to close every sale were followed, the 
customer would find shopping less. pleasur- 
able at that store and seek others. There- 
ore, the retail salesman, while seeking to 
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throw out every suggestion that will bring 
actual sales, will use discretion, and not 
force the issue when he sees that the cus- 
tomer is unwilling to buy. Hundreds of 
people go into stores and look idly at this, 
that, and the other thing, because there is a 
half-awakened interest in, or desire fer, 
the merchandise, or because they are seek- 
ing information before making up their 
minds to buy at some future time. They 


deserve the same courtesy, attention, and 
readiness of attitude that actual purchasers 
receive, and their presence should not be 
looked upon as. an intrusion. 


Those who come merely to look often 
In fact, it may be stated 


remain to buy. 
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A Progressive Store in Staunton, 
W. Va. 


[LLUSTRATED below is the store of 

H. L. Lang, Staunton, Va. The store 
is 20 feet wide and 60 feet long. The fur- 
nishings are of mahogany. The diamond 
department is on one side of the store, 
while the repair department is directly op- 
posite. A special, well-equipped room is de- 
voted to the optical department. 

Mr. Lang uses about 2,000 inches of news- 
paper advertising space per year, and re- 
inforces this advertising by circular letters, 
folders, booklets, and the movies. The 
watch repair department is not forgotten 








RETAIL JEWELRY STORE OF H. 


that practically all lookers eventually be- 
come buyers, if they are accorded proper 
treatment. Nor must the advice to be 
always ready to answer questions or to show 
merchandise be construed as advice to force 
the issue. Too great an eagerness to show 
goods and to sell ha§ spoiled many a sale. 
There should be that happy medium which 
consists of alertness without importunity, a 
willingness to oblige without robbing 
lookers of ease and good-will toward the 
store. When possible a salesman should 
tactfully find what interests visitors and 
then give them every attention that sincere 
politeness suggests. 








J. F. Krumrich Co., jewelers at 143 Main 
St., Oshkosh, Wis., have published a novel 
advertisement as a follow-up to their big 
October Clearance Sale. The large display 
ad announces that the stock disposed of dur- 
ing the sale will be replaced by a complete 
new line of goods, which experience, espe- 
cially that gained during the sale, indicates 
to be the public choice in jewelry. It is 
pointed out in the copy contained in the ad 
that many angles of the public’s likes ‘and 
dislikes were revealed by the sale, 


L. LANG, STAUNTON, VA. 


and is also well advertised. Two watch- 
makers are employed throughout the year. 
Both Swiss and American watches are car- 
ried. Among the side lines cameras are 
found satisfactory. Umbrellas are also in- 
cluded in the side lines which are carried by 
this store, 

Mr. Lang has been engaged in business in 
Staunton for about 33 years and enjoys the 
confidence and prestige of a large number 


of patrons. <A certain amount of credit 
business is done, but no installment busi- 
ness. 








With the Christmas rush a thing of the 
past, Wisconsin jewelers are beginning to 
make their purchases of stocks for 1924. 
Among those who called at Milwaukee 
wholesale jewelry establishments, during the 
past week were: Schneider Bros., Burling- 
ton, Wis.; E. Sterkey, Waterford, Wis.; 
\. J. Boden, Clinton, Wis.; Estberg & Sons, 
Waukesha, Wis.; Jos. H. Hansen, Toma- 
hawk, Wis.; J. J. Smith, Janesville, Wis. ; 
Tom Bruhy, West Bend, Wis.; Ed Bowen, 
Gillette, Wis.; W. R. Amidon, Hartford, 
Wis.; J. R. Suliver, Elkhorn, Wis., and 
Percy Hatch, Oconomowoc, Wis. 
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RING FINDINGS 


Easy to Assemble 
that typify the very latest in 


18 Kt. White Gold 


and Platinum 
and All Colors and Karats 


14 KARAT FINDING CO., Inc. 
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The C.G. BRAXMAR CO, 


10 Maiden Lane, New York City 


Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 











Made to Order Goods our Specialty 
_ Forty-four years of satisfactory service to an increas- 
ing number of customers. 

Our facilities for manufacturing and designing are 
at your service. 


Write for Emblematic or Badge Catalog 














arr. | | Ties 1 
16/12 Mm. $2.50. 18/13 Mm. $3.00. 
20/15 Mm. $3.50. 
Memo selections sent same day as received. No. 570—35mm. 


A. R. GAROFALO 


Manufacturer and Importer of Cameo Jewelry 
72 Bowery New York 




















64 Fulton St. New York 

Cc 
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NEWARK EMBLEM CO. Newark, New Jersey 
Manufacturers of Emblem Jewelry Exclusively 








Fourteen Karat Gold ONYX JEWELRY 


—~ SAMUEL 

|\LAWSON 

Repeiring and 

F Special Orders 
71-73 Nassau St. 
New York 














K OHLEY=°: 
sCALES 
cua FINE BALANCES, AND WEIGHTS 


on request Office: 41 Union Square, New York 
Factory: 149 New York Ave., Jersey City, N. J. 








MILLER & RICK 
Electro-Plating and Coloring 


Mesh Bags Repaired and Refinished 
Jewelry and Silverware Repairing 


43 John Street, New York City 





Telephone 
2483 John 








DIAMONDS CUT, RECUT AND REPAIRED 


Our specialty is the prompt and efficient cutting of your difficult and 
ordinary gems in our own factory under the care and supervision of 
none but experts. Write Us for References and Prices. 


Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 


i. R. PEREIRA ® © © (Formerly With Eduard Van Dam) 


Cutters of Diamonds Exclusively . 
64 Fulton Street New York City 


The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 
Made in MK Yellow and White 


The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 168 W. Zist St., Room 411, New York Pat. May 2, 9 











Guaranteed Genuine 


=! MAUSER PISTOL 


25 Calibre Automatic—Trade Price $9.00 each 
j 32 Calibre Automatic—Trade Price $10.06 each 
S278 Genuine Mauser Ammunition—Also Mauser Repair Parts 
Carried in Stock 
Sole Authorized United States Importer of Genuine Mauser & 
Luger Arms, Field Glasses and Binoculars 


A. F. Stoeger, 224 E. 42nd St., New York 















THE PARFIS WATCH MANUFACTURING CO. 


of Bienne, Switzerland e 
is one of the best houses to supply small watch movements to fit 
shape of the watch. Unrivalled prices. Size from 44 to 7% Ligne. 
Round, oval and rectangular shapes. 


Special plant for these types of watches. 


LOUIS BLANC & CIE. 


Bienne, Switzerland 
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Getting a Larger Stock-Turn of 
Silverware 





Written expressly for The Jewelers’ Circular 




















LARGE number of jewelers co-operated 

in putting before the public the neces- 
sity of good silver in the home during the 
Silverware Week held some time ago. 
These jewelers profited by increased sales 
and doubtless double the number will co- 
operate again. 

Silverware week should be prominently 
put forward by jewelers. This can be done 
by mentioning the fact in their regular 
newspaper announcements and by show 
cards in the window and interior displays. 
The window cards might read: 

“We will make a special display of silver- 
ware in these windows during Silverware 
Week (Date).” 

The importance of the event may further 
be impressed upon the customers of the 
store by inserting a little card in every 
package, intimating the date and the fact 
that a large stock will be displayed and 
offered for sale during that week. 

The salesmen should call the attention of 
the customer to the impending event when- 
ever the opportunity affords itself. 

If the customer is prepared in a measure 
for the event there is more likelihood of 
sales being increased. 

With all the jewelers in a city talking 
silverware during a certain period of time 
the public cannot help but be impressed with 
the importance of silverware in the home. 

Silverware is well advertised as a gift 
line for brides and for anniversaries. It 
is time, now, that it be advertised as a 
necessity in the home. 

The customer should be educated to the 
use of more silverware. This can only be 
done by an educational campaign that will 
teach the unlearned the value of good form 
in table appointments and in the use of the 
proper piece of silver for any given purpose. 

There are many families that may not be 
considered affluent who wish to follow the 
best practices and customs in the appoint- 
ment of their tables. The jeweler should 
make some effort to educate this class to 
the use of a larger variety of pieces and 
increase his sales thereby. Take the mat- 
ter of spoons as one instance. How many 
homes of the class just mentioned are 
properly equipped with a mere half of the 
following spoons? 

Tea spoons, dessert spoons, table spoons, 
soup spoons, bouillon spoons, coffee spoons, 
grape fruit spoons, iced tea spoons, ice cream 
spoons, jelly spoons, olive spoons, orange 
spoons and serving spoons. “Spoons for 
every occasion” might be adopted as a sell- 
ing slogan for a time with good prospects 
of fair results in sales. 

The purchase of silverware should be 
urged upon this class of customer on the 
installment plan, not the installment plan 
of payments, but the installment plan of 
purchases, one item at a time, others being 
added to fill out the equipment as occasion 


arises for gift purchases, just as a new book 
is added to the library. 

The sales of flat silver and holloware 
should go hand in hand. The jeweler can 
start the customer on the right road, and 
it may be depended upon that once on the 
right pathway the customer may easily be 
kept traveling in the right direction. Once 
the customer learns how to use silverware 
she will not depart from its use, provided 
the jeweler is willing to give her service 
and advice in keeping it in the proper con- 
dition. 

Silverware should be advertised as 
silverware to some extent, but it will prove 
more profitable in the long run, although it 
may not be so apparent at first, to advertise 
the use of the silverware. As an example 
of our meaning let us take the custom ot 
serving tea in the afternoon. This ranges 
from the serving of a single caller to the 
serving of a houseful of invited guests. By 
advertising the pleasures of serving tea to 
friends when the appointments are correct 
instead of just silverware, mentioning the 
tea service as an incidental, the reader of 
the advertisement is impressed with the 
fact that good silverware is a_ necessity 
and a sign of good form, taste and elegance. 
At the same time silverware is advertised 
no less than if no particular line is mentioned. 

In the same manner the displays in the 
windows and cases should be specialized 
and not general. A show case containing 
a display of silverware for various uses is 
not going to attract as much attention as a 
lay-out of silverware for some particular 
use, such as the serving of tea, already 
mentioned. 

With the tea service, consisting of the 
usual tray, tea urn, sugar and cream, etc., 
may be displayed tea caddies, spoons, 
strainers, etc., in fact, any piece that will 
help to swell the tea serving appointments. 

The advertising of silverware may be 
done as follows: 

Newspaper advertisements and _ reading 
notices. Special articles on the use of 
silverware in the home will be gladly printed 
by the newspapers if provided in readable 
form and all traces of store publicity are 
eliminated. 

The manufacturers provide a lot of good 


advertising material which the jeweler 
should use to the best advantage. These 
come in the shape of booklets, folders, 


leaflets, circulars, etc., and window display 
materials, including show cards. 

A circular letter from the jeweler en- 
closing any of the pieces provided for mail- 
ing by the manufacturer should make a good 
impression as the prestige of both the 
jeweler and the manufacturer aid each other 
in creating the impression of solidity, 
stability and integrity. 

The jeweler will not go astray by clip- 
ping and filing all articles on silverware 
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appearing in this and other trade papers, all 
advertisements of manufacturers of silver- 
ware and all retailers’ advertisements that 
efficiently advertise silverware. But this 
will not be enough; he will have to study 
this material occasionally and make use of 
the information he gains from these sources, 
Push silverware during silverware week. 
Continue to push silverware throughout the 
rest of the weeks. It pays to push a line 
to the utmost, and especially silverware. 
A. E, E. 





Time-Saving Repair Envelope 





A CONVENIENT form of repair envelope 
is illustrated below. Ordinary manila 
envelopes, 3% x 514 inches, may be used. 
Any printer can set up the copy. The en- 
velopes may be filed in a cabinet in alpha- 
betical order or may be numbered. As 
may be noted there is space for the date, 
time promised, salesman’s number and num- 
ber of delivery messengers. 
A brief description of the contents of the 
envelope may be inserted after “article,” 








No. gf | Date —Z 14 a | Sold by, a by of 
Article... 3 -ohome. bat dhs ianaped_a3g 
Instructions — i dis 


Purchaser . ie 


Address 
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TIME-SAVING REPAIR ENVELOPE 


followed by instructions and name and ad- 
ber of delivery messenger. 

Instructions are given in the proper space 
as to where to send the job and the jeweler 
need only check off in an adjoining section 
of the envelope the manner in which the 
article was forwarded, whether by poster, 
registered mail, express paid or otherwise. 
The number of the workman who repaired 
the article is also jotted down, together with 
the charges and the details. A simple little 
system of this kind will be found very help~ 
ful, saving much time and annoyance as well 
as many disputes. 








A lot of businesses are run by men who 
have forgotten how to work. 

The proprietors are indulging in semi- 
retirement. 

Their function consists chiefly in saying 
“no” to all suggestions for change. 

Often these businesses have been built up 
from nothing to something by these same 
proprietors. They have behind them a 
record of honest service and_ intelligent 
enterprise. The owners have prospered to 
the point where their wants are satisfied. 

Two men were discussing this situation at 
lunch. 

They agreed that thousands of men are 
well paid for doing not more than two 
hours’ work a day. 

“What are they paid for?” said one. 

“For judgment, based on experience,” 
said the other. “They don’t increase the 
profits, but they do keep down the losses.” 
—Hewitt’s Magazine. 
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Use this powerful sales lever 


“What a beautiful watch!” says a woman 
looking into a jeweler’s window. 

“Gee! Ain’t that watch a whiz!” exclaims a 
delivery boy passing a few minutes later. 


No matter how they express it, the desire 
for beautiful things is in every human being. 
And because of this, beauty is one of the 
strongest selling appeals you can use. 


Especially is this true in selling watches. 
The average customer assumes that a good 
watch will keep time; over-stressing this 
point by talk of guarantees will not make 
him any more eager to buy. For he can’t 
see the accuracy. But a distinctive design, 
a watch dressed in a beautiful case—that 
will wake up his desire to buy. 


You don’t have to do all the talking when 
you sell beauty. Just display the watches, 
point out the differences in design, special 
artistic touches, and features of style. 


If you have an old key winder of the 
Civil War days, show it in contrast to the 
graceful, thin models now so popular. Sell 
your merchandise by contrast. Let your 
customer visualize the superior beauty of 
design which his watch money can buy 
today. 


By using the beauty appeal in selling 
watches you simply prove to your custom- 
ers that you have what they want. Once 
this is done, the sale is made. 


THE WADSWORTH WATCH CASE CO. 
“Makers of Watch Cases Exclusively” 


DAYTON, KENTUCKY 
OFFICES 


New York 
17 Maiden Lane 


Chicago 
31 N. State Street 


San Francisco 
150 Post Street 


Note: Illustrate your advertisements with watches. Electrotypes of watches shown above will be sent free te any jeweler. 
Order by number. Write also for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 


Y, (We 
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adsovortl 


MAKE WATCHES BEAUTIFUL 
























































France’s Pre-war Attempt to Found 
a Horological Institute 

















[! may be interesting to know that Leo- 
pold Reverchon, an enterprising editor 
of D’'Horloger, published in France, just 
iefore the Great War, made an effort and 
almost succeeded in establishing in France 
an institute similar to the H. I. A., which 
is now performing its function so well in 
this country. The following excerpt from 
a communication from M. Reverchon ex- 
plains the latter’s project: 

Technical Editor, 

THE JEWELERS’ CIRCULAR. 

“Dear Sir—The programme of the Horo- 
logical Institute of America coincides prac- 
tically with that which I would establish 
here, and which I had even succeeded in 
starting two months before the Great War, 
a you will see by the accompanying pros- 
yectus in which I set forth my ideas. You 
will note that only the purely commercial 
pint of view was omitted. There are suf- 
ficient syndicates to look after this. I hope 
to take up this idea again. 

“The leaf which accompanied your let- 
ter of the 8th has been useful to me. I 
have drawn from it two little threads. | 
note that your next meeting, in Chicago, 
will be particularly interesting and that 
your days will be fully occupied. It cannot 
% a very small business to organize meet- 
ings of this character in a country so vast 
as the United States. 

“(Signed) L. 


The communication sent out just before 
the war follows : 


SOCIETE CHRONOMETRIQUE 
DE FRANCE. 


Dear Sir :— 


The determination of exact time has 
of late taken a leading place among 
scientific matters of interest. The In- 
ternational Time Bureau, the creation 
of which has been decided upon by offi- 
ial representatives of seventeen nations 
and which should have its seat at Paris, 
accentuated the importance that all the 
peoples and the governments attribute 
today to the more and more exact de- 
— of the horary divisions. 
- réless telegraphy, by faciliting the 

“iprocal control of the determinations 


REVERCHON.” 


Paris. 










arrived at in the great observatories, 
has caused the emergence from the do- 
main of Utopia, the dream of a univer- 
sal time. The registration of the 
Hertzian waves has made it possible to 
record the signals sent out by the great 
stations, has made the hundredth of a 
second a fundamental unit and assured 
the almost absolute perfection of the ad- 
justment of our timepieces, our clocks 
and our watches. 

It is a new era that has dawned, we 
may say, in the history of chronometry 
with the International Time Confer- 
ence. 

On all sides there spring up ap- 
paratus for the reception, the registra- 
tion and the utilization of time signals. 
The ingenuity of investigators, of scien- 
tists and of manufacturers, may un- 
doubtedly see opening before us a ca- 
reer of the importance of which no 
idea had been conceived during the last 
years of the preceding century. 

Now there is hardly any bond of 
union between those who are so much 
interested in regard to the measure- 
ment of time in time as it passes as 
well as in the period of our brief exist- 
ence. The communications in relation 
to the discoveries since the commence- 
ment of the twentieth century, are to 
be found scattered through the records 
of academies or in certain publications, 
inaccessible to the masses interested in 
a form too abstruse for the general pub- 
lic. 

It appears to us that it is time to 
create this bond, to establish a line of 
union between all those who are inter- 
ested in questions of time from all other 
points of view apart from what is re- 
garded as strictly commercial, the scien- 
tific, technical, historical and artistic. 

It appear§ to us that there should be 
great interest in placing in permanent 
relationship to one another, those who 
investigate, those who study, those who 
are simply curious to know. 

The Chronometric Society of France, 
in creating this bond, in erecting this 
universal bridge, will render a service / 
which: we hope will be appreciated by? 





these various interests. Concentrating 
the isolated efforts and researches in a 
Bulletin, at first modest, but which 
would enlarge its activity according to 
the interest of its adherents, it would 
constitute a center of attraction for 
everything appertaining to chronometry 
properly so called and to the mechanism 
of precision, its.twin sister. — 

We allow 6tifselves, sir, to reckon 
on your jdining, this association, the 
importance and utility of which will 
certainly be impressed on your notice 
by the names of the exalted personages, 
who have been willing to hosor it with 
their patronage. 

You will find elsewhere these names, 
which will be presented at the consti- 
tutive meeting of the Society, which 
will take place on Friday, May 22nd, 
at the Hotel de la Société d’ Encour- 
agement, 44 Rue de Rennes, at 2.30 
o'clock. ' 

Hoping to receive a favorable re- 
sponse to our appeal’as early as pos- 
sible, we beg you, sir, to accept our 
most distinguished and devoted. senti- 
ments. 

For the Founders, 

(Signed) Ltopotp REvENCHON. 
Editor-in-Chief of the Revue Chrono- 

metrique. 








Reopening of the:.Glashutte Watch- 
maker’s School 


ON Sept. 15, 1923, the inauguration took 

place of the new building of the “Ger- 
man Watchmakers’ School,’ founded at 
Glashutte, Saxony, Germany, in 1878. This 
school, which has enjoyed since its founda- 
tion the best reputation in watchmakers’ cir- 
cles the world over, is now equipped to meet 
all modern demands.;. With the co-operation 
of the Saxon State, city administration of 
Glashutte, ang’ the watch industry, it was 
possible to plan and complete, despite the 
adverse ecofiomic’ situation in Germany, the 
new modern plant ef the German Watch- 
makers’ School. 











S. B. Olson, a jeweler of Mill City, Ore., 
while traveling in his car between Mill City 
and Salem recently, lost a small morocco 
case containing eight diamonds, four watches 
aad three dozen rings and other trinkets 
salued at approximately $900. He noticed 
the loss when nearing the fish hatchery at 
Mehama, the door of the car being open. 
He immediatelystagmed and drove back ‘but ° 
could find no traeé of the case. 
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Refiners 


Gold 
Silver 
Platinum 








HANDY @ HARMAN 


31 Geld St., New YorK City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
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The Modern Way 
The Right Way 
The Only Way 


Is to Give Returns on Sweeps 


Based on Assay 


That Is the American Platinum Works Way, 


Disposing of sweeps by off-hand estimate is 
an obsolete relic of a bygone age. 


No modern jeweler should entrust a valuable 
commodity such as sweeps to such doubtful 
methods. 


Better Try Us This Time 


Your sweeps will be handled in a modern plant 
under laboratory control, by methods found 
by long experience to give the best results. 


That Means Results Based on Assay. 
Send To-day for Shipping Tags 


American Platinum Works 


N. J. R. R. Ave. at Oliver St., Newark, N. J. 
New York Office—Charles Engelhard, 30 Church St. 








Increase your sales and 
reduce your costs 


through the quick turnovers being ob- 
tained all over the country from using 


Hoover’s Standard 18k 
White Gold 


Non-tarnishable. Easy working. 
Matchless color. 


“The gold that lights the diamond and 
stands the Test of Time.” 


Your refining 
karats and colors— work done for 
also for platinum less than you 
work. could do it. 


Order today 


Solders in all 


Manufactured by 


HOOVER & STRONG. Inc. 
Metallurgists 


Orrcs AND Works, 11D Wast Tuprar STRiaT. 
BUFFALO, N-Yeo U.S.A 

















EST. 1658 


Insist Upon 


LELONG’S 
White Gold 


in All Karats 


Manufacturers of 


Platinum, Gold and White Gold Solders 








Also Alloys for all Purposes 
L. LELONG & BRO., Inc. 


Gold, Silver and Platinum Refiners 
Main Office and Works 


Newark, N. J. 


New York Office, 17 West 42nd St. 
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Day of the Tncapeliiie Watchmaker 
Quickly Passing 
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tory and mention such names as Berthoud; 
Huyghens, Harrison, Tompions, Graham, 
Mudge and others. Mr. Arthur’s son, the 
late Daniel Arthur by the way, is the author 
of one of the most interesting articles ever 
published in the JewELers’ CircuLar, “The 
Calander Concept and its Evolution,” and 
will be found described in the latest edition 
of Britten’s book “Old Clocks and Watches 
and their Makers.” Mr. Arthur was not a 
watchmaker but a business man. 

In the booklet which I was asked to write 
describing the purpose of the Horological 
Institute of America, I said under the cap- 
tion “Aims of the Institute”: “Standardiza- 
tion and certification, it is hoped, will ad- 
vance the professional standing of the watch- 


E watchmaker’s craft is an honorable 

profession. In Switzerland the science 
of horology is almost idolized. When | was 
there an eminent horologist referred to an 
expert horologist as a man higher than a 
professional man. He said the horologist 
should not be termed “professional man” but 
rather a “technician.” 

The school at Geneva is a_ revelation 
indeed to the average American. Its courses 
are briefly outlined in the accompanying 
table. 

There is also given a special course in ma- 
chine tool making which comprises three 
years. 

The Swiss are up to the minute and it 
js.up to the American working watchmaker 
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boy is apprenticed to an employer where he 
gets the practical training and goes to night 
school four nights a week for theory. The 
head must be used to-day and not the hands 


alone. Some call this theory but no man 
was ever really practical unless he knew 
some theory.. Many a skilled man comes 
just within the reach of success because he 
lacks book knowledge. He does not know 
why, he does not know how to calculate, his 
brain does not function in a technical man- 
ner although he can do many things with his 
hands. - 

The schools to-day vary in their methods 
of teaching and in their curriculum. It 
would be well, of course, if there were a 
uniform curriculum. Many think, however, 
that this problem will gradually solve itself 
automatically ‘by. the requirements of the 
Horological Institute of America for the 
securing of certificates. Whether this is so 
or not or whether it is better for the direc- 
tors of all the schools to get together in open 
forum and come to some common under- 
standing is for later decision. 

It is only within the last two years that a 











to progress or perish. We have made an 
excellent beginning with the founding of the 


: : : : Division 
Horological Institute of - America which Division of of Short 
should have the support of this whole industry Technical Division Practitioners Courses 
because the success of the jewelry industry — pomcnmcceieiaacnaitin uses 
is built on the efficiency of the watch depart- Year ......... oe neccscceesesceccoceoeess tae ee ae a ae 
ment. If I were a jeweler I would not call ee wee, daa eccdicnreseeont aaa 34 34 31 3380 48 39 39 39 484d 
it a watch repairing department, that is too ATyg noes wees 2 8 BT ce me ok ee. ee te 
common place and sounds too much like auto Differential and integral calculus.......... ae Gs 2 x 1 .. .% > i 
repair shop. Geometry SO PR OC TT Oe rT ey : “ 7 3 ; i ‘ 

The timekeeping section or horological de- Trignometry ...-.++++++++sereeeeeeeeeeee _ oS a ; 

5 me F hat diffe sates Analytical Geometry .......ccccscccsveces oe es es &, dea - : a 
partment of the store is w at . erentiates Descriptive Geometty oo. cccccccsscevece ee ea ee 2 B.6 . 1 : MW 
the jeweler from other establishments which Physics and Metallurgy............+0+eee8 “. an ae ; 1 — 
sell similar merchandise. It is what makes — sec cece eens ee eeeeeeeenseeeee 2 : . 3 ‘ eg he 
him a specialist as well asa merchant and aa. eee eS ee re ee , g. 3 4 % 3 ‘ : 
unless you are a specialist in horology what FON OP OPERONS TCE EL COLOR OTT ia ‘i 1 an 4, @ . 2 2 
chance have you got in the face of present Metallurgy ...........cccseeececcecceees a 3 2 -_o 1 ‘s. % 1 . 
economic conditions? Therefore, why not ae ea tees seer esrie laine : ," ae . 
call the watch repair department the Hor- Theory of escapemenis..eeeee ee : 4 a 
ological Department, “Accurate Time De-  Chronometry ..... se ceeccecsssecececeenes 5 2 * Ss 
partment ” or some better name ? — ~ ee eoccceccccsccece ‘esee ~~ 1 . 

: : ee er a e ae aM aie es 

The watchmaker should be proud of his ieciee = Pekan dante ki aiake dee ON dae EES aa - 1 a s, 2 2 J. 
craft and he should be particularly proud Free hand drawing ............++ssseeees Ee of sh i et us 
since the opportunity has at last come to him | ene-auae Grawing ......seeeecceeecceeere : 4 4 8 
vi EPPO Errererererrerrerrererrrerrrrrerren: 


to become registered through certification, 
that is, stamped for what he really is and 
thus differentiated from the less efficient. If 


Horology, 


Above table shows the branches taught and number of hours devoted to each in the School of 
Geneva, i 


Switzerland. 








I were a watchmaker no matter what my 
age, | would take this examination because 
I would realize what an opportunity it 
really is not only for myself but for the 
dignifying and standardization of this in- 
dustry which has been honored by very 
eminent names. In the railroad transporta- 
tion line we have Baldwin of the Baldwin 
Locomotive Works. In the motor trans- 
portation we have Ford. 

Any one familiar with automobiles knows 
the great value of the universal joint. This 
was invented by the very man who invented 
the balance spring, Hook. One of the 
members of the H. I. A., E. A. Marsh, con- 
tributed largely to the development of auto- 
matic machinery used in watch manufac- 
turing. It was a watchmaker who taught 
the gunmaker how to make guns. Credit 
was given for this to the watchmaker by a 
well known machinist himself who has a 
hobby for horology, Mr. James Arthur of 
Brooklyn. The revolving gun is fed up to 
the reamer which follows the center of mo- 
tion and thus are turned out accurate guns. 
here is no need to go back to ancient his- 


maker’s vocation and make it more inviting 
to the intelligent youth of this country.” 

What we want are better watchmakers, 
watchmakers with adequate training and the 
time is not far off when the public itself 
will demand this more forcibly than they are 
demanding it now. Fifty years ago the 
average man was satisfied if his watch ran 
within a half minute a day. Conditions have 
so changed that men want watches to run 
within a second a day and some men that I 
know want watches to run within half a 
second. 

The day of mediocrity is passed. Men in 
every line must know their business or be 
replaced. This industry must not lag behind 


being made to secure greater efficiency. A 
technical educational renaissance is in prog- 
ress. 

The housing shortage gave the impetus to 
the New York Building Congress to educate 
boys in all arts connected with building and 
they are receiving a real education, not the 
slipshod training of the days of old. The 





others in which concerted effort is already | 


uniform curriculum was established among 
the horological schools of Switzerland. Half 
way men are not wanted in any business or 
profession to-day so that any curiculum that 
is worth formulating at all ought to be com- 
prehensive in justice to the public, to the 
school and to the man. 

Ex-soldiers who are now taking up the 
study of horology deserve much sympathy 
and encouragement and all the theory and 
practice which they can get. If they are 
temperamental or mentally unsuited for the 
work, they should be so advised and not 
retained in any conscientiously conducted 
school. Fortunately, the inefficient schools 
are gradually disappearing. Many of these 
schools whose methods have been investi- 
gated had a curriculum that was worthless. 
A comparison of the present day curriculum 
of many well conducted schools with the 
curriculum of 15 or 20 years ago is most 
encouraging. Many of the schools now de- 
mand that the student submit to an exam- 
ination by the H. I. A. before receiving a 
school diploma.—R. F. N. 
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REFINERS 


pply you with 
tinum plates, 
wires, also 
d 1 irid 


Sweeps, Polishings, 


We manufacture real vreen 
green gold—plates, wires 
* and solders in 10Kt., likKkt., 


Gold, Silver, 


Platinum and Plated Scraps. 18Kt., also white golds and 


red golds DEE GOLDS 


‘tn | MANUFACTURERS | | Sce="" =" 


Platinum and White Gold Wedding 


Ring Blanks. 


Fancy White Gold 


Mountings. Selections Sent on Request. 


Purchasing and Sales Dept.: 
5 So. Wabash Ave. 


Refining and Manufacturing Plant 


CHICAGO 317-319 E. Ontario S 





— “N-R-F” Ring Stretcher 


(Patents Pending) 
Sizes in a few minutes, carved 


or plain Wedding Rings. Will 
not injure carved designs. 


Works equally on rings of Platinum 

or Gold. 

A time and money saver. Jewelers 

who use it never lose a sale. The size 
* needed can be furnished while cus- 

tomer waits a few minutes. 

Now in use by Manufacturers, 
repairers for the trade and retail 
jewelers who pronounce it the best 
tool of its kind. 

The “NRF” Ring Stretcher 
should be in every shop and store 

TICHTENING where wedding rings are made and 


i < RING sold. 
Price complete $12.00 Net 


Without Mandrel ... 8.00 Net 


The complete tool is advisable because 
the mandrels are especially propor- 
tioned to assure the best results. 
If your Wholesale Material 
WEDDING house does not have the tool, we 
a <RING will be pleased to ship one upon 
receipt of price. 


anak €— ANY Will be shipped anywhere in 
__ae-manore, the United States, charges pre- 
[ | paid, upon receipt of price. 


A.C. Fellencer & Son Norman R. Fellencer 
PATS. PEND. (Wholesale Jewelers) , Inventor and Manu- 


= ’ facturer of The““‘NRF” 
yl a _ 715 Linden Street Ring Stretcher 


Stretcher ready for use. Allentown Penna. ' Allentown Penna. 
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If You Are Not Using 


FULCRUM OIL 


Turn over a new leaf this year and try it. Prove to 
yourself as has been proven by the most competent 
judges and critics in the Watch and Clock trade—that 


FULCRUM OIL is the only 
PERFECT LUBRICANT for 
WATCHES and CLOCKS 


that has ever been produced. It 
will not gum, it will not evaporate, 
it will not discolor or become rancid 
from exposure, and it is the only 
Watch and Clock Oil ever known 
which is absolutely free from acids, 


and we can prove it. 


Chronometer Oil 


Watch and Clock Oil 
60c a Bottle 


50c a Bottle 


Bracelet Watch Oil 
75c a Bottle 


Order from your Jobber 


FULCRUM OIL CO. 


Franklin, Pa., U. S. A. 























Johnson Matthey & Co., Ltd. 


ESTAB ‘eos OVER 
LONDON 100 YEARS 


PURCHASE ORES, RESIDUES, ETC., 
CONTAINING GOLD, SILVER OR PLATI- 
NUM, JEWELERS’ & DENTAL SWEEPS. 


Highest Prices Given for the Metals 


on FULL ASSAYED CONTENTS 


NEW YORK OFFICE Metals in Exchange 
WOOLWORTH BUILDING If Desired 




















Gold, Silver 


and 


Platinum 
Refiners and Assayers 








T. B. HAGSTOZ @ SON 


709 Sansom St., Philadelphia 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 





UNITED STATES PATENTS 





Issue of Jan. 1, 1924 


1,479,008. WATCH AND COMPASS HOLDER 
FOR BELTS. Timotnuy B. Powers, Brooklyn, 
N. Y. Filed May 25, 1922. Serial 563,604. 
12 Claims. 

A device of the character set forth, the combina- 
tion of an annular frame, a pair of journal inem- 
bers at remote portions on the frame, in which 
the apertures extend toward each other, said aper- 
tures lying in the same plane perpendicular to 
the base plane, and a holder member in the form 
of a bail member of spring wire in which the 
end portions are bent backwardly parallel to form 
a loop on each side with the extremities bent in- 





said extremities 


the other, 
being located in said journal ponsons under spring 
tension of the bail member, whereby the bail mem- 


wardly each toward 


ber will be normally yieldabiy retained in the 
plane of the base with the loop members above 
the same to form a holder for belt attachment, and 
means on the base for removably holding a watch 
or similar article. 


1,479,130. FASTENER. THeropore W. Foster, 
Providence, R. I., assigner to Theodore W. 
Foster & Bro. Co., Providence, R. I. Filed 
Dec. 20, 1921. Serial 523,733. 5 Claims. 

A fastener comprising an eye member, a fastener 
member adapted to engage said eye, a_ flexible 


«es 
’ 





member passed through said eye and connected with 

said fastener, and a stop on said flexible member 

limiting movement thereof in one direction through 
aid eye, 


1,479,294. ; SAFETY COLLAR AND CUFF 
BUTTON. Max Govicx, New York. Filed 
July 3, 1922. Serial 572.644. 2 Claims. 


A collar and cuff button, comprising a post hav- 
ing on its ends a base member and a head member, 





said post having in spaced proximity to the base 
member two oppositely projecting substantially cir- 
cular bosses, each having two spaced pairs of 
Botches in its free edge at quadrants thereof, and 
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a substantially U-shaped spring clamp having on 
the free ends of its arms protruding lugs pivotally 
seated in the sockets of the bosses whereby the 
clamp is adapted to be normally disposed in  mov- 
able spanning position over the head of the post 
for being swung toward and from the. base member 
and the arms of the clamp having teeth yieldingly 
engaging two pairs of the notches of said. bosses 
when straddling the head member» and” algo for 
yieldingly engaging the other two paits of the 
notches when swung toward the base member. 


1,479,363. SAFETY-POCKET WRIST-WATCH 
GUARD. Marcaret ALLBEE Brown, Musca- 
tine, Iowa, Filed May 15, 1922. Serial 560,- 
972. 5 Claims. 

A wrist-watch protector of the character described 
comprising a pocket adapted to receive the watch 
and having a central opening upon fts outer face 
smaller than the diameter of the watch and having 
a longitudinal slit on its back through which the 





watch may be inserted into the pocket, the ny Yin 
of the observation opening having a rigid ring uis- 
posed therein to which the material of the pocket 
is attached, and a wrist band attached to the 
pocket. 


1,479,627. CASE FOR STEM-WINDING AND 
STEM-SETTING AUTOMOBILE CLOCKS. 
Witson E. Porter, New Haven, Conn., as- 
signor to New Haven Clock Co., New Haven, 
Conn. Filed Sept. 12, 1922.' Serial 587,662. 
3 Claims. 

In a stem-winding and stem-setting automobile 
clock, the combination with a case provided at its 
forward end with internal screw-threads, of a re- 
movable clamping-ring provided with external 
screw-threads for engagement with the said internal 
screw-threads of the case, and also with internal 





bezel having ex- 


removable 
ternal screw-threads for engagement with the said 
internal screw-threads of the clamping-ring, where- 
by the bezel may be removed for regulating the 


screw-threads, and a 


clock from the front thereof without demounting 


the clock from the automobile. 


DESIGNS 


BRACELET BUCKLE. 
Attleboro, Mass., 


AXEL GEORGE 
assignor to J. F. 


63,677. 
EKLUND, 


Sturdy’s Sons Co., Attleboro Falls, Mass. Filed 
Oct. 18, 1922. Serial 4,011. Term of patent 
3% years, 

63,694. SPOON OR SIMILAR ARTICLE, Wit 
L1AM F, Mowry, Wallingford, Conn., assignor 
to International Silver Co., Meriden, Conn. 








Filed Sept. 17, 1923. Serial, 7,226. Term of 


patent 7 years. 
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63,699. FINGER’ RING. Henry 
Newark, N. J.- Filed June 16, 1923. 


RUuFEISEN, 
Serial 





6,517. Term of patent 3% years. 





UNITED STATES TRADE-MARKS 
[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 


6 of said Act.] 





Trade-Marks Registered Jan. 1, 1924 


Ser. 179,060. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS,) ScHWEIZERISCHE MAGNETA 
A.-G,, Zag, Switzerland. Filed April 12, 1923. 


INDUCTA 


Particular description of goods.—Electrical Clocks. 
Claims use since October, 1922. 


Ser. 181,841 (CLASS 28, JEWELRY AND 


PRECIOUS-METAL WARE.) MuLHOLLAND 
Bros. Inc., ‘Aurora, Ill. Filed June 11, 1923. 





Particulay description of goods.—Silver-Plated 
Hollow Ware. 
Claims use since 1917, 


Ser. 185,577. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) FREEMAN- 
DauGuapay' Co., Chartley, Mass., also doing 
business as Providence Collar Button Co., 
Providence, R. I. Filed Sept. 10, 1923, 


FELIX 


Particular description of goods.—Collar Buttons 
Made of or Plated with Precious Metals. 
Claims use sitive May 1, 1923. 


Ser. 185,867. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) GENERAL 
Cuain Co., Providence, R. I. Filed Sept. 17 
1923. 


“Babe O’ Mine” 


Particular description of goods.—Bracelets and 
Neck Chains. 
Claims use since Aug. 23, 1923. 





Ser. 186,267. (CLASS _ 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Bau MAN- 
MASSA Jewerry Co., St. Louis, Mo. Filed 
Sept. 27, 1923. 

Particular description of goods. — Children's 


Jewelry—Namely, Finger Rings, Braceiets, 
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3rooches, Lingerie and Beauty Pins, and Neck- 
laces. ; 
Claims use since Feb. 1, 
Ser. 186,994. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) UL. Herrer & 


Son, Inc.. New York. Filed Oct, 15, 1923. 


Deltah 


Particular description of goods,—Packaged Com- 
bination of Restringing Silk with Jeweler’s Thread- 
ing Needle. :, ie 

“laims use since about June, 19253. 
gin (CLASS 28. JEWELRY AND 

PRECIOUS-METAL WARE.) La Vie PEARL 
Co., New York. Filed Oct. 16, 1923. 


No claim is made to the word “Pearls” in the 
above matter apart from the mark shown in the 
drawing. 

Particular description of goods.—Pearls. 

Claims use since Aug 28, 1922. 


1923. 











Frank H. Gilbert is now traveling for the 
Carr Mfg. Co., Somerville. 

Fred Sturdy spent several days last week 
at the Canadian branch of the J. F. Sturdy 
Sons’ Co. 

E. H. Cummings has been elected presi- 
dent of the North Attleboro District Nurs- 
ing Association. 

Rufus King, of Plainville, has assigned 
patents on a watch braclet and buckle to 
the Bugbee & Niles Co. 

The stockholders of the Doran-Bagnall 
Co. held their annual meeting last week and 
re-elected the old officers. 

The. efforts of the International Jewelry 
Workers’ Union to re-establish a strong 
union in the Attleboros have apparently 
failed. During the past several months no 
public meetings have been held. 

The annual meeting of the stockholders 
of the Manufacturers’ National Bank was 
held last week and the following manufac- 
turing jewelers elected directors: Charles 
E. Riley, Wallace Kenyon, Donald Bar- 
rows, John Thompson, Charles A. Riley, 
W. B. Ballou and J. F. Mason. 

George T. Rioux, salesman for the Bliss 
Bros. Co., of Attleboro, died Wednesday 
evening at the Sturdy Memorial Hospital 
from injuries received several weeks ago in 
an automobile accident. The young man 
was only 31 years of age and enjoyed a 
wide acquaintance with the jewelers. The 
funeral was held Saturday morning from his 
late home in North Attleboro. Representa- 
tives from the North Attleboro Lodge of 
Elks, Thomas P. McDonough Council, 
Knights of Columbus and World War 
veterans attended the services. 








An agency for the sale of inexpensive jew- 
elry is being sought by a concern in Johan- 
nesburg, South Africa. For further infor- 
mation write to the Bureau of Foreign and 
Domestic Commerce, at Washington, D. C., 
or any of its branches, and refer to File No. 
8680. 
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Oklahoma City 


An auction sale is being conducted by the 
Becker Jewelry Co., Duncan, Okla. 

William Penfold, of the F. H. Sadler 
Co., at Attleboro, spent several days of last 
week in Oklahoma City. 

C. E. Purdy, of the Williams & Anderson 
Co., Providence, R. I., and Nelson Hein- 
drick, of the Craft Co., Indianapolis, Ind., 
were visitors in Oklahoma City recently. 

Mr. and Mrs. Henry Marks, Sapulpa, 
planned to leave Monday, Jan. 6, for an ex- 
tended motor trip through California. Mr. 
Marks was formerly proprietor of the Dia- 
mond shop at Sapulpa. 

W. J. Beaty has opened a jewelry store 
at 330 W. Main St., Oklahoma City. Mr. 
Seaty formerly operated a similar institu- 
tion in the same city, but for some time has 
been out of the jewelry business. 





A call has been issued for a meeting of 
the executive committee of the Oklahoma 
Retail Jewelers’ Association, at the Huckins 
Hotel, in Oklahoma City, for Jan. 20, to 
formulate plans for the annual convention in 
April. 

The Mack Co., jewelers of Tulsa, Okla., 
were robbed recently of diamonds, rings and 
watches, estimated to be worth $2,000, police 
reports show. A large quantity of other 
jewelry was overlooked by the robbers, it 
is said. 

W. N. Barry was elected president of the 
Okemah Retail Merchants’ Association, for 
1924, with the following official staff: Roy 
Horton, vice-president; H. E. Cory, treas- 
urer, and Sherman Fields, W. C. Duke, Ben 
Sanders and S. S. Like, executive board 
members. 

Mr. and Mrs. George B. Goldfarb, of the 
George B. Goldfarb Jewelry Co., Oklahoma 
City, were among the guests at the wedding 
of the latter’s sister, Flora M. Klein, of 
Memphis, Tenn., to E. I. Galbert, of Waco, 
Tex. The marriage took place at the bride’s 
home in Memphis, Jan. 15. 

A jewelry manufacturing plant has been 
installed at 1191%4 W. Main St., Oklahoma 
City, by Carl W. and Bert K. Smith. The 
new concern will be operated under the name 
of Smith Bros. Both proprietors were for 
about 13 years connected with one of the 
largest wholesale jewelry houses of the city. 

Organization of a Hundred Club, to in- 
vest $1,000 each, yearly, in a $100,000 Cham- 
ber of Commerce for Oklahoma City was 
suggested recently by one of the leading 
retail merchants of the city. “Our Chamber 
is under-financed and we must get on a new 
plan to keep pace with the growth of the 
city,” he said. 

Jewelers throughout Oklahoma declare the 
Christmas business satisfactory, and are 
looking with optimism towards the Spring 
trade, according to George Goldfarb, who 
has recently returned from a trip through 
the State, during which he visited 22 towns. 
People bought generously, especially of the 
popular priced merchandise. In Oklahoma 
City a similar condition was noted by local 
jewelers. 

Declaring salesmanship is the most potent 
force that can be injected into retail business 
to reduce the overhead, George W. Sulley, 
nationally known as an authority on retail 
selling, addressed an audience of 300 sales- 
people and department heads of Oklahoma 
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City firms, at the Chamber of Commeree 
recently. Mr. Sulley was brought here by 
the Chamber of Commerce and the RKetailery 
association. The same day he spoke before 
members of these two associations at a noog 
luncheon, 

Merchants of Okmulgee have declared ay 
ultimatum on the promiscuous holiday propo. 
sition, by announcing that they will obserye 
but six holidays during 1924 by closing their 
establishments all day. These are Memorial 
Day, Fourth of July, Labor Day, Armistice 
day, Thanksgiving and Christmas. They 
compromised by declaring they would close 
for a half day, that is, from two until five 
o'clock, on the opening day of the baseball] 
season in Okmulgee, in honor of the home 
team, known as the Drillers. 

An organization is planned by Drumright, 
Okla., business men, to operate on lines simi- 
lar to those of the Chamber of Commerce, 
but to differ in its organization, from most 
bodies of this sort. Representatives of four 
civic bodies, Rotary, Lions, Woman’s and 
Professional Business Club, American Le 
gion, Auxiliary to American Legion, and 
the Men’s Business clubs, met recently to 
discuss the movement. In the plan those 
belonging to all these organizations will be- 
come members, and each association to have 
two representatives in the new body to make 
up a board of directors. The purpose is 
to bring the civic bodies into closer rela- 
tionship for the betterment of local and gen- 
eral conditions. Such subjects as good 
roads, industrial projects and similar ques- 
tions will be considered by the new body. 

Tom W. Baugh was elected president of 
the Oklahoma City Retailers’ Association for 
the ensuing year, with C. H. Wright as 
vice-president. Former president John D. 
Thomas, R. B. Halliburton and O. R. Randle 
are members of the executive committee of 
the board of directors. The association is 
entering its 20th year, 11 of which were 
spent as an auxiliary to the Chamber of 
Commerce, and the last eight, beginning 
January, 1916, as an independent organiza- 
tion. Headquarters for the association, op- 
erated under the direction of A. D. McMul- 
len, secretary, were moved Saturday to the 
American National Bank building. Mr. 
McMullen was retained in his present office, 
at an increased salary. In addressing the 
association the new president voiced an op 
timistic outlook upon the merchandising 
possibilities of 1924, in Oklahoma City and 
throughout the State. He substantiated his 
opinion with the substantial political con- 
dition into which the recent upheaval has 
settled, the favorable price of oil and the 
fact that the good price received by cotton 
growers of the State had placed the money 
situation in Oklahoma upon a new basis and 
a firmer foundation. 








The Smith Jewelry Co., Sioux Falls, S. 
Dak., reports that two women entered the 
store recently and asked to see rings, and 
when replacing them moved the rings on 
the tray. After they left the store it was 
found that two rings valued at about $600 
or $700 had been extracted from a tray 
and two rings kad been substituted wo 
about $200. Inasmuch as the identity ° 
the women has been determined, it is ho 
before long they will be apprehended. 
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